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Introduction
These Strategic Centres profiles aim to provide a comprehensive overview of each
of the 23 Strategic Centres identified in the Strategic Development Plan. The profiles
contain the following elements:











Description of the location
Catchment areas and patterns of expenditure
Property information
Vitality and viability assessment
Future prospects
Floor space analysis of the Strategic Centre
Strategic Applications determined in Strategic Centre
Role and function and future actions for Strategic Centre
Connectivity analysis of the Strategic Centre
Development opportunities analysis of the Strategic Centre

The profiles are in the following order:
























Kirkintilloch
Barrhead
Newton Mearns
Glasgow City Centre
Easterhouse
Parkhead
Partick/Byres Rd
Pollok
Shawlands
Greenock
Airdrie
Coatbridge
Cumbernauld
Motherwell
Ravenscraig
Wishaw
Braehead
Paisley
East Kilbride
Hamilton
Lanark
Clydebank
Dumbarton

Kirkintilloch Strategic Centre Proforma
1.

Description of the location

Kirkintilloch is situated 10 miles north of Glasgow on the southern edge of the
Kelvin Valley. It is the principal town in East Dunbartonshire with a population
of approximately 21,000. The town is perhaps best known as the ‘Canal
Capital of Scotland’ and is the only settlement along the Forth and Clyde
Corridor to have the canal passing through its town centre.
The extent of the town centre is relatively large and follows an elongated
shape, which traverses the Forth and Clyde Canal covering two distinct areas
– Cowgate and Townhead. The Cowgate area is found north of the canal
and mainly consists of retail and service outlets, with some food & drink and
civic functions. The Cowgate also contains a Tesco supermarket which serves
as the main convenience and comparison offer within the town centre.
William Patrick Library at the north end of the Cowgate, which also contains
a Council ‘Hub’, generates a significant amount of footfall and is a key nonretail anchor. The Townhead area is located south of the canal and is mainly
comprised of commercial business together with a larger amount of housing
on upper floors. Retail is less dominant, with the Sainsbury’s store at Townhead
drawing footfall from the High Street.
The quality of the retail offer in the town centre has suffered during the
economic downturn, although implementation of the ongojng Kirkintilloch
masterplan in recent years have seen a number of improvements to the
public realm and vacancies have begun to decline. The Regent Centre ,
although fully occupied, feels rather dated. Shop frontages outwith the
Regent Centre lack continuity and are often of a poor quality. Large areas of
the town centre appear run down and untidy, with litter and fly posting a
particular problem. Daytime footfall in Townhead is very low. However, there
is a good balance of convenience/comparison retail offer. Indeed, there is a
greater amount of comparison floorspace, largely made up through the
Tesco and Sainsburys stores.
The continued success of Kirkintilloch Leisure Centre just south of the town
centre and Southbank marina has helped to improve the image of the town,
but there still remains a clear disconnect between the peripheral areas and
the High Street.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP

results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Kirkintilloch

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres
(£Mn)

189,559/3,802

-189

-5%

£503,279,145
TBC
3,802/£10,095,239
-0.45Mn

-4.3%

BRAEHEAD
CLYDEBANK
COATBRIDGE
CUMBERNAULD
DUMBARTON
EAST KILBRIDE
EASTERHOUSE

5,772
632
546
10,165
84
184
5,606

3.0%
0.3%
0.3%
5.4%
0.0%
0.1%
3.0%

GLASGOW CITY CENTRE 106,086
56.0%
KIRKINTILLOCH (RETAINED)
3,802
2.0%
PARKHEAD
2,946
1.6%
POLLOK
1,202
0.6%
OTHER
137,025
72.3%

Kirkintilloch town centre has a number of retail competitors including
Strathkelvin Retail Park, which now provides a significant amount of
convenience offer, Cumbernauld, Robroyston and Glasgow City Centre.
Although the town centre is well served by regional buses, it lacks a railway
connection to Glasgow City and this perhaps explains the decline in visitor
numbers and footfall. Indeed, Kirkintilloch is one of the largest towns in
Scotland with no direct train station, the nearest one being Lenzie Station
which is not within reasonable walking distance.
3.

Property information

Kirkintilloch is still struggling to attract major new retail investment, particularly
from major high street retailers.. The most significant developments in recent
years have been in the food and drink sector, with 2 new restaurants opening
in 2012. The most significant recent development has been the creation of a
Council ‘Hub’ at the William Patrick Library, and this has led to anincrease in
footfall at the Cowgate end of the town centre. This follows the opening of
the Kirkintilloch Link Road which has improved access to the centre and also
the continued mixed use development of Southbank Marina.
The Council is continuing to take forward the redevelopment the Town Hall as
a Community, Arts and Culture centre. This would provide a modern facility
and identity in the heart of the town centre. Working with partners in the local
heritage trust, East Dunbartonshire Leisure & Culture Trust, the local
community and relevant private operators, a development brief is currently
being drafted. For this to be viable, the end use of the building must be one
that not only fits strategically with the vision of the Kirkintilloch masterplan but
is also viable and sustainable in the long term.
4.

Vitality and viability assessment

Kirkintilloch has a continuing issue in terms of the number of vacant units.
Long standing clusters of vacant units are present, particularly at the north
end of Cowgate, however most vacancies are confined to the periphery.
There is currently a relatively strong mix of national operators including Burton,
WH Smith, Greggs, Timpsons, Subway and Tesco and more local independent
shops/cafes. However the town has lost a number of significant retailers
which have fallen victim to the recession to date including Going Places and
First Choice travel agents in the Regent Centre, Ethel Austin, Johnston’s
Cleaners and Blockbuster in Cowgate.
The recent trend of occupying businesses is a shift away from retail towards
service-based businesses at the lower end of the market, and an emergence
of a small number of cafes/restaurants.

In terms of the shopping environment, poor quality street paving and lighting
together with high volumes of traffic detract from the town centre
experience. However, there is good signage and seating linked to the Forth &
Clyde canal and other town centre facilities. Shopfronts in and around the
Regent Centre are generally of a good quality and well maintained but
notably deteriorate in continuity, proportion and overall appeal away from
the Regent Centre. Overall it has a rather dated feel.
Parking & pedestrian accessibility was rated as ‘poor’ or ‘very poor’ by 60% of
town centre businesses in a recent survey. Nevertheless there is free
designated parking throughout the town centre, mainly at the Regent
Centre, Sainsburys and to the rear of the library.
In terms of safety, there is a notable difference in perceived safety between
the day (90%) and night (30%). However, in terms of reported crime, figures
for Kirkintilloch are lower than the national average.
There is a relatively large provision of comparison retail (floorspace & units),
however the centre lacks a sufficient range and quality of offer, with no bulky
offering at all. The elongated high street (Townhead to Cowgate), tends to
dilute footfall meaning that the centre somewhat lacks what could be
considered a core shopping area.
The Kirkintilloch Canal Festival is held in the town centre in August each year.
The festival attracts up to 30,000 people annually to the town centre,
generating widespread media coverage. The festival provides an excellent
opportunity to market the town centre’s retail, leisure and cultural offer
delivering direct and indirect economic benefits.
5.

Future prospects

Kirkintilloch town centre is currently undergoing a masterplan exercise aimed
at creating a more vibrant, modern, accessible and sustainable centre. The
agreed long term vision is to create a reinvigorated heart for Kirkintilloch that
is pedestrian friendly, welcoming and attractive, encouraging healthy and
sustainable patterns of behaviour. Kirkintilloch benefits from a rich heritage
and there is an opportunity to better celebrate its past while also looking
forward - providing a balance of leisure, civic, retail, business and tourism
facilities. In the future, the Council aspires to provide opportunities for young
enterprise and new investment, with the town acting as a gateway to the
natural attractions of the surrounding areas.
Sainsburys have begun pre-application discussions with the Council
regarding the expansion of their existing store at Townhead, infrastructure
improvements to the surrounding area and potentially the provision of a filling
station.

6.

Analysis of Kirkintilloch

6.1

Floor space analysis in Kirkintilloch at 2010 and 2013

Kirkintilloch Floorspace 2013
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0%
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4%
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Use Class 2
Use Class 3
15%

Use Class 4
Use Class 5
Use Class 7
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70%

Sui Generis
Vacant

Kirkintilloch Floorspace sqm breakdown 2010
Sui Generis

1306

Use Class 10

53

Use Class 7

26

Use Class 5

44

Use Class 4

388

Use Class 3

1567

Use Class 2

9582

Use Class 1

24238

Vacant

4733

Total

37204
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Strategic Applications in Kirkintilloch between 2007-2012

Planning applications determined in Kirkintilloch 2007-12 by type
Kirkintilloch
Development Type

New build

Extension

Applications
Approved

Refused

Class 1

2

1

Class 2

1

0

Class 9

187

21

Mixed/Other

23

5

Class 1

0

1

Class 2

N/A

N/A

Class 9

332

0

Mixed/Other

12

1

29

9

2

0

Change of use*
Other

Subdivision

40000

Demolition

7

3

Other

27

3

*See table below
Applications for Change of use in Kirkintilloch 2007-12
Kirkintilloch
Current use

New use

Class 1

Class 2
Class 3
Class 9
Hot Food
Other
Class 2
Class 1
Class 3
Class 9
Hot Food
Other
Other use Classes Class 1
Class 2
Class 3
Class 9
Hot Food
Other

Applications
Approved
2
3
2
1
2
n/a
n/a
1
n/a
n/a
1
n/a
n/a
5
n/a
8

Applications
refused
0
1
0
0
1
n/a
n/a
0
n/a
n/a
n/a
n/a
n/a
4
n/a
2

Ratio of Retail to Non Retail in the Kirkintilloch at 2012
Kirkintilloch

Class 1 Units%

Kirkintilloch

68

Non Retail Units
%
25

Vacant Units%
7

Opportunities for Additional Comparison Retail Floorspace in Kirkintilloch
Comparison Floor space 2012
Kirkintilloch
Scale of Floorspace (Sq. Progress 2007-2012
Gross)
Kirkintilloch Town Centre 0
Unlikely to be realistic
opportunities for new
comparison retail due to
competition from out of

centre locations
including Strathkelvin
Retail Park. Any retail
opportunities likely to be
convenience and even
this will be limited.

Retail/Commercial Development proposals in Kirkintilloch over the period
2007-2012
Kirkintilloch

Description of

Location

Progress 2007-12

Food Store with

Milton Road,

Grant subject to

associated

Kirkintilloch

conditions Feb

Opportunity
Kirkintilloch

landscaping and

2013.

parking

Construction yet
to commence.

New Retail/Commercial proposals in Kirkintilloch 2007-2012
Kirkintilloch
Address

Location

Proposal

Floorspace

Status

X
Y
Z

Identification and implementation of action and masterplan sites in
Kirkintilloch – 2007 -2012
Kirkintilloch
Site

Action Plan/Master

Progress 2007-12

plan requirements
Kirkintilloch

Town Centre

Reinforce ‘town
centre first’

Consultative Draft
of Masterplan

planning policy by
concentrating and
directing
development,
investment,
intensity and use
within the centre.

Document to be
considered by EDC
Development &
Infrastructure
Committee May
2013

Encourage a more
diverse range of
activities in the
town centre,
reflecting its
reduced
‘comparison’ retail
function as a result
of out of town
centre activity and
proximity to other
major retail
locations.

Retail/Non Retail applications in Out of Centre locations 2007-2012 relating to
Kirkintilloch
Out of Centre

Development

Applications

Applications

Location

Type

Granted

Refused

Kirkintilloch

Retail Class 1

1

0

Other
Y

Retail Class 1
Other

Z

Retail Class 1
Other

Convenience applications – Operator, Floorspace, location (strategic centre,
edge of centre/out of centre) in relation to Kirkintilloch
Convenience applications

Operator

Floorspace

Location

Lidl

1628 sqm

strategic
centre
edge of
centre
out of

x

centre)
Y

Floorspace

Location
strategic
centre
edge of
centre
out of centre

The lack of activity since 2008 makes it difficult to identify any clear
development trend. There has been no significant retail applications within
the town centre, with most activity coming in the form of lower value ‘popup’ type shops, and food and drink establishments. The only significant retail
application that has come forward relates to a site just outwith the town
centre boundary. This was for a Lidl store, with work having commenced in
the summer of 2013. Such a lack of activity is not unexpected and perhaps
reflects broader trends whereby lower cost food retailers and service sector
businesses are proving more viable in the current economic climate. We will
monitor this trend closely in the coming years, and it is hoped that the
implementation of the Kirkintilloch Masterplan will help to encourage a
greater level of investment across all sectors.
Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy
7.0

Role and function and future actions

The current elements outlined:
Strategic
Centre

Status

Role and
Function

Kirkintilloch

Town Centre

Retail, cultural,
civic , community

Challenges



reduction in the
quantity and quality

Future Actions



continued
improvements






of retail offer and
competition from
larger retail locations;
lack of evening
activity;
limited public
transport
accessibility ;
priority imbalance
between pedestrians
and traffic;
better integration
between the
Cowgate with
Townhead areas.





to public realm
through the
ongoing
masterplan;
improved
linkages with
the Forth and
Clyde Canal
and Antonine
Wall to better
exploit the
visitor
economy
potential of the
town;
modernise the
core retail area
at Cowgate to
retain vitality
and enhance
the town
centre.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Kirkintilloch
Indicators

Do you have this

Details

information? (Y/N)
pedestrian footfall

Y
Footfall was recorded at
88,000 (monthly) at the
most recent count in July
2015. This represents a
fall of 12% from July 2011
including fall of 6,000
from the previous year.
This declining trend may
be a result of recent out
of centre developments
such as Lidl and
Strathkelvin Retail Park.

space in use for the

Y

The Cowgate functions

range of town centre

as the core of the town

functions and how it has

centre, anchored by the

changed;

Regent Centre. Within
this area, there is a larger
presence of commercial
floorspace, civic spaces
and public facilities. The
long linear ‘main’ street
is intersected by the
Forth & Clyde Canal,

which creates an axis at
the northern end of
Townhead.
The line of the Antonine
Wall runs through the
oldest part of the town,
parallel with East and
West High Street – two
main gateways into the
centre.
Townhead has largely
retained the integrity of
its building layout and
spatial patterns through
infill development and
retention of 19th century
buildings. However,
there are examples of
poor quality
development and
neglected sites which
negatively affect the
appearance of this part
of town.
The area west of
Townhead, along the
canal corridor at
Southbank, has vacant

undeveloped sites to the
rear of Sainsbury’s and
an area along the canal
from Townhead bridge
to the college building.
This results in limited built
frontages onto
Southbank and a poor
quality walking route
from the canal axis west
to the newly developed
college and Southbank
Marina.
physical structure of the

Y

The town centre in its

centre, including

widest sense relates to

opportunities,

several neighbourhoods,

constraints, and

anchored by the spine

accessibility

of Cowgate and
Townhead.
The layout within the
town centre has
changed during the 20th
century with the
reduction of junctions on
Cowgate creating wider
urban blocks between
the canal and Union
Street. The original
narrow block design
allowed direct access

from residential areas to
the main shopping street
and also provided
regular tightly defined
punctuation in the
consistent building line of
the Cowgate.
The tightly developed
corridors of
Cowgate/Townhead
and West/East High
Street have become
distrupted and
fragmented by road
development and the
loss of street front
buildings.
The sloping topography
towards Glasgow Road
and the well-defined
industrial area provides a
clear physical boundary
to the north.
Opportunities: Brand and
image associated with
canal; Antonine Wall
promotion; canal
recreation; housing

development; strong
local enterprises; town
centre private
investments in food and
drink.
Constraints: Competition
from nearby out of
centre; quality of public
realm; decentralisation
of key uses; inactive
landlords; business
financing; relatively low
skills base; limited wifi
connections; not
exploiting cultural assets;
lack of overall
management; poor
quality convenience
offer, limited comparison
offer outwith
supermarkets.
attitudes and
perceptions

Y

The town centre is
currently weak in terms
of perception with no
strong brand or activity
to promote the town
centre as a location for
investment, leisure, living
and employment.
Carbuncle Award

nominee 2013.
retailer representation

Y

Retail is still the most

and intentions (multiples

prominent use in the

and independents

town centre, making up
around half of the total
number of units along
Cowgate and
Townhead. Service
based business occupy
approximately a third of
commercial units in the
centre and the
remaining is a mixture of
vacant units, hot food
takeaways and a small
number of bars,
restaurants and cafes.

commercial yield

N

TBC

prime rental values

N

TBC

vacancy rates,

Y

particularly at street

The most recent survey

level in prime retail

(June 2015) recorded 22

areas

vacant premises.

employment

Y

- 65% economically
active

- 35 economically
inactive
The town centre falls
within three Scottish
Neighbourhood Statistics
data zones. Based on
these there are a
number of indicators
which show it to be
underperforming in
comparison to both
wider local authority
levels of performance
and national
performance.
The Scottish Indices of
Multiple Deprivation also
show that the town
centre and its sphere of
influence is impacted by
relatively high levels of
income deprivation,
employment
deprivation, jobseekers
allowance claimants
and inhabitants who are
key benefits claimants.
cultural and social
activity

Y

Kirkintilloch has several
main visitor attractions

including:


Antonine Wall



Auld Kirk Museum



Forth and Clyde
Canal

Visitor accommodation
in the centre is limited,
with one hotel (21
bedroom).
community activity

Y

The closure of the town
hall in 2004 means that
the centre lacks a
central civic /community
floorspace. The vacant
town hall building has
been identified through
the masterplan as an
opportunity to provide
some form of high
quality use to the centre.
In 2014, the Council
embarked on a ‘Test
Town’ initiative, aimed at
allowing new, young
and small businesses the
opportunity to trade in a
high street environment
whilst being supported
and mentored by both
the Council and external

organisations who are
experienced in this field.
This proved successful
and is being continued
on a rolling basis.

leisure facilities

Y

The main leisure facility is
Kirkintilloch Leisure
Centre, located just
south of the town
centre.

resident population

Y

New residential
developments at
Southbank, Glasgow
Road and Woodilee
show Kirkintilloch and the
surrounding area have
significantly increased
the residential
population in and
around the town centre.

crime levels
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and

N

TBC

the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative
uses and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved

management, Business
Improvement Districts or
the use of compulsory
purchase powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating
networks, for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Barrhead Strategic Centre Proforma
1.

Description of the location

Barrhead is located approximately 7 miles south-west of Glasgow and 4 miles
south of Paisley town centre. The main access spine within the Strategic
Centre is provided by the Main Street (A736). Cross Arthurlie Street (B771),
runs in a north/south direction through the Centre connecting Barrhead to
Paisley. Darnley Road (B773) from Darnley in the east connects with the Main
Street. Barrhead is a former industrial town with a distinct urban character.
The Levern Water runs through the core of the town centre and helps to
provide an extensive green corridor.
The Strategic Centre contains a mixture of uses giving it a wide-ranging draw.
In addition to retail, it provides social, health, sporting facilities and numerous
religious institutions. Residential properties are located both within the
centre and the adjoining areas. The Main Street has recently undergone
significant improvements to the streetscape, funded through regeneration
monies. The Strategic Centre is characterised by 3 separate core retail areas,
each with distinct characteristics.
One area, Cross Arthurlie Street, is characterised by predominantly
tenemental style buildings with smaller retail units. The second area, Main
Street, has undergone extensive streetscape works and is partly double lane
and partly single lane to enable an element of on-street parking. The
southern side of Main Street, mainly fronted by the long established Main
Street Shopping Centre with parade shops, together with some tenemental
shopping units on the ground floor. The northern side of Main Street has
undergone significant change over the last decade with a number of major
new buildings. The third area comprises the Westbourne Centre with modern
office buildings, a number of retail units and a medium sized Tesco and a Lidl
store.
The ratio of floorspace between convenience and comparison is
approximately 4 to 1 and the total convenience provision is approximately 4
times the amount of comparison floorspace. This comparison floor space is
accommodated within the same amount of units as the convenience
provision.
The Key providers with a national profile are Tesco, Lidl, Iceland and
Farmfoods. However there is a variety and mix of independent shops, mainly
within the comparison sector, which give Barrhead a distinctive offer.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any

modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Barrhead

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

145,012/ 384

-240

-38%

£371,085,657
n/a
384/£982,323
-0.58£Mn

-37.0%

BRAEHEAD
CLYDEBANK
EAST KILBRIDE
GLASGOW CITY CENTRE
NEWTON MEARNS
PAISLEY
POLLOK
SHAWLANDS
OTHER

32,138
504
896
45,370
1,828
11,475
32,286
222
125,104

22.2%
0.3%
0.6%
31.3%
1.3%
7.9%
22.3%
0.2%
86.3%

3.

Property information

The town has undergone significant change over recent decades adjusting from its industrial past to provide services,
facilities and retain and improve its retail offer and enhance its attractiveness. The urban fabric of the Centre has
received steady investment over the last decades. The regeneration effort had a goal to improve and retain local
spending within the town. This effort has taken place during a very challenging economic backdrop. Significant new
buildings are the Council Offices and Health Centre. Recently completed development on the southern side of Main
Street include a ASDA superstore and Barrhead Sports Centre which has been re-configured to create the ‘Barrhead
Foundry’ providing a state of the art Community hub with a full range of facilities.
4.

Vitality and viability assessment

The total floorspace (2015) (approx. 27 thousand sqm – net floorspace) has remained stable over recent years, the total
vacant floor space, equates to approximately 5%. Approximately 5 % are vacant units.
The Key providers with a national profile are Tesco, Lidl, Iceland and Farmfoods. However there is a variety and mix of
independent shops, mainly within the comparison sector, which give Barrhead a distinctive offer.
Barrhead also has an important range of non-retail uses which have and will increasingly play a pivotal role in giving
Barrhead a sound economic future. These include new Council Offices, an extensive new Health Centre and various
other social institutions which help to give Barrhead a wide-ranging appeal. There are also numerous public houses,
social clubs and religious facilities. The consistent investment over recent decades to buildings, public realm and
streetscape has contributed to giving Barrhead a fresh offer which has helped to generate further investment. Major
public realm and environmental improvements at Main Street & Cross Arthurlie Street have taken place.
There are approximately 2 thousand parking spaces in and around Barrhead Town Centre, with a combination of onstreet and off street spaces. All parking spaces are free. The arrangement for parking has undergone marked change
in recent years as a result of the new buildings built, such as the Health Centre and development and conversion into
‘Barrhead Foundry’ referred to above. The new ASDA store delivers approximately 250 parking spaces which comprise
of a combination of new and existing spaces, these spaces can also be utilised by adjoining uses.

Significant public investment has provided a new link north & south through the town centre, improving vehicle access.
A goal to influence modal shift away from the private car has been effective. Barrhead has greatly benefited from the
Scottish Government’s ‘Smarter Choices Smarter Places’ initiative which has encouraged Barrhead residents to use
active travel as a means to promote a healthy and active lifestyle.
This has been achieved through Council initiatives such as ‘Go Barrhead Community Guide’, ‘Go Walking Barrhead
Short Health Walks Booklet’, ‘Go Barrhead Green Travel Map’, ‘Cycle Map and Public Transport Information Guide’.
Since the Go Barrhead project commenced there has been a 592% (40 to 277) increase in cycling and 33% (9,222 to
12,268) increase in pedestrian movements across 10 sites, measured by the Roads Service, between March 2009 and
March 2012. Barrhead is well served by bus links; there are 12 Bus services which operate within the Town Centre with a
high frequency, generally in the range of 11 to 12 services per hour. Barrhead train station is within close proximity to the
Centre, a 500m walk, with extensive Park & ride facilities.
The regeneration process also utilised Big Lottery funding, distributed by Kew Gardens, enabling a ground breaking
project at the former Water Works site in Glasgow Road on the edge of the town centre. The Water Works project has
transformed an abandoned sewage works by Glasgow Road, close to the town centre, into an attractive wildlife area.
With community help the Council transformed huge derelict sewage tanks into giant plant pots with wild flower
meadows. The project revitalised the area by imaginatively using old structures to improve the quality of the
environment and to give people the opportunity to appreciate native plants.
5.

Future prospects

A new replacement secondary school and associated further key investment at Cowan Park, close to the town centre,
is also planned. The Council in partnership with the local business community are actively progressing the process of
establishment of a Business Improvement District (BID) for Barrhead. Both are key proposals in the Council’s Local
Development Plan.
The new development at ‘Asda’ and ‘Barrhead Foundry’ will be likely to increase footfall to the Town Centre and
increase the likelihood of attracting further retailing to the Main Street.

A community placemaking project within Barrhead will continue a partnership between the Council, Greenspace
Scotland and Grow Wild. This project will foster community engagement focusing on links between, Waterworks to Town
Centre and Town Centre to Carlibar Park, Cowan Park and Dams to Darnley.
Opportunities for enhancement of Levern Water which flows through the Town Centre between Carlibar Park &
Barrhead north are being investigated through the SEPA Water Environment Fund, including improvement of visual
quality and access.
There are also proposals within the Local Development Plan for master plan areas out with the Town Centre at Barrhead
South and Shanks/Glasgow Road to the north which are referred to within section 6.
6.

Summary Tables

6.1

Floor space analysis in Barrhead at between 2010 and 2015
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6.2

Strategic Applications in Barrhead between 2007-2015

Planning applications determined in Barrhead 2007-15 by type
BARRHEAD
Development Type

Applications
Approved

New build

Class 1

Refused

1

Class 2

Extension

Class 9

1

Mixed/Other

3

1

Class 1
Class 2
Class 9
Mixed/Other

Change of use*
Other

7
Subdivision
Demolition
Other

*See table below

Applications for Change of use in Barrhead 2007-15
BARRHEAD
Current use

New use

Applications

Applications refused

Class 1

Class 2

Other use Classes

Approved
2

Class 2
Class 3
Class 9
Hot Food
Other
Class 1
Class 3
Class 9
Hot Food
Other
Class 1
Class 2
Class 3
Class 9
Hot Food
Other

1
2
1

2
3

1

Ratio of Retail to Non Retail in the Barrhead at 2012
Strategic Centre
BARRHEAD

Class 1 Units%
42

Non Retail Units %
47

Vacant Units%
11

New Retail/Commercial proposals in Barrhead 2007-2015
BARRHEAD

Asda superstores

Address

Location

Proposal

Floorspace

Status

Land at Main

Barrhead

Erection of retail

2595 floorspace

Approved (sept

(class1)

Street/ Church St.

superstore

Barrhead

(class1) with

(net)

2012)

associated
access Rd, car
parking & petrol
filling station

The most recent strategic scale planning application was centred around the Main Street in Barrhead. The ASDA store
has been constructed and opened for business at the end of 2014. The ASDA development complements urban realm
enhancement which is part of the adjacent recently completed extension to Barrhead Sports Centre hub facility
rebranded as the ‘Barrhead Foundry’. This hub facility incorporates a library, cafe, sports improvements together with a
conference suite for business meetings. A new major Health Centre recently completed on the Main Street is also in
close proximity. Consequently there has been tangible progress in improving both the urban realm and the retail offer
in the Town Centre.
Out with the Town Centre there are a number of complementary master plan areas included within the Local
Development Plan. In particular the Barrhead South area is likely to include a neighbourhood scale retail element and a
variety of employment generating uses including high tech businesses. In addition the Glasgow Road, Master plan area
will include the concentration of employment generating uses, including a limited element of commercial opportunities
to assist with the creation of a dynamic and competitive local economy.
Please see Annex A for an overview of all the current information held by the respective Authority in relation to the
indicators identified in Scottish Planning Policy.

7.0

Role and function and future actions

Strategic Centre

Status

Role and Function

Barrhead

Town Centre

Civic, community, employment and
business

Challenges




retain and sustain the regeneration
initiatives;
augment and consolidate the town
centre’s distinctive character;
competition from car borne retailing.

Future Actions





establishment of a Business
Improvement District;
produce a Town Centre strategy
improve residual unattractive
elements;
enhance Levern Water
opportunity;
enhance cycle routes.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Barrhead
Indicators

Do you have this

Details

information? (Y/N)
pedestrian footfall

Y

Recent surveys
(Benchmarking 2013) suggest
that Footfall in Barrhead
(92/10 min.) on weekdays
and (71/10min.) at weekends
are comparable with other
towns.

space in use for the
range of town centre
functions and how it has
changed;

Y

The main changes in physical
structure of the town centre
have focused on the
northern side of Main Street.
The former Carlibar Primary
School has been demolished
and relocated within a new
campus out with the Town
Centre. The resultant space
has been utilised to provide
a new modern Health
Centre. The site of the former
Health Centre, located
further along the Main Street
is being utilised as part of the
new development by ASDA.
A Town Square outside ASDA
is to be created which will
have the potential to host
outdoor events such as a
Farmers Market.
Forthcoming changes to the
space in the vicinity of the
community hub ‘Barrhead
Foundry’ will involve
reconfiguration of the
parking and the creation of
a community performance
area.
The construction of a New

link Road (North/south)
mainly utilising elements of
the extensive parkland within
the town centre has
provided a significant
improvement to the Town
Centre.

physical structure of the

Y

See (section 4 & 5) above.

Y

A survey of businesses
generally found positive
perceptions on the local
labour market, potential for
local customers and the
affordability of housing. Less
positive aspects related to
perceived car parking
difficulties and the prosperity
level of the town.
Town Centre users rated
positively the ease of walking
and the convenience of the
Town Centre, the shopping
experience also rated
relatively highly. Less positive
aspects related to the
contribution of Barrhead
nightlife and restaurants.
Street cleanliness was also
rated poorly.

centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions

retailer representation
and intentions (multiples
and independents

commercial yield

N

The Key providers with a
national profile are ASDA,
Tesco, Lidl, Iceland and
Farmfoods. However there is
a variety and mix of
independent shops, mainly
within the comparison sector,
which give Barrhead a
distinctive offer.
-

prime rental values

N

-

vacancy rates,

Y

(See Section 4)
The total floorspace (2012)
(approx. 27K sqm –net
floorspace ) has remained
stable over recent years and
the Centre only has a small
number of vacant units,
equating to approx. 11%.
The total vacant floor space,
equates to 6%.

Y

At present this is not
comprehensively measured
for strategic centres,
however in the future it is
anticipated this information
maybe more readily
available. Nevertheless it is
recognised that the public
sector is undoubtedly a very
important driver for the
prosperity of Barrhead Town
Centre.

particularly at street
level in prime retail areas

employment

cultural and social
activity

The Barrhead Sports Centre,
within the Town Centre has
undergone major
transformation works which
have enhanced its value to
the cultural and social life of
the town. This involved a
major extension at Barrhead
Sports Centre as part of a
£3.8 million project, the
centre has been rebranded
‘Barrhead Foundry’ and
provides a state-of-the-art
community hub with
improved sports facilities,
business and back-to-work
support, cafe and flexible
community and learning
spaces. A new library is part
of the project. The old
Barrhead library has
historically been extremely
well-used, and the Council
will continue to build on this
popularity. Flexible meeting
rooms for conferences,
training events and other
activities are also available

for community groups and
local businesses and a
diverse programme of
activities for the entire
community is being
provided. Voluntary Action
also has modern well used
premises for the community
and there are also numerous
religious institutions in and
around the Town Centre.
Arthurlie Juniors, (AFC)
pitch/stadium is also located
close to the town centre
which adds to the cultural
and social activity of the
town.

community activity

See previous entry under
‘cultural & social activity’

leisure facilities

See previous entry under
‘cultural & social activity’

resident population

In addition to the sports
centre referred to above,
which includes a swimming
pool, there are also
numerous leisure facilities
and opportunities both within
the Town Centre and
adjacent to it. These include
a substantial parkland area
at Carlibar and Centenary
Parks which include a
recently installed modern
play facility at Walton Street.
Cowan Park adjacent to the
Town Centre is also
undergoing a major
transformation in tandem
with the new replacement
Barrhead High School being
built adjacent to the park.
The range of current uses
includes, grass & synthetic
football pitches & tennis
courts, bowling club and
formal parkland. New
features include a skatepark.
There is a substantial resident
population both within the
Town Centre and within the
wider town, which is relatively
compact. The population

within Barrhead has
remained relatively stable, at
approximately 17,500 over
the last decade. The LDP has
designated a substantial
amount of new housing,
generally either within the
existing town boundaries or
within the Barrhead South –
Strategic Development
Opportunity. This is likely to
accommodate for a steady
consolidation and growth of
the town over the next
decade of so, in the order of
approximately 2 thousand
houses.

crime levels

Y

Town Centre Strategy

N

components

Is the town centre
strategy prepared

The Scottish Indices of
Multiple Deprivation (SIMD
2012) whilst not
corresponding exactly with
the Town Centre,
nevertheless the statistics do
give a flavour of the general
climate of crime in the
vicinity. The SIMD’s which
include the Strategic Centre
average around
900crimes/10,000 population.
The Council in partnership
with the local business
community are actively
progressing the process of
establishment of a Business
Improvement District (BID) for
Barrhead.
A review is being initiated by
the Council for all the Town
Centres within East
Renfrewshire. This review will
engage with local
stakeholders, to formulate an
Action Plan which will
highlight strengths &
weaknesses and ultimately
inform Town Centre
strategies, associated health
checks and the next LDP
review.

collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to

overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has

delivered improvements

Newton Mearns Strategic Centre Proforma
1.

Description of the location

Newton Mearns is a large suburban area situated approximately 7 miles to the South
of Glasgow. The Town Centre largely comprises the Avenue Shopping Centre, a
modern shopping mall anchored by Asda and M&S Foodstore together with a 2
storey car park. In addition a small pedestrianised shopping arcade runs between
the shopping centre and Ayr Road. A further parade of retail units are found along
Ayr Road together with a number of community buildings. The Town Centre is
bounded by residential areas and parkland.
Within Newton Mearns Strategic Centre most of the retail provision is provided within
the Avenue Shopping Centre. Over half the floor space is convenience shopping,
the vast majority is provided by an ASDA store. M&S (Food) is located at the other
end of the Shopping Centre. Comparison shopping accounts for less than a fifth of
the strategic centre floor space provision. However it is worth noting that this floor
space comprises of a large number of small scale units, in contrast the convenience
provision is provided by only a hand full of units.
A church & Library are the main non-retail uses within the Strategic Centre and the
predominant edge of centre uses are residential. The remnants of the original
Newton Mearns Town Centre, distinct from the Avenue Shopping Centre are
located on Ayr Road. The provision here has remained unchanged over recent
years, with a range of food outlets and office accommodation on the northern side
of Ayr Road. Jewellers, filling station & doctor’s surgery are located on the southern
side of Ayr Road.

2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by

domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Newton Mearns

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres
(£Mn)

377,837/7,357

2284 +45%

£1,190,186,645
TBC
7,357
6.18

+36.3%

BARRHEAD
384
0.1%
BRAEHEAD
31,544
8.3%
CLYDEBANK
85
0.0%
COATBRIDGE
58
0.0%
EAST KILBRIDE
37,780
10.0%
EASTERHOUSE
117
0.0%
GLASGOW CITY CENTRE 119,716
31.7%
GREENOCK
749
0.2%
HAMILTON
2,290
0.6%
LANARK
58
0.0%
NEWTON MEARNS (RETAINED) 7,357 1.9%
PAISLEY
10,487
2.8%
PARKHEAD
700
0.2%
POLLOK
65,776
17.4%
SHAWLANDS
933
0.2%
OTHER
278,032
73.6%

3.

Property information

Both the physical fabric and appearance of the Town Centre are generally pleasant with an adequate physical environment. The
provision of suitable unconstrained space for expansion has consistently been a challenge. The parade of units in McKinley Place
has deteriorated in recent years with several vacant units. This parade which includes a library was originally to be demolished
and redeveloped as part of the expansion proposals for the Avenue which received planning consent in 2010. However no retail
demand has materialised to support redevelopment. This lack of activity has contributed to the deterioration of the general
environment within McKinley Place. The main development pressure on land surrounding the Town Centre comes from residential
development.

4.

Vitality and viability assessment

The total floor space (2012) (approx 22K sqm – net floor space) has not changed and has stayed constant for a number of years.
The centre only has a small number of vacant units, equating to 6%. The total vacant floor space, equates to 2%. More recent
indications suggest that vacancies are on the increase, Key national operators include Asda, M&S (Food), Superdrug, Boots, , New
Look and Waterstones.
The range of uses is extensively retail. Non-retail uses mainly relate to library, church and some business uses. Generally the
environment both outside and within the centre is pleasant. A flexible space for the public, community and commercial events is
to be created at the main pedestrian access to the centre. This will allow for variety of events to be hosted at this location. The
range of potential events may include farmers market, school/community group performances.
The main road network comprises Ayr Road, Barrhead Road and Capelrig Road from where access to the Town Centre can be
easily gained. The Centre provides approximately 900 free parking spaces. 9 bus services serve the centre from a number of bus
stops located along Ayr Road, Capelrig Rd and Barrhead Rd. and these services have a high frequency within working hours.
Whilst accessibility to the Town Centre by bus is high in contrast by train it is limited. The nearest train stations are Patterton and
Whitecraigs, approximately 2km from the Town Centre. Both stations have Park & Ride facilities. Pedestrian links between the town’s
residential areas and the shopping centre are generally good and with a network of paths. Many shoppers may also travel by
foot, due to the number of residential properties around the Town Centre.

5.

Future prospects

The provision of suitable unconstrained space for expansion has been a longstanding challenge. The parade of units in McKinley
Place has deteriorated in recent years with several vacant units. This parade which includes a library was originally to be
demolished and redeveloped as part of the expansion proposals for the Avenue which received planning consent in 2010.
However no retail demand has materialised to support redevelopment. This lack of activity has contributed to the deterioration of
the general environment in the vicinity of McKinley Place. Operators of the Avenue have focused on improving the current offer of
the shopping centre.

6.

Summary Tables

6.1

Floor space analysis in Newton Mearns at between 2010 and 2015

Newton Mearns Floorspace 2015
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Strategic Applications in Newton Mearns between 2007-2015

Planning applications determined in Newton Mearns 2007-15 by type
Strategic Centre

NEWTON MEARNS

Development Type

Applications
Approved

New build

Refused

Class 1
Class 2
Class 9

2

Mixed/Other
Extension

Class 1

1

Class 2
Class 9
Mixed/Other
Change of use*
Other

5
Subdivision
Demolition
Other

*See table below

Applications for Change of use in Newton Mearns 2007-15
Strategic Centre NEWTON MEARNS
Current use
New use
Class 1

Class 2
Class 3
Class 9
Hot Food

Applications
Approved
1
2

Applications refused

Class 2

Other use Classes

Other
Class 1
Class 3
Class 9
Hot Food
Other
Class 1
Class 2
Class 3
Class 9
Hot Food
Other

2

Ratio of Retail to Non Retail in the Newton Mearns at 2012
Strategic Centre
NEWTON MEARNS

Class 1 Units%
57

Non Retail Units %
37

Vacant Units%
6

Opportunities for Additional Comparison Retail Floorspace in Newton Mearns
Comparison Floor space 2015
Strategic Centre
NEWTON MEARNS

Scale of Floorspace (Sq. Gross)
6625sqm (net)

Progress 2007-2015
No progress to date (*see ref. below)

Retail/Commercial Development proposals in Newton Mearns over the period 2007-2015

Strategic Centre

Description of

Location

Progress 2007-15

Erection of extension

The Avenue,

No progress.

to shopping Centre

Newton Mearns

Opportunity
NEWTON MEARNS

incorporating
mezzanine floor with
service area and
erection of multistorey car park,
erection of library*

New Retail/Commercial proposals in Newton Mearns 2007-2015
Strategic Centre
NEWTON

Address

Location

Proposal

Floorspace

Status

The

Town

Erection of

13,563 sqm

(2008/0779/TP

Avenue

Centre

extension to

however

approved

Newton

shopping

some

7/4/2010)

Mearns

Centre

demolition

incorporating

involved

mezzanine

which leaves

MEARNS

No progress.

floor with

9202sqm new

service area

floorspace of

and erection

which 2577

of multi-storey

sqm

car park,

convenience

erection of

and 6625 sqm

library*

comparison.

Retail/Non Retail applications in Out of Centre locations in relation to Newton Mearns 2007-2015
Out of Centre Location

Development Type

Applications Granted

Greenlaw, Newton Mearns

Retail Class 1

1

Other
Retail Class 1
Other
Retail Class 1
Other

Applications Refused

Convenience applications – Operator, Floorspace, location (strategic centre, edge of centre/out of centre) in relation to Newton
Mearns
Convenience applications
Operator

Floorspace

Location
strategic centre
edge of centre

Waitrose

3,390 sqm (gross) 2326 sqm (net)

out of centre)

Floorspace

Location

x

strategic centre
edge of centre
out of centre

The challenges and future action referred to above are still pertinent. The most significant major proposal relates to the planning
consent to extend the Avenue Centre which is referred to above (2008/0779/tp). This has yet to be implemented. There is
evidence that some of the previously vacated units, adjacent to the expansion site, within the older section of the centre are now
the subject of recent planning consents for refurbishment with bespoke businesses beginning to re-establish.
Out with the Newton Mearns Strategic Centre, the Greenlaw Neighbourhood Centre is extensively complete; the last phase of the
Greenlaw Neighbourhood Centre has recently received planning consent (2012/0292/tp) for the erection of 2 retail units within a
co-joined non-food retail development, comprising approximately a total of (1861sqm) of floor area. The Neighbourhood Centre
currently comprises of a range of retail units, including Waitrose referred to above. Additionally a hotel and special needs school
have been built adjacent to this Neighbourhood Centre.

Out with the Strategic Newton Mearns Town Centre there are a number of complementary master plan areas within the Proposed
Local Development Plan. In particular the Malletsheugh/Maidenhill, Master plan area is likely to include a Neighbourhood scale
retail element and a variety of employment generating uses including high tech businesses. Please see Annex A for an overview of
all the current information held by the respective Authority in relation to the indicators identified in Scottish Planning Policy.
Please see Annex A for an overview of all the current information held by the respective Authority in relation to the indicators
identified in Scottish Planning Policy.

7.0

Role and function and future

Strategic Centre
Newton Mearns

Status
Town Centre

Role and Function
Retail regeneration, civic,
community, employment,
business

Challenges
 limited scope for
growth;
 competition from other
retail locations.

Future Actions
 potential to reconfigure
civic uses to be explored;
 introduce a range of
appropriate
complementary uses to
assist vibrancy;
 enhancement of adjoining
community uses to be
explored;
 produce a Town Centre
strategy.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Newton Mearns
Indicators

Do you have this

Details

information? (Y/N)
pedestrian footfall

N

space in use for the

N

Investment in improving

range of town centre

the public realm has

functions and how it has

created a welcoming

changed;

entrance.

physical structure of the

Y

centre, including

See (Section 4 & 5)
above.

opportunities,
constraints, and
accessibility
attitudes and

N

perceptions
retailer representation

Y

and intentions (multiples
and independents

Key national operators
include Asda, M&S
(Food), Superdrug,
Boots, New Look and
Waterstones.
Opportunities for
enhancement of Town
Centre and retail offer
will continue to be
explored. Other
appropriate
complementary uses will
be encouraged.

commercial yield

N

prime rental values

N

vacancy rates,

Y

particularly at street

(See Section4)
The total floor space
(2012) (approx 22K sqm
– net floor space) has
not changed and has
stayed constant for a
number of years. The
centre only has a small
number of vacant units,
equating to 2% of total
floor space. More
recent indications
suggest that vacancies
are on the increase.

level in prime retail
areas

employment

N

At present this is not
comprehensively
measured for strategic
centres, however in the
future it is anticipated
this information maybe
more readily available.

cultural and social

Y

The Centre has limited
social & cultural assets;
the main features are
Library, church and the
creation of a new
space at the main
pedestrian entrance
which has established a
positive and welcoming
entrance enabling the
potential for a range of
promotional activities
and events including
farmers market,
school/community
group performances.
Fairweather Hall is
adjacent to the Centre

activity

community activity

Y

and is used by the
community for
numerous activities.
Consideration of how
Fairweather Hall and
Park can contribute
further to the town
centre through funding
& community enterprise
opportunities will be
considered through the
Town Centre Action
Plan.
leisure facilities

Y

resident population

Y

crime levels

Y

A Bowling club and
Leisure Centre are
located within close
proximity to the Centre.
Parkland with
associated facilities are
adjacent to the Centre
There are no residential
properties within the
Centre, however there
are numerous residential
properties immediately
adjacent.

The Scottish Indices of
Multiple Deprivation
(SIMD- 2012), whilst not
corresponding exactly
with the Town Centre,
incorporating elements
of adjacent housing
areas, nevertheless the
statistics do give a
flavour of the general
climate of crime in the
vicinity. The SIMC which
covers Newton Mearns

Town Centre has only
527crimes/10, 000
people, which illustrates
a low crime rate.

Town Centre Strategy

N

A review is being
initiated by the Council
for all the Town Centres
within East Renfrewshire.
This review will engage
with local stakeholders,
to formulate an Action
Plan which will highlight
strengths & weaknesses
and ultimately inform
Town Centre strategies,
associated health
checks and the next
LDP review.

-

-

-

-

-

-

components

Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through

redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to

-

-

-

-

-

-

implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage

seek to maintain and

-

-

-

-

-

-

improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

City Centre Strategic Centre Proforma
1.

Description of the location

The city centre is bounded to the north and west by the M8, to the south by
the River Clyde and Kingston/Oxford/Norfolk Streets and to the East by John
Knox St/Wishart St. Within this boundary there are major residential, industry
and business, entertainment, education and health uses as well as retail.
Within this boundary the Principal Retail Area (PRA) forms the retail core
focussed on the Golden ‘z’ formed by Argyle Street, Buchanan Street and
Sauchiehall St which, together with surrounding areas including the merchant
city, have been branded the ‘style mile.’
The Principal Retail Area consists of level 1 Primary Retail Streets where policy
seeks to maintain 100% retail frontage (Buchanan Street, Argyle Street,
Sauchiehall Street and Gordon Street) and Level 2 Primary Retail Streets
(Queen Street and Union Street) where policy seeks to maintain 70% class 1
use at ground floor level. Retail proposals in the city centre but outwith the
Level 1 and 2 streets are assessed with a view to maintaining a range of retail
facilities with no minimum class 1 threshold applied.
The City Centre as a whole has 1964 units (based on 2012 figures) with virtually
all major high street names represented. 36.5% of units are comparison and
9.5% are convenience. There are almost as many units in service use(41.5%)
as retail in the city centre as a whole. The vacancy rate is around 12%
Retail dominates in the PRA with 49% comparison units, 7.5% convenience.
Service uses occupy 32.5% of the units in the PRA. Comparison retail
dominates in the Level 1 streets (66.5%) with 7.5% convenience and 19%
service uses. The level of vacancy is 11% within the PRA.
Glasgow City Centre is the region’s metropolitan centre not just for retail but
also office development, further and higher education, public administration,
leisure, entertainment, tourism and cultural activities. It also serves as a
national and international public transport hub.
Springfield Quay is a commercial centre on the edge of the city centre
(although not on the edge of the PRA). It consists of leisure uses.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.

Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Glasgow city centre

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
(£Mn)
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

5,763,046/844,888

-58969

-7%

£13,998,438,564
TBC
844,888/£2,052,233,389

-101.76Mn

-4.7%

AIRDRIE
8,604
0.1%
BARRHEAD
384
0.0%
BRAEHEAD
172,991
3.0%
CLYDEBANK
71,878
1.2%
COATBRIDGE
24,841
0.4%
CUMBERNAULD
22,453
0.4%
DUMBARTON
5,933
0.1%
EAST KILBRIDE
103,495
1.8%
EASTERHOUSE
38,145
0.7%
GLASGOW CITY CENTRE (RETAINED) 844,888 14.7%
GREENOCK
54,393
0.9%
HAMILTON
84,213
1.5%
KIRKINTILLOCH
3,802
0.1%
LANARK
8,777
0.2%
MOTHERWELL
33,391
0.6%
NEWTON MEARNS 7,357 0.1%
PAISLEY
34,887
0.6%
PARKHEAD
35,308
0.6%
PARTICK
964
0.0%
POLLOK
99,977
1.7%
SHAWLANDS
1,034
0.0%
WISHAW
8,658
0.2%
OTHER
1,666,373
28.9%

LDP City Centre Policy Review
The City Plan priority is to maximise retail and leisure floor space delivery in the City
Centre. During the life of City Plan 1 and City Plan 2 this aim has been
accomplished via the delivery of the St. Enoch’s Centre extension, the Buchanan
Quarter development and the forthcoming Galleries extension.
The uplift in the
amount and quality of floorspace provided by these developments will help the
centre to retain second place in the ranking of UK retail destinations. The city
centre’s ability to attract retail development has been built on 3 key strengths




the size and diversity of its existing offer
the quality of the shopping experience
its accessibility to a large catchment population

These strengths need to continue to be underpinned by supportive land use policies
which:
1. Take a plan led approach to future floorspace delivery by identifying
appropriate development opportunities
2. Ensure that expenditure flows are not undermined by development outside
the city centre
3. Protect and enhance the vitality and viability of the centre by ensuring that
appropriate types of development take place in the appropriate CC
locations.
Each of these issues is considered below:
1. Take a plan led approach to floorspace delivery by identifying appropriate
development opportunities
City Plan 2 identifies a number of development opportunities for retail and leisure
development. Some of these have been delivered for retail use including the St
Enoch Centre and the Buchanan Quarter while others have gained consent for
retail use (Buchanan Galleries) or other uses (the Athenaeum). The two largest
retail opportunity sites are the St. Enoch’s East site and the ‘Selfridges’ site at
Candleriggs however there appears to be little imminent prospect of retail
development and the increasing focus of the city centre offer around the Buchanan
Street spine has increased their peripheral nature. In light of this it may be
appropriate to review whether retail remains the appropriate designation. Any
decision needs to weigh the benefits of redesignation against
i/ the shortage of vacant sites for retail use in the CC
ii/ their potential to counteract the increasing centralisation of the retail offer around
Buchanan Street - particularly in the event that retail trading conditions improve.

2. Ensure that expenditure flows are not undermined by development outside the
city centre
The City Centre comparison goods catchment area extends all over Scotland and
parts of the North of England but the primary (core) catchment where the city
centre derives most of its expenditure from is focussed on Glasgow and the Clyde
Valley. Its geographical extent is restricted by a ring of centres at Braehead, East
Kilbride, Kilmarnock and Ayr to the south and by Edinburgh, Stirling, Livingston and
Falkirk to the east. Nevertheless these areas all form part of the city centre’s
secondary catchment.
The catchment population is 3.9 million and its shopper population (the people who
identify it as their main shopping destination) is 903,857. this equates to an
expenditure draw of £2616m. The core catchment (comprising the 70% of
postcodes with the highest penetration rate in the catchment) has a shopper
population of 633,699 equating to expenditure of £1,841m.
The City Centre retains 54% of the available expenditure in the core catchment . Its
main competitor locations are Braehead which attracts 6% of the expenditure in the
city centre core catchment and Clydebank/East Kilbride which both attract 3%.
Easterhouse, Parkhead and Pollok all attract 2%. (N.B. this is based on 2008 data
which may not reflect Pollok’s full trading performance).
In the past floorspace provision within the Glasgow and the Clyde Valley Area has
been regulated in line with retail capacity work undertaken at the strategic planning
level. The current SDP does not perform this function however which creates the
potential for development elsewhere to undermine the city centre’s retail and
leisure offer. It is therefore essential that the Council has the requisite information to
enable it to respond to proposals for major floorspace outside the city centre as they
arise. Specifically there is a need for work to examine:
a/ current expenditure flows between the CC and its main competitor locations
b/ the effect that consented and proposed developments would have on the CC
both individually and cumulatively.
c/ the potential effect of future proposals on the city centre
3.Protect and enhance the vitality and viability of the centre by ensuring that
appropriate types of development take place in the appropriate CC locations.
The City Plan directs retail development to the CC Principal Retail Area (PRA) and
further identifies Level 1 and Level 2 Primary Retail Streets within the PRA where a
minimum threshold of class 1 use applies. Only 358 of the 1964 (18%) of the units in
the centre are located within these primary retail streets. The policy requirement in
the rest of the centre is to maintain a range of shopping in any given area,
particularly where residential uses predominate. This flexible policy approach
reflects the importance that entertainment and other service uses have in

maintaining the vitality of the centre and the quality of the shopping experience.
City Plan 2 divides the City Centre into the following areas for the purposes of
planning policy:
i/ PRA level 1 Primary streets (the Golden ‘Z’ of Buchanan St, Argyle St and
Sauchiehall St. plus Gordon St)
(N.B. The Level 1 Primary Streets offer has been enhanced by the Buchanan
Quarter development however floorspace for the units in these developments is not
yet available from the Assessor and therefore they are not included in the following
analysis).
The Level 1 Streets have 42% of CC floorspace (286,236sqm) making it the largest
area in the centre in terms of floorspace. This is despite the fact that the Level 1
Streets only includes units with a frontage on to the street which means units in the
CC shopping malls are not included. Comparison goods comprise 94% of the
floorspace with the three largest operators being Frasers, M&S Argyle St and Primark
which together constitute 65,000sqm.
The profile of the Level 1 streets is somewhat different in terms of units. There are 265
units in these streets which represents only 13.5% of the units in the centre. Since ‘05
the number of comparison units on these streets has gone down by 8, the number of
convenience units has risen by 6 perhaps more significantly the level of vacancies
has gone up by 8. 78% of units are class 1. This figure masks significant variation
from street to street. No street has the continuous retail frontage required by policy
but Buchanan St comes closest with 89% class 1 use and 5.5% non-class 1 (consisting
of 4 Class 3 units). Argyle St has 79% class 1 with most of the non-class 1 use being
Class 2 and Sauchiehall St and Gordon St both have 70% class 1.
Sauchiehall St has 7% Class 2 use and 9.5% Class 3 Use and only 56% of the units are
comparison goods which is significantly lower than Buchanan St (85%) or Argyle St
(73%). There is a higher level of convenience (11%) and Service Uses (20.5%) in
Sauchiehall st than in Buchanan St or Argyle St. In the area of Sauchiehall St that is
beyond Rose Street there are 16 units, 4 of which are non-class 1 and 2 of which is
vacant. Therefore 62% of this part of the street is Class 1 which is not significantly
different from the rest of the Sauchiehall St Level 1 area although it may be under
greater development pressure.
There are only 23 units in the Gordon St. Level 1 area and the concentration of travel
agencies means that it is the only Level 1 Street where there is as much service use
as retail use (47.8%). Although the level of class 1 is lower in Gordon St and
Sauchiehall St it remains significantly higher than elsewhere in the CC.
Level 1 streets have a vacancy rate of 7% which is high considering their status.
The number of vacant units on these streets has almost doubled since 2005 albeit
from a low base. Vacancies are focussed on Sauchiehall St (9.5%) and Argyle St.
(7.5%) with lower levels on Buchanan St and Gordon St. (4% and 2% respectively).

The amount of vacant floorspace has risen from 5000 sqm to almost 8000 sqm since
’05 but this represents only 2.5% of the floorspace on these streets.
ii/ PRA level 2 Primary streets (Union Street and Queen St).
These form a relatively small part of the city centre with less than 5% (93) of the units.
The City Plan seeks to maintain 70% Class 1 use but the current level is only 56%.
Union St has a higher proportion of Class 1 (62%) than Queen St (49%). The retail
offer is less focussed on comparison use in these streets (30% in Queen St and 46% on
Union St). There is a slightly higher proportion of convenience use (14%) here than in
the Level 1 streets and a considerably higher level of service use (39.5% on Queen St
and 28% on Union Street). The vacancy rate in Queen St is 11.5% which is higher
than any other Primary Street.
iii/Remainder of the PRA (includes the CC malls, the merchant city and the area
between Buchanan St and Hope St).
(N.B. The offer in this area has been enhanced by St. Enoch Centre extension
however floorspace for the units in these developments is not yet available from the
Assessor and therefore they are not included in the following analysis.)
This is the largest part of the centre in terms of the number of units with 43% of the
total in the CC (842 units which is an increase of 73 since ’05). In the CC as a
whole the number of class 1 units has gone down by 27 since ’05 and the biggest fall
has taken place in this area (25 units). This is despite the additional units created by
the Buchanan Quarter and St Enoch Extension. Similarly the rise in vacancies
Despite its size there is no restriction on non-class 1 uses in this part of the centre.
Instead proposals are assessed on their merits having regard to the maintenance of
a range of shopping. This is reflected in the significant proportion of service use (36%
of the units). There has been an increase of 60 service units since ’05 and a falla in
comparison units (33 units). Nevertheless this area retains the same level of Class 1
use as the Level 2 streets (56%). The vacancy rate of 13% is higher than the Level 1
and Level 2 streets and the increase in vacancies since ’05 has been focussed in this
area with an increase of 51 in the city centre as a whole and an increase of 47 in this
sub-area.
The retail offer in this area of the city centre is focussed on the malls. St Enoch
Centre is performing less well than the other two malls with the level of vacancy a
particular concern.
May 2013

Occupied Units

Vacant Units

Buchanan
Galleries
St Enoch Centre
Princes Square

90.5 %

9.5%

Total
Units
84

77.5%
93%

22.5%
7%

93
43

Floorspace

Outside the PRA
There are 764 units outside the PRA which represents 39% of the total units in the
centre. It represents only 21.5% of the floorspace however which reflects the smaller
scale of the units.
As in the PRA outwith the Primary Streets there is no policy threshold relating to the
retention of class 1 use in these areas – only a requirement to maintain a range of
shopping. The area outside the PRA has the highest level of vacancy at 15%. The
area outside the PRA is split into 2 sub-areas:
iv/ Zone 1 (3 separate locations on the edge of the PRA plus an area focussed on
Queen St station)
These locations are the sequentially preferable areas for retail and commercial
leisure proposals if there are no available sites in the PRA. Although small
geographically there are 400 units which is 20% of the total units in the CC. Most of
the units are small scale and there is only 11% of the CC floorspace. These areas are
quite different in character from the PRA with a significantly lower level of class 1 use
(32%) than in the PRA.
They primarily have a service function with 59% of the units
in service use and only 26% retail mainly comprising comparison units.
v./ Remainder of the city centre (bounded by the M8 to the North and West, by the
Clyde to the South and John Knox St/Wishart St to the East).
This area is large geographically but incorporates significant areas of residential,
industry and business and civic uses and there are less units (364) than in the Zone 1
locations. The class 1/non-class 1balance is split evenly at 43% and there are more
service units (183) than retail units (124). The service units mainly comprise Class 2
and 3 uses. There are also more convenience units than comparison units in this
area which indicates that it has a different retail function from the rest of the city
centre serving a more local catchment.

3.

Retail property information/Vitality and viability assessment

The city centre has continued to attract new retail investment and the
Buchanan Galleries extension, scheduled for completion in 2017, will help to
ensure the centre continues to attract new operators. The City Centre
Strategy should also help to ensure that it remains an attractive place to
invest.
In recent years the St Enoch Centre has expanded, and the Buchanan
Quarter Atlas development has been constructed and let.
The main commitment in the city centre is the Galleries extension (up to
45,000sqm comparison).
Glasgow Harbour is the main commitment
outside the city centre (26,000 sqm comparison).
4.

Future prospects

Glasgow City Council has produced a City Centre Strategy (2013-2018). This has
been developed collaboratively within Glasgow City Council Services, the business
communities, Glasgow Economic Leadership and other city centre stakeholders and
organisations. The draft strategy has a wide range of over 50 proposed actions to be

delivered over the period of 2013-2018 ensuring that Glasgow remains as one of the
top city centres in the UK and Europe.
http://www.glasgow.gov.uk/CHttpHandler.ashx?id=15645&p=0

5.

Summary Tables

5.1

Floorspace

Glasgow City Centre units 2013
11%

Use Class 1
12%

Use Class 11
Use Class 2

0%
52%

Use Class 3
Use Class 4

14%

Vacant
SG
9%
2%

Glasgow City Centre units
1200

Number of units

1000
800
600
2005
400

2013

200
0
Use Class Use Class Use Class Use Class Use Class Use Class Vacant
1
2
3
4
7
11

SG

Use Class Order designation

5.2

Strategic Applications in Glasgow City Centre between 2007-2012

The following information should be in this section:
Planning applications determined in Glasgow City Centre 2007-12 by type
Development Type

Applications
Approved

New build

Class 1

1

Class 2
Class 9

Extension

Mixed/Other

5

Class 1

2

Class 2
Class 9
Mixed/Other
Change of use*

1

Other
Subdivision
Demolition
Other
*See table below

1

Refused

Applications for Change of use in Glasgow City Centre 2007-12
Glasgow City Centre
Current Use

Class 1

New Use

Applications

Applications

Approved

Refused

Class 2

15

2

Class 3

50

3

SG

6

2

Other

3

Class 1

3

Class 3

10

Class 9

Class 2

Class 9
SG

1

Other
Other Use Classes

Class 1

6

Class 2

5

Class 3

5

Class 9
SG

2

1

Other

8

1

Ratio of Retail to Non Retail in Glasgow City Centre at 2012
Glasgow City Centre

Class 1 Units%
61.7%

Non Retail Units %
26.5%

Vacant Units%
11.8%

Opportunities for Additional Comparison Retail Floorspace in Glasgow City Centre
Comparison Floor space 2012
Glasgow City Centre
Scale of Floorspace (Sq.
Gross)

Progress 2007-2012

Retail/Commercial Development proposals in Glasgow City Centre over the period
2007-2012
Glasgow City Centre

Description of

Location

Progress 2007-12

Opportunity
Buchanan Galleries
extension

Retail and leisure
dev. up to

Consented 2013

45ksqm

comparison, and 5 k
convenience, 15k
leisure and class 3
St Enoch Extension

Granted ’07.
Now constructed

17k sqm retail
Buchanan Qu. Atlas
Development

Mixed use dev with
11k sqm retail

Bath Street, W Nile
St, Buchanan St

110 queen st
Mixed development
with 2000sqm retail.

Consent 2011.
Now constructed
Consent 2012
now under
construction

Identification and implementation of action and masterplan sites in Glasgow City
Centre – 2007 -2012
X
Site

Action Plan/Master

Progress 2007-12

plan requirements

Retail/Non Retail applications in Out of Centre locations 2007-2012 in relation to
Glasgow City Centre
Out of Centre

Development Type

Location
Retail Class 1

Applications

Applications

Granted

Refused

Other
Retail Class 1 Other
Retail Class 1
Other

Convenience applications – Operator, Floorspace, location (strategic centre, edge
of centre/out of centre) in relation to Glasgow City Centre
Convenience applications
Operator

Floorspace

Location

Sainsbury’s, 14-16 West

290sqm

strategic

X

centre

George Street, Use of
public house as Class 1
shop.

edge of
centre
out of centre)
Y

Floorspace

Location
strategic
centre
edge of
centre
out of centre

The city centre has continued to attract large scale retail proposals during
the period. There have been a significant number of changes of use from
Class 1 to other uses (particularly class 3 use). These have been focussed
outside the principal retail area where the planning policy is less restrictive.
There have also been changes of use from class 1 within the PRA.
Nevertheless, in general the need to maintain class 1 in the Primary Retail
Streets has been maintained although there have been some changes of use
there – mainly to bank uses.

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
7.0

Role and function and future actions

The current elements outlined in SDP:
Strategic
Centre

Status

Role and
Function

Glasgow City
Centre

City Centre

The City Centre is
at the apex of the
Network by virtue of
the scale and
diversity of its
functions;

it is a retail
location of
UK
significanc
e;

it is the
location of
a number
of higher
and further
education
establishm
ents;

it is the
prime
office
location
within the
city region;

it is a
national
and
internation
al transport
hub and
visitor
economy
destination
which is
supported
by its wide
range of
leisure,
entertainm
ent and
cultural
facilities.

Challenges









diversion of
expenditure
from the City
Centre to other
retail locations
and e-tailing;
spatial
contraction of
the prime retail
pitch;
delivery of
development
opportunities;
quality of public
realm;
accessibility
across the City
Centre and
connections to
Glasgow
Airport.

Future Actions











support the
implementati
on of the
Tax
Increment
Finance
scheme for
the
Buchanan
District area;
take forward
the City
Centre
Strategy;
take forward
the City
Centre
Traffic and
Transportati
on Strategy;
support the
delivery of
the
Sauchiehall
Street
Business
Improvemen
t District;
continue to
invest in the
provision of
Grade A
office space.

Annex A

Overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Glasgow City Centre
Indicators
pedestrian footfall
space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions
retailer representation
and intentions (multiples
and independents
commercial yield
prime rental values
vacancy rates,
particularly at street
level in prime retail areas
employment
cultural and social
activity
community activity
leisure facilities
resident population
crime levels
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the

Do you have this
information? (Y/N)

Details

town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential for
change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of retail
formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or

extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Easterhouse Strategic Centre Proforma
1.

Description of the location

Easterhouse town centre has a diverse mix of uses encompassing retail,
leisure and other community uses. The centre is a mile long and can be
divided into 4 functional areas:
 Strategic Retail comprising the Fort Retail Development and Auchinlea
Way
 Local Shopping at the Shandwick Shopping Centre
 Community Uses focussed on the Bridge cultural campus
 Auchinlea Park incorporating Provan Hall museum.
Table 1. Land Use Breakdown in the Centre (% in parentheses)
July ‘13

Total

Class 1

Non-class 1

Vacant

Whole Centre

154

98 (63.5)

29 (19)

27 (17.5)

The Fort

85

70(83.5)

11 (13)

(3) 3.5

Shandwick

67

26 (39)

18 (26)

23 (35)

2 (100)

0

0

Centre/
Auchinlea Way 2

The centre has 154 units, 63.5% of which are in class 1 use, 19% are non-class 1
and 17.5% are vacant. The centre as a whole does not meet the 70% class 1
requirement but this masks wide differences in the balance of uses in different
parts of the centre with the Shandwick centre having only 39% class 1 and a
high level of vacancy whereas the Fort has 83% class 1 and only 3 vacant
units. Vacancies in the Shandwick appear to be the result of lack of market
interest in the type and quality of floorspace available.
In terms of floorspace Tab 2 shows that the centre is dominated by
comparison floorspace (75%). There is also 10.5% convenience which means
over 85% of floorspace is in retail use in the centre.
Retail Function
The retail offer in the centre is in three parts each of which has a separate but
complementary function with the Fort providing a higher order comparison
shopping, the Shandwick Centre providing a local shopping facility and the
Morrisons on Auchinlea Way providing the main convenience shopping
destination in the centre.
1. The Fort Retail Development

The Fort is a comparison shopping destination that opened in 2004. It is an
uncovered development that has a traditional high street layout. Its
strategic location next to the M8 motorway, and with good links to the wider
motorway network, means that its full catchment extends into areas of East
Dunbartonshire, Renfrewshire, North and South Lanarkshire. However its core
catchment (comprising the 70% of postcodes with the highest penetration
rate in the catchment) is restricted to East Glasgow and East Dunbartonshire.
The National Survey of Local Shopping Patterns (NSLSP) data on expenditure
patterns indicates that the centre has a full catchment population of 812,539
but the core catchment is only 212,000 with a shopping population of 26500
which produces an available expenditure total of £58m. The NSLSP data
also indicates that the centre retains 12% of the available expenditure in the
catchment. The forts main competitor for expenditure is the City Centre
which attracts 46% of the expenditure available in the catchment. The two
biggest other competitors are Parkhead (7%)and Coatbridge(7%). The latter
reflects the extent of the Easterhouse full catchment within Lanarkshire.
As of July 2013 (prior to the construction of the cinema consent) there were
85 units in the Fort with 72% in comparison retail use, 6 % in convenience use,
18%, service use (which consists of café/restaurants and hot food shops) and
4% vacant. There was 48,000sqm floorspace with 87% in use for comparison
goods and 9% of the floorspace in service use. Only 0.5% of Fort floorspace
was in convenience use. Therefore comparison floorspace is extremely
dominant in the Fort. Service uses currently occupy 18% of units. Since 2013
the construction of a cinema and restaurant uses has served to enhance the
leisure offer.
2.The Shandwick Centre is a 1960’s type covered shopping centre with
10,423 sqm of floorspace in 67 units. Shandwick has an even mix of retail
units (35%) and service units (30%) however total retail floorspace is 59%. It
also has a high proportion of vacant units (35%) that appears to be focussed
on the smaller units in the centre since the proportion of vacant floorspace is
lower at 14.5%. The centre has a mix of independent traders and national
multiples (including B&M Bargains, Iceland, Ethel Austin and Lloyds Pharmacy)
that appear to serve the day to day needs of the local Easterhouse
community.
3. Auchinlea Way There two large stores located between the Shandwick
centre and the Fort. These are Morrisons Superstore and Decathlon Sports.
The Morrisons is the only main food shopping destination within the centre.
Table 2. Types of Activity by Floorspace % in parentheses

Whole
Centre

Comparison Convenience Service

Vacancy

Total

52989 (75)

3146 (4.5)

70819

7495 (10.5)

7189 (10)

Fort

42075 (87)

Shandwick 4661 (45.5)

Auchinlea

6253 (48)

290 (0.5)

4336 (9)

1620 (3.5)

48321

1381 (13.5)

2853

1526

10421

(27.5)

(14.5)

5824 (52)

-

-

12077

Way

2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Easterhouse

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population

1,364,992/38,145

Change since 2008
retained shopper
population

6395 +20%

Spend potential (£) (full)

£2,989,332,458

Change since 2008 position

TBC

Retained shopper
population/spend potential
(£Mn)

38,145/£83,537,506

Change since 2008 position
in retained shopper
population spend potential
(£Mn)

10.70MN

Leaked Full shopper
population/spend potential
to other strategic centres

AIRDRIE

8,604

0.6%

BRAEHEAD

58,243

4.3%

CLYDEBANK

21,019

1.5%

COATBRIDGE

24,649

1.8%

CUMBERNAULD

21,452

1.6%

DUMBARTON

1,087

0.1%

EAST KILBRIDE

73,454

5.4%

+14.7%

EASTERHOUSE (RETAINED)

38,145

GLASGOW CITY CENTRE 532,128
GREENOCK

2,566

0.2%

HAMILTON

83,882

6.1%

39.0%

2.8%

KIRKINTILLOCH

3,802

0.3%

LANARK

8,502

0.6%

MOTHERWELL

33,391

2.4%

NEWTON MEARNS 2,887 0.2%
PAISLEY

7,343

0.5%

PARKHEAD

34,299

2.5%

PARTICK

238

0.0%

POLLOK

36,565

2.7%

SHAWLANDS

543

0.0%

WISHAW

8,658

0.6%

OTHER

1,001,456

73.4%

3.

Retail property information

Extant major consents in the centre are as follows:
 07,02933/DC relates to 16,200 sqm of additional retail floorspace at
Glasgow Fort, including a 7,400 sqm department store
 Completion of a multi-screen cinema and restaurants – (09/01161/DC).
 Full planning permission at 20 Auchinlea Way Easterhouse Erection of
retail units 2,788 GC on 16/04/15. This consists of 4 new units @ 697sqm.
 At Glasgow Fort the completion of a 16,298 sqm development of retail
with a Marks and Spencer Department Store acting as anchor.
4.

Vitality and viability assessment

The community facilities in the centre are focussed on the ‘Bridge’ which is a
purpose built learning and leisure campus with facilties that include a library,
swimming pool and the Platform arts centre which has an auditorium and
recording studio. The John Wheatley College campus is also nearby. In the
eastern part of the centre there is a health centre, business centre, and
police station.
The commercial elements such as floor space, vacancy rates and a
description of operators are covered in section 1 above.
5.

Future Prospects

Future Prospects for the Fort part of the centre seem good:



Aside from the city centre, the Fort currently has few significant
competitors as a shopping destination (although this would change if
the proposed strategic town centre at Ravenscraig is implemented).
The recent enhancement of the leisure offer at the Fort will help it to
maintain its strategic position.

Aspirations for the wider centre continue to reflect the 2008 council
approved Town Centre Action Plan (TCAP) which identified improving
connectivity between the different elements as a priority and proposed a
reconfiguration of the centre based on the demolition and replacement of
the Shandwick centre. The Council has subsequently negotiated a
developer contribution towards town centre improvements, associated with
the replacement of Shandwick Square however this agreement has been
superseded by an agreement between the Council and the developer
Hercules Unit Trust that involves a lower level of developer contribution and
the council taking over the management of the Shandwick Centre.
6.

Summary Tables

6.1

Floor space analysis

6.2

Strategic Applications in Easterhouse between 2007-2012

The following information should be in this section:
Planning applications determined in Easterhouse 2007-12 by type
Strategic Centre - Easterhouse
Development Type

Applications
Approved

New build

Refused

Class 1
Class 2
Class 9

Extension

Mixed/Other

1

Class 1

2

Class 2
Class 9
Mixed/Other
Change of use*
Other
Subdivision
Demolition
Other
*See table below

Applications for Change of use in Easterhouse 2007-12
Easterhouse
Current Use

Class 1

New Use

Applications

Approved

Refused

Class 2

1

Class 3

1

Class 9
SG
Other
Class 2

Applications

Class 1
Class 3
Class 9
SG

Other Use Classes

Other

1

Class 1

1

Class 2
Class 3
Class 9
SG
Other

Ratio of Retail to Non Retail in Easterhouse at 2012
Easterhouse

Class 1 Units%
83.3%

Non Retail Units %
13.1%

Vacant Units%
3.6%

Opportunities for Additional Comparison Retail Floorspace in Easterhouse
Comparison Floor space 2012
Easterhouse
Scale of Floorspace (Sq.
Gross)

Progress 2007-2012

Easterhouse

1384

Granted

13/07/2010

Easterhouse

1854

Granted

02/08/2011

Retail/Commercial Development proposals in Easterhouse over the period 20072012
Easterhouse

Description of

Location

Progress 2007-12

Fort Southern Wing

Granted

Formation of
mezzanine floor.

Glasgow Fort (Unit
26/28)

Granted

Erection of multiscreen cinema.

Glasgow Fort

Granted

100 Provan Walk

Granted

Opportunity
Easterhouse

Retail extention
including dept store

Easterhouse

Easterhouse

Easterhouse

Use of unit as retail
and formation of

mezzanine.

Identification and implementation of action and masterplan sites in Easterhouse –
2007 -2012
Easterhouse
Site

Action Plan/Master

Progress 2007-12

plan requirements

Retail/Non Retail applications in Out of Centre locations 2007-2012 in relation to
Easterhouse
Out of Centre

Development Type

Location

Applications

Applications

Granted

Refused

Retail Class 1
Other
Retail Class 1
Other
Retail Class 1
Other

Convenience applications – Operator, Floorspace, location (strategic centre, edge
of centre/out of centre) in relation to Easterhouse
Convenience applications
Operator

Floorspace

Location
strategic
centre
edge of
centre
out of centre)

Floorspace

Location
strategic
centre
edge of
centre
out of centre

The Fort has undergone significant and continuing expansion to both its retail
and leisure offer since 2012 – see sections 3 & 4. The city plan aspiration for
improvement to the rest of the town centre has proved more difficult to
achieve.
Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
7.0

Role and function and future actions

The current elements outlined in SDP:

Strategic Centre

Status

Role and
Function

Easterhouse

Town Centre

Retail, commercial,
leisure, civic and
community uses

Challenges





need for
investment
to improve
the quality of
the
Shandwick
Shopping
Centre;
need to
improve
linkages
between
different
parts of the
town centre
and to
adjoining
neighbourho
ods.

Future Actions



deliver
actions
relating to
the Centre
set out in
the
Easterhou
se
Strategic
Developm
ent
Framewor
k (SDF)

Annex A

Overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Easterhouse
Indicators
pedestrian footfall
space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions
retailer representation
and intentions (multiples
and independents
commercial yield
prime rental values
vacancy rates,
particularly at street
level in prime retail areas
employment
cultural and social
activity
community activity
leisure facilities
resident population
crime levels
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed

Do you have this
information? (Y/N)
No
Yes

Yes

No
No

No
NO
Yes

Not known
Yes
?
Yes
In the TC?
Not sure if available
specifically for TC

Yes

Details

long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential for
change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of retail
formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the

Yes

Yes

Yes

Yes

Yes

Yes

Yes

development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

?

Parkhead Strategic Centre Proforma
1.

Description of the location

The town centre is located in inner east Glasgow at the intersection of
Gallowgate, Tollcross Road, Duke St, and Westmuir Street. The centre has 3
main areas: the Forge covered shopping mall, the Forge market and a
tenemental area focussed around Parkhead Cross which is a conservation
area and has an on street shopping offer that serves the local community.
There are 263 units in the centre and total floorspace is 56,000sqm. The Forge
Mall has 129 units and 36 500 sqm. It forms the retail core of the centre and is
anchored by a Dunnes store and a large Asda Supermarket. There is also a
cinema. The mall appears to be well used by the local community.
The
Forge Market is adjacent to the mall. It has around 200 stallholders
(6,400sqm) but is counted as 1 comparison unit for council survey purposes.
There is a significant residential community in the tenemental area around
Parkhead Cross. This is the traditional shopping area and is also a
conservation area. There has been investment in this part of the centre
through the Parkhead Townscape Heritage Initiative including shopfront
improvement. Nevertheless the quality of the retail offer is mixed which may
in part be due to competition for retailers provided by the mall. A retail
study of the centre undertaken in 2010 indicated that although the mall
attracts people to the centre they do not combine their trip with a visit the
streets around the Cross.
Parkhead retail warehouse park (RWP) is adjacent to the town centre on its
western side. It has 40,000 sqm of retail floorspace including bulky, general
comparison and convenience goods. In 2010 the Park was reconfigured to
include a 10,000sqm Tesco.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary

destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Parkhead

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres
(£Mn)

1,574,950/35,308

5885 +20%

£3,069,577,453
TBC
35,308/£68,815,818
12.70Mn

+22.6%

AIRDRIE
8,604
0.5%
BARRHEAD 227
0.0%
BRAEHEAD 94,945
6.0%
CLYDEBANK 31,625
2.0%
COATBRIDGE
24,841
1.6%
CUMBERNAULD
19,847
1.3%
DUMBARTON
2,944
0.2%
EAST KILBRIDE
88,579
5.6%
EASTERHOUSE
37,752
2.4%
GLASGOW CITY CENTRE 596,903
37.9%
GREENOCK 19,303
1.2%
HAMILTON
83,432
5.3%
KIRKINTILLOCH
3,802
0.2%
LANARK
6,873
0.4%
MOTHERWELL
33,158
2.1%
NEWTON MEARNS 2,356 0.1%
PAISLEY
16,899
1.1%
PARKHEAD (RETAINED) 35,308
2.2%
PARTICK
452
0.0%
POLLOK
63,805
4.1%
SHAWLANDS
1,034
0.1%
WISHAW
8,581
0.5%
OTHER
1,181,268
75.0%

3.

Property information

Recent developments have been focussed in the area surrounding the town
centre including the reconfiguration of the Retail Park to incorporate a major
supermarket. There is also a mixed use consent under construction in the
wider area at Springfield Road adjacent to the Velodrome that includes a
hotel, medical centre and 3000sqm of Retail floorspace.
There is also a development opportunity within the town centre on a site
formerly occupied by a health centre site.
4.

Vitality and viability assessment

As of May 2014 comparison units comprise 39% of the units in the centre,
convenience 10% and service uses 33%. The number of comparison and
convenience and service units has been relatively stable in the centre as a
whole since 2010.
Comparison and convenience floorspace is focussed in the mall which has
30,000sqm of the 40,000sqm of occupied retail floorspace in the centre.
The mall is dominated in floorspace terms by a small number of relatively
large retailers comprising Primark, Dunnes, Asda and H&M. Along with an
independent discount store on Westmuir Street, these are the only units over
a 1000sqm in the centre.
The number of units in the centre is evenly split between the Mall and the
surrounding streets however national multiple retailers are focussed in the
mall (though it also has a large number of local independent retailers in small
units) whereas the street units are mostly occupied by independents and this
area lacks an anchor.
The level of vacant units in the centre is 18% Vacancies are distributed
evenly between the mall and other streets.
Just outside the town centre there are a number of public facilities including
the Parkhead Library and Learning centre, Social Work offices and the East
End Enterprise Centre. To the north of the centre there is a higher education
facility which is part of Glasgow Kelvin College.
The streets around Parkhead Cross have suffered from poor maintenance,
lack of cleanliness and declining quality of buildings. The second phase of
the Parkhead THI is seeking to address this with almost £400,000 earmarked for
a programme of shop front improvements with the aim of improving footfall
and reducing the number of vacant commercial properties around
Parkhead Cross.

5.

Future Prospects

The retail offer in the centre has remained relatively stable over the last 10
years and there are no current expansion plans.
Nevertheless the
regeneration of the wider area being driven by Clyde Gateway will enhance
the prospects for the town centre as will development activity associated
with the Commonwealth Games. The centre’s accessibility to the North will
be enhanced by construction of the East End Regeneration Route linking
Parkhead with the M8 at Provan which will link the centre in to the national
motorway system.
6.

Summary Tables

6.1

Floor space analysis

6.2

Strategic Applications in Parkhead between 2007-2012

The following information should be in this section:
Planning applications determined in Parkhead 2007-12 by type
Parkhead
Development Type

Applications
Approved

New build

Class 1
Class 2
Class 9
Mixed/Other

Extension

Class 1
Class 2
Class 9
Mixed/Other

Change of use*
Other
Subdivision

Refused

Demolition
Other
*See table below

Parkhead
Current Use

Class 1

New Use

Applications

Applications

Approved

Refused

Class 2

3

Class 3

3

Class 9

Class 2

SG

6

Other

1

1

Class 1
Class 3

2

Class 9
SG
Other
Other Use Classes

Class 1
Class 2

1

Class 3

1

Class 9
SG
Other

1

Ratio of Retail to Non Retail in Parkhead at 2012
Parkhead

Class 1 Units%
60.9%

Non Retail Units %
22.1%

Vacant Units%
17.0%

Opportunities for Additional Comparison Retail Floorspace in Parkhead
Comparison Floor space 2012
X
Scale of Floorspace (Sq.
Gross)
X

Progress 2007-2012

X

Retail/Commercial Development proposals in Parkhead over the period 2007-2012
X

Description of

Location

Progress 2007-12

Opportunity

X
X
X

Identification and implementation of action and masterplan sites in Parkhead – 2007
-2012
X
Site

Action Plan/Master

Progress 2007-12

plan requirements

Retail/Non Retail applications in Out of Centre locations 2007-2012 in relation to
Parkhead
Out of Centre

Development Type

Location
Retail Class 1 –

Applications

Applications

Granted

Refused

16/06/2009

Tesco, Superstore,
9945sqm
Forge Retail Park

Other
Retail Class 1 -

Forge Retail Park

Tesco, Superstore,

27/04/2011

9945sqm
Other
Retail Class 1
Other

Convenience applications – Operator, Floorspace, location (strategic centre, edge
of centre/out of centre) in relation to Parkhead
Convenience applications
Operator

Floorspace

Location
strategic
centre
edge of
centre
out of centre)

Y

Floorspace

Location
strategic
centre
edge of
centre
out of centre

Recent developments have been focussed in the area surrounding the town
centre including the reconfiguration of the Retail Park to incorporate a major
supermarket. There is also a mixed use consent under construction in the
wider area at Springfield Road adjacent to the Velodrome that includes a
hotel, medical centre and 3000sqm of Retail floorspace. Since 2012 there has
been limited activity with the focus being on the variation of existing consents
to extend range of convenience.
Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
7.0

Role and function and future actions

The current elements outlined in SDP:

Strategic Centre

Status

Role and
Function

Parkhead

Town Centre

Retail,
commercial,
leisure, civic and
community uses

Challenges





poor quality
streetscape
and high
street
shopping
environmen
t;
vacancy
issues
focussed on
around
Parkhead
Cross.

Future Actions



support
delivery of
the second
phase of
the
Townscape
Heritage
Initiative
aimed at
improving
shopfronts
and the
quality of
the retail
environme
nt around
Parkhead
Cross.

Annex A

Overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Parkhead
Indicators
pedestrian footfall
space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions
retailer representation
and intentions (multiples
and independents
commercial yield
prime rental values
vacancy rates,
particularly at street
level in prime retail areas
employment
cultural and social
activity
community activity
leisure facilities
resident population
crime levels
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?

Do you have this
information? (Y/N)
N
Yes

Details

Yes

Yes

User Survey undertaken
2010

No

No
Yes
Yes

No
Yes
NO
Yes
No
No

-----

From 2010

recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable

urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Partick/Byres Rd Strategic Centre Proforma
1.

Description of the location

The Partick/Byres Road area is identified as a Strategic Centre in the SDP and a Tier 2
centre in City Plan 2. It has 81,868 sqm of floorspace located in 607 units (the highest
number of units of all the tier 2 centres). The centre is around 2 miles long and is
mostly in a high street format consisting of small ground floor units with residential use
above however the centre also includes Crow Retail Park which has 9,400sqm
evenly split between convenience and comparison floorspace.
Retail Function
The centre has a significant amount of comparison floorspace (28,356sqm) but in a
large number of units (over 200) with most being small in scale. As a result people
living in the catchment do not appear to consider it to be their main comparison
shopping location even though they may do some comparison shopping there.
The extent of convenience floorspace in the centre indicates that it is an important
food shopping destination. As of Sep ’12 the vacancy rate in the centre was 8%.
Table 1: Types of Activity in the Centre
Sep ‘12

Total

Convenience

Comparison

Service

Vacant

F/Sp

Shopping

Shopping

Total Units

607

62

202

293

50

Total

81,868

17647

28356

31983

3882

F/Space
(Sqm)

Other Functions
Table 1 shows that service uses constitute the largest type of use both in terms of
floorspace and units. The City Plan describes the centre as unique within the city
by virtue of its leisure and entertainment offer which is supported by students and
young professionals living in the area. The centre’s night time economy is focused
on the north end of Byres Road and its surrounding lanes where there are a large
number of attractions including a cinema, cafes, bars and restaurants, theatre
concert venues which attract people from all over the GCV area and justify the
centres status as a strategic centre.
There are also a number of major facilities adjacent to the town centre that
generate activity and footfall that helps to support the town centre. These include
Glasgow University, the Western Infirmary hospital (due to close in 2015), Kelvingrove
Museum, Kelvinhall, the Riverside Museum and the Botanic Gardens.
Structure of the Centre

The centre is split into two sub-areas, Byres Road and Partick. To a degree each of
these areas functions independently and as a result some uses are duplicated in the
centre as a whole e.g. the centre has two public libraries and two underground
stations. Byres Road and Partick both have a designated Principal Retail Area
(PRA). These are considered to be retail core areas in the sense that they contain a
higher proportion of class 1 use compared with other uses however in terms of size
they represent a relatively small part of the centre and in absolute terms most of the
retail floorspace is located in the secondary Retail Areas (SRA).
Table 2: Partick/Byres Road Floorspace Profile (% in parantheses)
Sep ‘12

Total

Convenience

Comparison

Service

Vacant

13968

5619 (40)

2689(19.5)

5171 (37)

489 (3.5)

16625

1033 (22)

4959 (25)

8934(46)

1699(7)

7845

847 (11)

3845 (51)

2662 (36)

131 (2)

SRA

43790

10148(23)

16863 (38.5)

15216 (35)

1563 (3.5)

Total

82228

17647

28356

31983

3882

F/Sp
Byres Rd
PRA
SRA

Total
Partick
PRA

Table 3: Partick/Byres Road Units Profile (% in parentheses)
Sep ‘12

Total

Convenience

Comparison

Service

Vacant

64

11 (17)

24 (37.5)

25 (39)

4 (6.5)

163

8 (5)

52 (32)

83 (51)

20 (12)

80

15 (19)

34 (42.5)

29 (36)

2 (2.5)

SRA

300

28 (9)

92 (31)

156 (52)

24 (8)

Total

607

62 (10)

202 (33.5)

293 (48.5)

50 (8)

Units
Byres Rd
PRA
SRA

Total
Partick
PRA

Byres Road Profile

The Byres Road part of the centre runs North-South from the top of Byres Road down
to Partick Cross. The Byres Road PRA extends from the top of Byres Road along to
University Avenue. Tab 2 shows that the PRA is primarily a convenience shopping
location with more than twice as much convenience floorspace as comparison
floorspace. This reflects the presence of Waitrose, Tesco and M&S Food in this part
of the centre. It is also noticeable that there is almost as much service floorspace as
convenience which reflects the number of banks, pubs and cafes. In terms of the
number of units Table 3 shows that there are more than twice as many comparison
as convenience units however this provides a misleading impression of the scale of
comparison floorspace since the units are small scale. Nevertheless the comparison
offer makes an important contribution to the quality of the PRA with operators
including Fat Face, Boots, and Clarks.
Byres Road Secondary Area is a similar size to the PRA in terms of floorspace but
there are over twice as many units in the SRA. The units are small scale with service
uses dominating to a greater extent than in the PRA. Indeed there is almost twice
as much service floorspace as there is retail floorspace reflecting the non-retail
character of the lanes and sidestreets that branch off from Byres Road.
It is noticeable that retail shopping uses predominate in the PRA whereas service
uses predominate in the SRA.
Partick Profile
The Partick area of the centre runs West-East along Dumbarton Rd between
Thornwood Roundabout and Partick Cross. This is the largest part of the centre with
380 units (compared with 228 units in Byres Rd) and 51,635 sqm of floorspace
(compared with 30593 in Byres Road).
The Partick PRA is focussed on the area of Dumbarton Road between Partick library
and the transport interchange. There is minimal convenience floorspace in the PRA
and comparison use dominates in terms of both floorspace and units. There is also a
significant element of service use and minimal vacant floorspace.
Partick Secondary Area is where the majority of the convenience and comparison
floorspace in the town centre is located. Indeed there is more convenience and
comparison floorspace in PArtick SRA than in the whole of the rest of the town
centre. This reflects the larger units in this part of the centre. As well as a Morrisons
superstore the SRA also includes West End retail park in Crow Road where there are
a range of national multiples including M&S Simply Food, Sainsburys, Argos, Boots
and Cotswold in larger more modern units than can be found elsewhere in the
centre.
The Partick SRA also has half the service floorspace in the centre. Indeed there is
almost as much service floorspace as comparison in this part of the centre.
However unlike the comparison offer the service offer is made up of a large number
of smaller units. The two largest service uses are Café Nero and Balbir’s restaurant
which are each marginally over 500sqm.
Class 1/Non Class 1 Balance
Principal Retail Areas

The City Plan has a threshold of 20% non-class 1 use in the PRA above which
changes of use from class 1 are not encouraged. Table 5 shows that as of Sep ’12
neither Byre Rd nor Partick PRA met this target. Indeed looking at how the PRAs
have changed over the last 10 years shows that the target has not been met since
the introduction of the policy. Nevertheless the balance between class 1 and nonclass 1 use has remained stable in both with a slight increase in non-class 1 in Byres
Road PRA and a slight increase in Class 1 use in Partick PRA. This relative stability
has in part been maintained by refusing applications for non-class 1 where they do
not meet the policy requirement. Vacancies have remained consistently low.
Table 4: Balance of Uses Over Time in PRAs (% age in parentheses)
Byres Rd PRA

Class 1

Non-Class 1

Vacant

Total Units

Jan ‘02

41 (69.5)

18 (29)

0

59

April ‘07

39 (64)

20 (33)

5 (8)

61

Sep ‘12

38 (59.5)

22 (34.5)

4 (6.5)

64

Jan ‘02

55 (69)

20 (25)

5 (6)

80

April ‘07

59 (74)

17 (21)

4 (5)

80

Sep ‘12

58 (72.5)

20 (25)

2 (2.5)

80

Partick PRA

Therefore although the non-class 1 target is not being met the policy appears to
have helped to maintain a balance of uses over the long term. It is significant that
restrictions on the level of non-class 1 have not resulted in a higher level of vacancy
in either PRA since this indicates that they both remain attractive to class 1
operators. Nevertheless in Byres Road PRA in recent years there have been a few
units that have become vacant and not been re-let including the former Roots and
Fruits unit near Waitrose and the Heart Buchanan unit across the road. The precise
cause is unclear but may be attributable to high rental levels rather than the
centre’s inherent lack of attractiveness. Some local residents have raised concern
that the level of non-retail uses has increased in recent years and though the survey
findings do not support this it is a view that would need to be taken into account if
any change to the threshold of non-class 1 use were to be proposed.
Secondary Retail Areas (SRAs)
City Plan policy seeks to maintain 70% class1 in the SRA’s. Table 5 shows that the two
SRAs do not meet the policy target and neither does the centre as a whole.
However Table 6 demonstrates that the class 1/nonclass1 balance has remained
stable since 2002 and while vacancies have fluctuated over the period they have
fallen since 2009. Therefore, as with the PRAs, the policy has helped to maintain
stability in the rest of the centre even though the policy target has never been met.

Table 5 Balance of Uses in the SRAs (%age in parentheses)
Sep ‘12

No. of Units

Class 1

Non-Class 1

Vacant

Byres Road

163

78 (48)

67 (41)

18 (11)

Partick SRA

300

162 (54)

116 (38.5)

22 (7.5)

Whole

607

336 (55)

225 (37)

50 (8)

SRA

Centre
(including
PRAs)

Table 6 Balance of Uses Over Time in Whole Centre (%age in parentheses)
Partick/Byres

Class 1 Use

Rd Whole

Non-Class 1

Vacant

Total Units

Use

Centre
Jan ‘02

332 (58)

203 (35.6)

35 (6)

570

Jan ‘05

335 (57.1)

209 (35.5)

43 (7.5)

587

Feb ‘09

302 (52.2)

215 (37)

61 (10)

578

June ‘11

325 (52.6)

230 (38)

51 (8.5)

606

Sep ‘12

336 (55.3)

226 (37.5)

50 (7.5)

607

2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market shares
achieved by individual shopping locations change over time. NSLSP results are
founded solely on where households actually report shopping. Results are available
separately for comparison, bulky and grocery goods. This particular analysis looks
solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or more
households report the named trading location as their primary destination for
comparison, convenience or bulky goods shopping purposes. For this analysis,
postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s shoppers
actually come from. The survey results are based on primary shopping destination
questions and thus identify the relative attraction of trading locations to local
consumers for main shopping purposes. This allows an estimate on the spending
available to individual trading locations by domestic shoppers on primary shopping
trips to be derived by grossing up per capita averages.

The dataset evolves over time as identified shopping populations change. That
means that the dataset is not comparing like for like shopping populations as these
have altered to reflect changing shopping patterns.

Strategic centre

Partick/Byres Rd.

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population

246,901/964

Change since 2008
retained shopper
population

142

Spend potential (£) (full)

£573,304,122

Change since 2008 position

TBC

Retained shopper
population/spend potential
(£Mn)

964/£2,239,058

Change since 2008 position
in retained shopper
population spend potential
(£Mn)

0.20Mn

Leaked Full shopper
population/spend potential
to other strategic centres

BRAEHEAD

40,039

16.2%

CLYDEBANK

40,924

16.6%

DUMBARTON

179

0.1%

EAST KILBRIDE

45

0.0%

EASTERHOUSE

143

0.1%

+17%

+9.8%

GLASGOW CITY CENTRE 115,200
GREENOCK

90

0.0%

PAISLEY

3,327

1.3%

46.7%

PARKHEAD

1,969

PARTICK (RETAINED)

0.8%
964

0.4%

POLLOK

3,460

1.4%

OTHER

206,339

83.6%

3.

Future prospects

The centre has a significant level of retail floorspace and a rich diversity of uses
coupled with a low level of vacancy. The NSLSP data indicates that the centre does
not attract shoppers from outwith the local area to any great extent but instead
relies on the surrounding local community which should enable it to retain its current
level and quality of retail.
Scottish government funding has been awarded to
develop a Business Improvement District in Byres Road
Potential threats to the centre are presented by existing consents for a 12000sqm
Tesco at South Street and for 25,800sqm of comparison floorspace and 2000sqm of
convenience floorspace at Glasgow Harbour (which also includes a casino, cinema
and 50,000sqm of office space). Delivery of these consents would have the
potential to alter trading patterns in the area although they would both offer a
different type of facility from that currently available in the centre and both
developments there justified on the basis that they will not have an unacceptable
impact on it.

4.

Summary Tables

4.1

Floor space analysis

4.2

Strategic Applications in Partick/Byres Road between 2007-2012

Planning applications determined in Partick/Byres Road 2007-12 by type
Strategic Centre - Partick/Byres Road
Development Type

Applications
Approved

New build

Class 1
Class 2
Class 9

Extension

Mixed/Other

1

Class 1

2

Class 2
Class 9
Mixed/Other
Change of use*
Other
Subdivision

1

Refused

Demolition
Other

*See table below

Applications for Change of use in Partick/Byres Road 2007-12
Partick/Byres Road
Current Use

Class 1

New Use

Applications

Applications

Approved

Refused

Class 2

8

6

Class 3

12

4

Class 9
SG
Other
Class 2

2

Class 1
Class 3

1

1

1

1

4

1

Class 9
SG
Other
Other Use Classes

Class 1
Class 2
Class 3

1

Class 9
SG
Other

1

Ratio of Retail to Non Retail in Partick/Byres Road at 2012
Partick/Byres Road

Class 1 Units%
55.3%

Non Retail Units %
37.0%

Vacant Units%
7.7%

Opportunities for Additional Comparison Retail Floorspace in Partick/Byres Road
Comparison Floor space 2012
Partick/Byres Road
Scale of Floorspace (Sq.
Gross)

Progress 2007-2012

Retail/Commercial Development proposals in Partick/Byres Road over the period
2007-2012
Partick/Byres Road

Description of

Location

Progress 2007-12

17-63 Ruthven
Lane/Dowanside
Lane

Granted

Opportunity

Partick/Byres Road

Mixed development
including retail.
1235sqm

Partick/Byres Road

Partick/Byres Road

Partick/Byres Road

07/04/2009
Granted

Extension to Food
Store. 270sqm

80 Crow Road

Formation of
mezzanine floor.
188sqm

West End Retail
Park

Subdivision of Class 1
unit to form one
Class 1 unit and one
Class 3 unit.

West End Retail
Park

19/11/2007
Granted
03/05/2012

Granted
10/02/2012

Identification and implementation of action and masterplan sites in Partick/Byres
Road – 2007 -2012
Partick/Byres Road
Site

Action Plan/Master
plan requirements

Progress 2007-12

Retail/Non Retail applications in Out of Centre locations 2007-2012 in relation to
Partick/Byres Road
Out of Centre

Development Type

Location

Applications

Applications

Granted

Refused

Retail Class 1
Other
Retail Class 1
Other
Retail Class 1
Other

Convenience applications – Operator, Floorspace, location (strategic centre, edge
of centre/out of centre) in relation to Partick/Byres Road
Convenience applications
Operator

Floorspace

Location

Sainsbury’s - extension to
Food Store. 80 Crow
Road

270sqm

strategic

X

centre

Granted -19/11/2007

edge of
centre
out of centre)
Floorspace

Location
strategic
centre
edge of
centre
out of centre

Since 2012 there has been limited non-strategic activity in relation to splitting
consents in relation to class 1 and 2 uses.

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
5.

Role and function and future actions

The current elements outlined in SDP:
Strategic Centre

Status

Role and
Function

Partick/Byres Rd

Town Centre

Retail, commercial,
leisure, civic and
community uses

Challenges









pressure for
non-retail
uses
focussed on
the Byres Rd
area;
lack of
usable public
space and
poor quality
public realm;
potential
reduction in
footfall due
to closure of
Western
Infirmary
hospital;
lack of
development
opportunities
for modern
large scale
retailers.

Future Actions









maintain an
appropriate
balance of
retail and
non-retail
uses in the
Byres Rd
area;
support the
approved
Business
Improvemen
t District
process
(Byres Rd
only);
continue to
invest in the
public realm
as set out in
the
emerging
Byres Road
Masterplan;
support
delivery of
the Glasgow
University
Campus
Plan for the
former
Western
Infirmary
hospital site.

Annex A

Overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Partick/Byres Road
Indicators
pedestrian footfall
space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions
retailer representation
and intentions (multiples
and independents
commercial yield
prime rental values
vacancy rates,
particularly at street
level in prime retail areas
employment
cultural and social
activity
community activity
leisure facilities
resident population
crime levels
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to

Do you have this
information? (Y/N)
Yes

Details
Historical data – nothing
current.

Yes

Yes

No
No

NO
NO
Yes

NO
Yes
?
Yes
Yes
Yes

Not sure if available
specifically for TC

establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental

footprint, through the
development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Pollock Strategic Centre Proforma
1.

Description of the location

The centre is located in southwest Glasgow. Pollok‘s strategic status has been
significantly enhanced by the creation of the Silverburn Mall in 2008. In addition to
the mall’s retail and leisure offer the centre has also undergone a £6m Civic Realm
project accommodating public and community uses mainly serving the local Pollok
area including a library, museum and crèche adjacent to the civic realm area there
is also a swimming pool and health centre..
Retail Function (Sep 2012 figures)
The mall (excluding the adjacent Tesco) has 78,632 sqm of retail and leisure
floorspace located in 101 units. Comparison shopping dominates with 72% of units
and 87% of floorspace. National multiple retailers dominate with 85% of the retail
units in the centre.
The comparison retail offer provides a wide range of high street names anchored
by major Debenhams and Marks and Spencer stores. The convenience offer is
focussed on Tesco Extra (13000sqm). The centre is a major comparison and
convenience shopping destination with a catchment that mainly extends south and
west following the route of the M77.
Table 1: Types of Activity at Silverburn Mall (the only part of the centre that is
surveyed)
Sep ’12

Total

Convenience

Comparison

Service

Vacant

Silverburn

F/Sp sqm

Shopping

Shopping

Total Units

101

5 (5%)

73 (72%)

18 (18%)

5 (5%)

Total

78,632

7,029 (9%)

68,209 (87%)

3083 (4%)

311 (0.5%)

F/Space
(Sqm)

Other Functions
Retail in the mall is complemented by a strong restaurant offer that includes Yo Sushi!
and Wagamama. The mall is also undergoing expansion to include a cinema and
more places to eat.
Elsewhere in the centre there are a range of community uses including a health
centre, museum, swimming pool, library, public buildings and day nursery. City
Plan 2 highlights the importance of ensuring that the centre does not become overly
focussed on retail .

2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Pollok

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population

1,846,980/99,977

Change since 2008
retained shopper
population

63399

Spend potential (£) (full)

£4,737,503,623

Change since 2008 position

TBC

Retained shopper
population/spend potential
(£Mn)

99,977/£256,440,800

+173%

Change since 2008 position
in retained shopper
population spend potential
(£Mn)

165.30Mn

Leaked Full shopper
population/spend potential
to other strategic centres

AIRDRIE

4,689

0.3%

BARRHEAD

384

0.0%

BRAEHEAD

161,070

8.7%

CLYDEBANK

63,623

3.4%

COATBRIDGE

9,047

0.5%

CUMBERNAULD

9,967

0.5%

DUMBARTON

4,632

0.3%

EAST KILBRIDE

93,856

5.1%

EASTERHOUSE

23,070

1.2%

+181.3%

GLASGOW CITY CENTRE 631,795
GREENOCK

40,963

2.2%

HAMILTON

47,620

2.6%

KIRKINTILLOCH

2,788

0.2%

LANARK

2,610

0.1%

MOTHERWELL

16,925

0.9%

34.2%

NEWTON MEARNS 7,357 0.4%
PAISLEY

33,805

1.8%

PARKHEAD

26,804

1.5%

PARTICK

513

0.0%

POLLOK (RETAINED)

99,977

SHAWLANDS

1,034

0.1%

WISHAW

3,779

0.2%

5.4%

OTHER

1,286,307

69.6%

3.

Property information

Since 2012 the centre has continued to attract new investment and as of
Spring ’14 the Mall is in the process of expanding its leisure offer via the
addition of a cinema and range of restaurants.
An application for further retail and leisure floorspace 33,500 Class 1 and
8,500 Class 11has been approved by the Council in 2015.
4.

Vitality and viability assessment

Investment in the public realm and shopping mall has produced a centre
that provides diverse town centre uses in modern buildings and a high quality
shopping experience.
The centre is well served by bus services and is accessible by foot to local
residents. Extensive free parking and easy access to the M77 ensures that
most people accessing the mall do so by car.
5.

Future prospects

The centre has a high quality comparison retail offer and the consented uplift
in the its leisure offer should help it to maintain its strategic position. The
amount of retail floorspace is currently limited to 79,000 sqm in part to
protect the city centre.

6.

Summary Tables

6.1

Floor space analysis

6.2

Strategic Applications in Pollok between 2007-2012

The following information should be in this section:
Planning applications determined in Pollok 2007-12 by type
Pollok
Development Type

Applications
Approved

New build

Class 1
Class 2
Class 9
Mixed/Other

Extension

Class 1
Class 2
Class 9
Mixed/Other

1 (inc Class 2)

Refused

Change of use*
Other
Subdivision
Demolition
Other
*See table below

Applications for Change of use in Pollok 2007-12
Strategic Centre - Pollok
Current Use

Class 1

New Use

Applications

Applications

Approved

Refused

Class 2
Class 3
Class 9
SG

1

Other
Class 2

Class 1
Class 3
Class 9
SG
Other

Other Use Classes

Class 1
Class 2
Class 3
Class 9
SG
Other

Ratio of Retail to Non Retail in Pollok at 2012
Parkhead

Class 1 Units%
80.2%

Non Retail Units %
14.9%

Vacant Units%
5.0%

Opportunities for Additional Comparison Retail Floorspace in Pollok
Comparison Floor space 2012
Pollok
Scale of Floorspace (Sq.
Gross)

Progress 2007-2012

Silverburn -

Granted

Redevelopment and

23/09/2010

extension to Silverburn to
form additional Class 2,3
and 11

7728

Retail/Commercial Development proposals in Pollok over the period 2007-2012
X

Description of

Location

Progress 2007-12

Opportunity

Identification and implementation of action and masterplan sites in Pollok – 2007 2012
X
Site

Action Plan/Master
plan requirements

Progress 2007-12

Retail/Non Retail applications in Out of Centre locations 2007-2012 in relation to
Pollok
Out of Centre

Development Type

Location

Applications

Applications

Granted

Refused

Retail Class 1
Other
Retail Class 1 Other
Retail Class 1
Other

Convenience applications – Operator, Floorspace, location (strategic centre, edge
of centre/out of centre) in relation to Pollok
Convenience applications
Operator

Floorspace

Location
strategic
centre
edge of
centre
out of centre)

Floorspace

Location
strategic
centre
edge of
centre
out of centre

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.

7.0

Role and function and future actions

The current elements outlined in SDP:
Strategic Centre

Status

Role and
Function

Pollok

Town Centre

Retail, commercial,
leisure, civic and
community uses

Challenges





the need to
continue to
develop a
diversity of
town centre
uses;
the retail
element of
the centre is
predominant
ly accessed
by car.

Future Actions





develop the
centre
through
delivery of
the current
outline
planning
consent for
additional
retail,
employment
and leisure
uses;
promote
multi modal
based
access to
the town
centre.

Annex A

Overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Pollok
Indicators
pedestrian footfall
space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions
retailer representation
and intentions (multiples
and independents
commercial yield
prime rental values
vacancy rates,
particularly at street
level in prime retail areas
employment
cultural and social
activity
community activity
leisure facilities
resident population
crime levels
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?

Do you have this
information? (Y/N)
No
Yes

Details

Yes

No
No

No
No
Yes

N0
Yes
?
Yes
Yes
Yes

Not sure if available
specifically for TC

recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential for
change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of retail
formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable

urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Shawlands Strategic Centre Proforma
1.

Description of the location

Shawlands is designated as a Strategic Centre in the GCVA SDP and a Tier 2
centre in City Plan 2. The centre has a traditional high street format mainly
consisting of shop/commercial units at ground floor level with residential use
above. There is 38,715 sqm of floorspace in the centre. This is over
15,000sqm less than any other Tier 2 centre however the centre has a large
number of units (263) most of which are small scale with 62% under 100sqm
and 96% under 500sqm. The centre’s retail catchment reflects this being
mainly focussed on South Glasgow and East Renfrewshire.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Shawlands

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population

259,816/1,034

Change since 2008
retained shopper
population

53

Spend potential (£) (full)

£713,974,368

Change since 2008 position

TBC

Retained shopper
population/spend potential
(£Mn)

1,034/£2,841,652

Change since 2008 position
in retained shopper
population spend potential
(£Mn)

0.16

Leaked Full shopper
population/spend potential
to other strategic centres

BARRHEAD

157

0.1%

BRAEHEAD

20,161

7.8%

EAST KILBRIDE

8,708

3.4%

EASTERHOUSE

117

0.0%

+5%

+5.9%

GLASGOW CITY CENTRE 122,427
NEWTON MEARNS 6,906 2.7%
PAISLEY

2,793

1.1%

PARKHEAD

948

0.4%

PPOLLOK

59,424

22.9%

SHAWLANDS (RETAINED) 1,034 0.4%
OTHER

222,675

85.7%

47.1%

Retail Function
Shawlands Arcade shopping mall acts as a focus for retail in the centre but has
experienced difficulties in recent years securing and retaining lettings. Significant
retailers such as Carphone Warehouse, Haldanes and Woolworths have closed as
well as local independent shops such as Morrison Sports and Salvation Sounds. A
Sainsburys Local has recently occupied a unit at the front of the mall but generally
vacant units have been filled by charity shops and discount retailers and many units
remain vacant including the largest (1,162 sqm). Indeed the most recent survey
found 8 vacant units which is over a 1/3 of the units in the mall. A contributory
factor to the mall’s difficulties appears to be its outdated design and poor access
from the high street via a ramp which acts as a barrier to pedestrian movement.
Poor pedestrian links across Kilmarnock Road is also an issue.
Table 1 shows that the centre’s main retail function is as a comparison location.
There is more than twice as much comparison floorspace as convenience
floorspace. The largest comparison operator in the centre is B&M Bargains on
Kilmarnock Road which is over 2000sqm the next biggest are Poundstretcher and
M&Co clothing outlet which are both under 800sqm. The rest of the comparison
offer is located in small scale units and often involves niche retailers. The main
convenience provision in the area is located in an edge of centre Morrisons store to
the south and another Morrisons to the North. Convenience provision within the
centre is relatively smallscale with the largest convenience stores being a 2000 sqm
Co-op on Pollokshaws Road and a 1400 sqm Iceland on Kilmarnock Road. Neither
of these is big enough to be considered a main food shopping destination.
There are also a number of major shopping locations in the area surrounding
Shawlands town centre. These are




Morrisons food superstore, Riverford Road, This main food shop store is
located to the south of the centre and is close enough to facilitate linked trips
between it and the town centre.
Morrisons food superstore, Titwood Road. This is another main food
shopping destination located to the North West of the centre.
Auldhouse Retail Park. This ‘bulky goods’ location is a short distance to the
south-west of the Riverford Road superstore.

There are, therefore, a number of shopping locations relatively close to Shawlands
town centre which complement the retail offer in the centre while at the same time
limiting its potential to develop as a retail location.
Table 1: Types of Activity in the Centre
Sep ‘12
Total Units
Total
F/Space
Sqm

Total
F/Sp
263
38,715

Convenience
Shopping
29
5773

Table 2: Types of Activity over Time

Comparison
Shopping
69
11,894

Service

Vacant

140
15,125

25
5923

Whole Centre
Jan ‘02
July ‘08
Sep ‘12

3.

Convenience
26 (9.5)
30 (11.5)
29 (11)

Comparison
85 (31.5)
77(29.5)
69 (26.5)

Service
121 (45)
129 (49.5)
140 (53)

Vacant
36(13)
25 (9.5)
25 (9.5)

Retail property information

Principal Retail Area
Shawlands Principal Retail Area (PRA) is focused on the Arcade and the adjacent
retail frontage on the west side of Kilmarnock Road. Table 3 shows that, in contrast
to the rest of the centre, retail is the dominant use in the PRA both in terms of the
number of units and floorspace. As in the centre as a whole the retail offer is
focused on comparison goods with only one convenience unit over 500 sqm. Most
of the service floorspace in the PRA consists of banks and the presence of other nonclass 1 uses into the PRA is limited. A key characteristic of the PRA is the high level
of vacancies - 26% for both units and floorspce. There is 4284sqm of vacant
floorspace which equates to 72% of all the vacant floorspace in the centre. Half of
this is located in the Arcade however there are also 2 vacant units outside the
Arcade which are over 500sqm.
Secondary Retail Area
There are three times as many units in the SRA as in the PRA but their small scale
nature means there is slightly less retail floorspace.
Service use accounts for 60%
of the units and 56% of the floorspace in the SRA compared with only 24% and 15%
in the PRA. The vacancy level in the SRA is low.
Table 3 : Types of Activity in the PRA and SRA

Principal
Retail Area

Convenie
nce

Comparison

Service

Vacant

No.

Sq
m

No.

Sqm

No.

Sqm

No
.

Sq
m

5
(10)

230
1

20
(40)

7334

12

2577

13

(45)

(24)

(15)

(2
6)

428
4
(26)

347
2
(16)

49

4560

128

12548

12

(23)

(21)

(60)

(56)

(6)

577
3

69

(14)
Secondary
Area

The Whole
Centre

24
(11)

29

163
9
(7)

11894

142

15125

25

592
3

Class 1/Non-Class 1 Balance
Table 4 shows that the level of operational class 1 units in the centre as a whole is
53% which is well under the 70% target in the City Plan. Nevertheless this level has
been stable as has the level of non-class 1 use and the vacancy rate.
Table 4: Balance of Class 1 and Non-Class 1 over Time

Jan ‘02
July ‘08
Sep ‘12

Class 1 Use

Non-Class 1
Use

Vacant

Total
Units

141 (52.5)
135 (51.5)
139 (53)

91 (34)
101 (38.5)
99 (37)

36 (13.5)
26(10)
25 (10)

268
262
263

PRA
In the PRA the proportion of non-class 1 units is 16% which is within the City Plan
policy threshold of 20%. However the level of operating class1 units is well below
80% at 58% and has remained around this level since 2002. Therefore the restriction
on non-class 1 units has not produced a high level of class 1. Instead there is a high
vacancy rate in the PRA (26% compared with 9% in the centre as a whole). Indeed
there are more vacant units than non-class 1 units in the PRA.
This may indicate
that the restriction on non-class 1 is contributing to units lying vacant. However
Table 5 shows that the level of vacancies in the PRA has been persistently high since
2002. There are likely to be a number of reasons for this including the requirements
of modern day retailers and competition from other locations. The vacancy issue in
the PRA cannot therefore be simply attributed to planning restrictions.
Table 5: Balance of Class 1 and Non-Class 1 in the PRA and SRA over Time
Principal Retail
Area
Jan ‘02
July ‘08
Sep ‘12
Secondary
Retail Area
Jan ‘02
July ‘08
Sep ‘12

SRA

Class 1

Non-Class 1

Vacant

Total Units

34 (58.5)
32 (61.5)
29 (58)
Class 1

9 (15.5)
9 (17.5)
8 (16)
Non-Class 1

15 (26)
11 (21)
13 (26)
Vacant

58
52
50
Total Units

107 (51)
103 (49)
110 (51.5)

82 (39)
92 (44)
91 (43)

21 (10)
15 (7)
12 (5.5)

210
210
213

The proportion of Class 1 use has remained around 50% since 2002. There was a
slight increase in non-class 1 units between 2002 and ’08 however the level has
been stable since then. Therefore there is no evidence that the SRA is struggling to
maintain its level of class 1 or is under pressure from non-class 1. Indeed the
number of new non-class 1 units since 2002 is the same as the fall in vacant units over
the period pointing to more diverse centre with higher occupancy.

4.

Vitality and viability assessment

Table 1 shows the importance of service uses in the centre’s offer. Indeed there are
more service units than retail units in the centre and there is almost as much service
floorspace as retail floorspace. The service offer mainly comprises a large number
of small units however it includes Reardons snooker hall which is over 2000sqm.
Different types of service uses appear to cluster in different areas of the centre with
estate agents and other commercial services focused in the south, food and drink
uses focussed on the Eastern side of Kilmarnock Road and increasingly on
Pollokshaws Road opposite Queens Park where the Glad Café bar/concert venue
attracts custom citywide and beyond. There is also a significant number of
beauticians and hairdressers distributed throughout the centre.
Table 2 shows that there have been more service units than retail since council
surveys began however this trend has become more pronounced in recent years
with a rise in the number of service uses mirrored by a fall in the number comparison
retail units. Convenience outlets have remained relatively stable over the period.
There has also been an overall reduction in the number of vacant units in the centre
as a whole since 2002 although these have been stable since 2008.

5.

Future Prospects

The continued success of the centre as a retail destination lies in creating a distinct
identity from other retail locations in the area (i.e. Silverburn, Auldhouse Retail Park
and two Morrisons superstores).
The future vision for the centre is set out in the Shawlands Town Centre Action Plan
(TCAP) (2012) which sets out distinct ‘character’ areas within the town centre. In
terms of retail use a more focussed retail core area centred on the Arcade is
advocated and a more relaxed approach to non-retail uses outside of this core
area.
The TCAP identifies the following functional Quarters:
1. Café/Restaurant Quarter: Food/ Drink/ Specialist Retail. This focuses primarily on
developing physical enhancements to Skirving Street and Kilmarnock Road to
develop and support a high quality evening economy.
2. Shawlands Learning Quarter: The majority of this quarter is currently outside the
town centre boundary and focuses on developing the role of Shawlands Academy,
Shawlands Kirk and Destiny Church as learning and social destinations that will
attract learners and worshipers to the area
3. Culture Quarter: This focuses on The Shed, Glad Café, the Lanes, Langside Hall
precinct, and the development of Queens Park as a Southside attraction.

4. The Arcade Project: focuses on retail led regeneration/redevelopment with mixed
development potentially involving public sector uses and a quality uplift in
convenience retail at the core of the town centre.
5. Professional Services Quarter: This promotes the southern end of Kilmarnock Road
as the Southside’s key destination specialising in Professional/Personalised Business
Services.

6.

Summary Tables

6.1

Floorspace

6.2

Strategic Applications in Shawlands between 2007-2012

The following information should be in this section:
Planning applications determined in Shawlands 2007-12 by type
Shawlands
Development Type

Applications
Approved

New build

Class 1
Class 2
Class 9
Mixed/Other

Extension

Class 1
Class 2
Class 9
Mixed/Other

Refused

Change of use*
Other
Subdivision
Demolition
Other
*See table below

Applications for Change of use in Shawlands 2007-12
Strategic Centre - Shawlands
Current Use

Class 1

New Use

Applications

Applications

Approved

Refused

Class 2

13

2

Class 3

3

2

SG

1

1

Other

2

Class 9

Class 2

Class 1
Class 3

2

Class 9
SG
Other
Other Use Classes

Class 1

1

Class 2
Class 3
Class 9
SG
Other

1

Ratio of Retail to Non Retail in Shawlands at 2012
Shawlands

Class 1 Units%
52.9%

Non Retail Units %
37.6%

Vacant Units%
9.5%

Opportunities for Additional Comparison Retail Floorspace in Shawlands
Comparison Floor space 2012
Shawlands
Scale of Floorspace
(Sq. Gross)
Extension to Non – Food In
Auldhouse Retail Park
1209sqm

Progress 2007-2012
Granted

Retail/Commercial Development proposals in Shawlands over the period 2007-2012
X

Description of

Location

Progress 2007-12

Opportunity

X
X
X

Identification and implementation of action and masterplan sites in Shawlands –
2007 -2012
X
Site

Action Plan/Master

Progress 2007-12

plan requirements

Retail/Non Retail applications in Out of Centre locations 2007-2012 in relation to
Shawlands
Out of Centre

Development Type

Applications

Applications

Location

Granted

Refused

Retail Class 1
Other
Retail Class 1 Other
Retail Class 1
Other

Convenience applications – Operator, Floorspace, location (strategic centre, edge
of centre/out of centre) in relation to Shawlands
Convenience applications
Operator

Floorspace

Location
strategic
centre
edge of
centre
out of centre)

Floorspace

Location
strategic
centre
edge of
centre
out of centre

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
7.0

Role and function and future actions

The current elements outlined in SDP:
Strategic Centre

Status

Role and
Function

Challenges

Future Actions

Shawlands

Town Centre

Retail, commercial,
leisure, civic and
community uses




long term
erosion of its
retail offer;
develop the
town centre
as a
community
hub for
residents.





implement the
Shawlands
Town Centre
Action Plan
Spatial
Strategy;
seek the retail
led
regeneration
of the Centre
focussed on
Shawlands
Arcade.

Annex A

Overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Shawlands
Indicators
pedestrian footfall
space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions

Do you have this
information? (Y/N)
No
Yes

Details

Yes

Yes

retailer representation
and intentions (multiples
and independents
commercial yield
prime rental values
vacancy rates,
particularly at street
level in prime retail areas
employment
cultural and social
activity
community activity
leisure facilities
resident population

Yes

crime levels
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed

“ “

Consultation event was
undertaken as part of
TC Action Plan

No
No
Yes

No
Yes
Yes
Yes
?

Yes

Not clear whether
centre specific
information is available.
“ “

long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the

Yes

Yes

Yes

Yes

Yes

Yes

Yes

development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
Yes
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Greenock Strategic Centre Proforma
1.0

Description of the location

Greenock has a traditional town centre, part of which was covered to form
an indoor mall (The Oak Mall) in the early 1990s. The centre contains 58,750
square metres of comparison floorspace in 124 units and 23,115 square
metres of convenience floorspace in 41 units, including 2 supermarkets, an
Aldi and a Lidl, making the centre 72% comparison. It also contains 15,038
square metres of bulky goods floorspace in 17 units.
The centre is split into the central area and outer area. The central area
includes the majority of comparison and multiple units and the retail core. The
retail core takes in the mall and some of the adjacent streets to the west.
Here, a policy limits the length of non-Class 1 frontage to 25%. The central
area also includes a bulky goods warehouse complex, which is linked to the
rest of the centre to allow linked trips and provide parking. The outer area
includes a number of different uses along with smaller, specialist retailing.
To the east of the town centre, there are a number of business uses including
a T-mobile call centre, a Bank of Scotland office and a hotel, along with
other offices and small industrial units. The areas to the south and west of the
boundary are predominantly residential and the River Clyde forms the
northern boundary.
The town centre boundaries were revised during the review of the Inverclyde
Local Development Plan. The outer boundary was brought in on the western
edge to remove some of the predominantly residential areas and in the east
to remove the Harbours Major Area of Change. The Central Area boundary
was extended in the west to include the Aldi site and in the east to include
the Morrison’s store, along with some other minor alterations at West Stewart
Street and Inverkip Street.
2.0

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary

destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used.
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Greenock

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
(£Mn)
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

470,268/54,393

303

+1%

£1,087,259,616
TBC
54,393/£125,756,570

3.75Mn

+3.1%

BARRHEAD
BRAEHEAD
CLYDEBANK
DUMBARTON
EAST KILBRIDE
EASTERHOUSE
GLASGOW CITY CENTRE
GREENOCK (RETAINED)
NEWTON MEARNS
PAISLEY
PARKHEAD
POLLOK
OTHER

227
104,586
37,297
5,346
958
79
112,547
54,393
1,145
27,854
435
15,559
360,423

0.0%
22.2%
7.9%
1.1%
0.2%
0.0%
23.9%
11.6%
0.2%
5.9%
0.1%
3.3%
76.6%

3.0

Property information

The retail market in Greenock is fairly stable, with the only major new
development in the last 5 years being the construction of an Aldi within the
Central Area of the town centre. Retail rents have risen by 23% since 2000,
with the zone A rents static at £80 per square foot since 2005 (Colliers retail
rents). The recent Glasgow City Council Cumulative Retail Study stated they
have fallen to £65-70 per square foot.
4.0

Vitality and viability assessment

In 2015, the total retail floorspace of Greenock town centre was 92,900
square metres and the vacancy rate (former retail shops) was 11% (10,200 sq
m).
There is a good mix of national and local operators in Greenock town centre,
with 64 multiples covering 67,000 square metres (72%). All but 3 are found in
the central area, with more than half in the retail core (37). The main
comparison multiples are Marks & Spencer, New Look and Primark.
There are also a wide range of other uses throughout the town centre. This
includes the McLean art gallery and museum, the Beacon Theatre, the main
health centre, the Waterfront Leisure Centre and Greenock Sports Centre, a
small cinema, 2 college buildings, the Sheriff Court, and light industrial and
office units.
Greenock town centre is heavily dominated by the principle roads in the
area, the A8, A78 and A770, which generally divide the centre into three
distinct character areas, the civic area, the main shopping centre and the
waterfront area.
There are two conservation areas within the town centre; Cathcart
Square/William Street, which is the main civic centre with the Municipal
Buildings as the centrepiece; and Greenock West End, which is primarily
residential in nature. The environmental quality within these conservation
areas is generally good. These two areas sandwich the main retailing area
which is in turn is divided into two distinct areas. The Oak Mall is a modern,
traffic free, indoor shopping mall, which has recently been refurbished with
new flooring laid throughout. The West Blackhall Street area is a traditional
cobbled street with conflicts between on-street parking, loading bays and
pedestrians. A number of environmental improvements have been carried
out in the town centre, the most significant of which is the refurbishment and
modernisation of the bus station. Part of the town centre also fronts the River
Clyde, where a pedestrian walkway links the leisure centre and college
buildings with the East India and Victoria Harbours, an area identified for
future regeneration where the Beacon Theatre and a pub/restaurant have
been developed in recent years.

Accessibility by public transport is good, with 2 train stations and the bus
station serving the centre. Access on foot/by bicycle from residential areas is
made difficult by the terrain of the area, with the majority of the housing
located on steep hills. A new parking system has been introduced to address
issues with long stay office and shop workers leaving few spaces for people
wishing to visit the centre during the day. This is a mixture of free short stay on
and off street parking and long stay pay and display parking.
5.0

Future prospects

The retail vacancy rate in Greenock Town Centre had fallen to below
Scottish average levels since 2011 but has increased in the last year to over
11%. The self-contained nature of Greenock’s catchment, along with the
major housing developments planned and underway throughout Greenock
and the rest of Inverclyde will increase the available expenditure and help to
reverse this. There are no sites for major new development within Greenock
Town Centre, therefore future development will mainly take the form of
qualitative improvements in the retail offer in the existing centre.
New development is underway in the former Scott Lithgow/East Glen Yards,
identified within Port Glasgow town centre in the Local Development Plan.
This is intended to allow for large-scale development that cannot be
accommodated within Greenock town centre and to complement the retail
offer there to provide a full range of retail formats within Inverclyde.

6.0

Summary Tables

6.1

Floor space analysis

6.2

Strategic Applications in Greenock between 2007-2015

Planning applications determined in Greenock 2007-15 by type (these are all
application, there have been no strategic applications in Greenock town centre
between 2007-2015)
Greenock
Development Type

New build

Extension

Applications
Approved

Refused

Class 1

2

0

Class 2

0

0

Class 9

1

0

Mixed/Other

9 (3 class 3, 5 flats, 1 theatre)

2 (flats)

Class 1

3

0

Class 2

1

0

Class 9

0

0

Mixed/Other

2 (Class 10 College, Class 7 Hotel)

0

Subdivision

3

1

Demolition

0

0

Other

97

0

Change of use*
Other

(alterations)
*See table below

Applications for Change of use in Greenock 2007-15
Greenock
Current use

New use

Applications Approved

Class 1

Class 2
Class 3
Class 9
Hot Food
Other

Class 2

Class 1
Class 3
Class 9
Hot Food
Other
Class 1

12
7
0
0
8 (2 Class 10, 2 Class 11, 2 tattoo
studio, 1 amusement arcade, 1 flats)
0
0
0
0
3 (2 Class 10, 1 Class 4)
5

Other use Classes

Applications
refused
1
1
0
0
0
0
0
0
0
0
0

Class 2
Class 3
Class 9
Hot Food
Other

3
3
1
0
21

0
0
0
0
0

There has been a general trend of changing use from class 1 to 2 and 3 (offices and
betting offices/financial), although more recently there has been some change
from other uses to Class 1, as well as Classes 2 and 3.
Ratio of Retail to Non Retail in Greenock at 2015
Greenock

Class 1 Units%
47

Non Retail Units %
72

Vacant Units%
15

As Greenock has a wide town centre boundary with an outer area that is not
retail dominated it has a large number of non-retail units. The annual survey
of Greenock town centre also includes all ground floor uses except flats,
therefore uses such as churches, halls and educational facilities are included.
Opportunities for Additional Comparison Retail Floorspace in Greenock
Comparison Floor space 2015
Greenock
Scale of Floorspace (Sq.
Gross)
5,500 (total remainder)

Progress 2007-2015
2,500 sq m taken up

New Retail/Commercial proposals in Greenock 2007-2015
Greenock
Address

Location

Proposal

Floorspace

Status

India Harbour

In centre

Erection of a

826

Approved 06/03/2014 now

2005 LP,

restaurant / pub

edge of

with associated

centre

staff

2014 LDP

accommodation,
parking,
landscaping,
access and

constructed and operating

servicing
Waterfront

In Centre

Erection of

Car Park,

restaurant unit

Customhouse

(Class 3) and

Place

associated

557

Approved 18/05/2015

1,473

Approved 07/02/2013 now

outdoor seating
area and hard
and soft
landscaping
Patrick Street

In Centre

Construction of
retail foodstore

constructed and operating

Class 1 with
ancillary works
including car
parking, access
and landscaping
Custom

In Centre

House Quay
Oak Mall

Construction of

3,537

constructed and operating

theatre
In centre

Extension to
shopping mall

Approved 07/01/2010 now

5,835

Approved 08/05/2008 not
implemented

and construction
of two retail units

Identification and implementation of action and masterplan sites in Greenock – 2007
-2015
Greenock
Site

Action Plan/Master

Progress 2007-15

plan requirements
Victoria and East

Housing and marina

New arts guild theatre opened early

India Harbours

development with

2013. New Restaurant opened 2015.

ancillary retail along
with class 3 and
museum/theatre
development
(removed from town

centre in 2014 LDP)

Retail/Non Retail applications in Out of Centre locations 2007-2015 relating to
Greenock
Out of Centre

Development Type

Applications Granted

Location
Former Scott

Applications
Refused

Retail Class 1

Erection of non-food

Lithgow/East Glen

retail development

Yards, Port

including car parking,

Glasgow

landscaping, access
works, service yards,
security building and
ATM pod.
Retail Class 1

Erection of Class 1
retail development
(including
convenience and
comparison
floorspace together
with ancillary garden
centre)

Other

Construction of drive
through restaurant
with associated car
parking and
landscaping

Other

Erection of restaurant
with licensed bar
(Class 3) and
associated living
accommodation,
formation of car
parking, access and

associated
landscaping
James Watt Dock,

Retail Class 1

Greenock

Other

Mixed used
development
comprising housing,
commercial, business,
hotel, marina,
landscaped public
open space, access
roads and off street
car parking (in
outline)

32 Union Street,

Retail Class 1

Greenock

Erection of

To be determined

supermarket,
associated car
parking, access roads
and landscaping
following the
demolition of existing
buildings (in principle)
Other

There are other retail proposals as part of the redevelopment of both the Victoria
and East India Harbours in Greenock and the Inverkip Power Station, but they should
be smaller scale/ancillary development that will be confirmed as detailed
applications come forward. One retail unit related to the marina at James Watt
Dock is complete.
Convenience applications – Operator, Floorspace, location (strategic centre, edge
of centre/out of centre) in relation to Greenock
Convenience applications
Operator

Floorspace

Location

Aldi

1,473

edge of

Approved

centre (now

07/02/2013

in strategic

centre in
LDP)
LIDL

2,270

Clydeport Operations Ltd

4,500

(no operator identified)

Strategic

To be

Centre

determined

out of

To be

centre in

determined

2014 LDP
There is limited scope for new retail/commercial development within Greenock town
centre. The Former Scott Lithgow/East Glen Yards in Port Glasgow were identified in
the SDP as providing an opportunity for strategic scale retail/commercial
development (Tesco opened 2008 on part of site, B&Q, Costa and a Marston’s
bar/restaurant opened in 2014. Work has begun on 17,924 sq m retail floorspace
along with 353sq m Class 3 family restaurant, for the remainder of the site) to
complement the strategic role of Greenock town centre. The site was included in
Port Glasgow town centre in the Inverclyde Local Development Plan 2014.

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
7.0

Role and function and future actions

The current elements outlined in SDP:

Strategic
Centre

Status

Role and Function

Greenock

Town
Centre

Retail, civic , leisure,
community, employment,
business, residential

Challenges




address the effects
of declining
population and
continue to improve
the quality of the
environment;
strengthen the retail
role to take account
of changing shopper
habits and patterns.

Future Actions


continue to
improve the
public realm
and retail offer,
including the
complimentary
role of Port
Glasgow and
investigate
actions needed
to undertake a
health check
for the town
centre.

Annex A

Overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Greenock
Indicators
pedestrian footfall
space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions
retailer representation
and intentions (multiples
and independents
commercial yield
prime rental values

Do you have this
information? (Y/N)
N
Y

Y

Details

Audit data of town
centre uses and
floorspace going back
to 90s
From mapping and
public transport
information.

N
NOT ALL

N
N

vacancy rates,
particularly at street
level in prime retail areas
employment
cultural and social
activity
community activity
leisure facilities
resident population

Y

crime levels
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed

N

N
?
?
Y
N

Have information on
Multiples from audit, not
on intentions
But could get from
assessors portal
Data available from
audit

Indicated from audit
Indicated from audit
From audit
But can get indication
of number of addresses
from GIS

long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the

development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Airdrie Strategic Centre Proforma
1.

Description of the location

Airdrie is one of seven town centres in North Lanarkshire, located centrally
within North Lanarkshire and the wider central belt. Located approximately
12 miles to the east of Glasgow it is sited within easy reach of the M8 and M80
Motorways and has direct rail links with Glasgow and also Edinburgh following
the opening of the Airdrie to Bathgate railway line. The town has a
population of 37,130 (2012 Mid Year Estimate).
Boundaries/Primary Frontages/ Edge of Centre
Airdrie Town Centre is defined in the North Lanarkshire Local Plan (See the
Plan below – Diagram 1). It is fairly compact and covers the main
pedestrianised shopping area around Graham Street then extends north
along South Bridge Street to the top cross at the junction of High Street. The
town centre boundary extends westward to include the Town Hall and
swimming pool and eastward to include the Airdrie Business Centre, the
Sheriff Court and Morrisons supermarket. The dualled section of Gartlea road
marks the centres southern boundary, beyond which sits the railway station,
giving good access to the main shopping area. Although bus stops are
located close to town centre shops and facilities, congestion affecting bus
routes through the centre can be an issue. Airdrie Retail Park is located
immediately to the south but is not currently included in the defined town
centre.
Comparison/Convenience/Other facilities
There are around 441 outlets in the town centre totalling almost 95,000 sqm of
floorspace. Comparison uses account for around 16% or 15,000 sqm with
convenience representing around 13.5% or 12,880 sqm. Of the remaining
floorspace, 35% is for service uses (including Airdrie Sheriff Court, Job Centre
Plus, Strathclyde Police, Airdrie Business Centre and One Wellwynd, as well as

hairdressers, banks, and other offices). Leisure and recreation uses account
for a further 12,000 sqm or13% (including a Bowling Alley, Bowling Club,
gymnasium, Leisure Centre, the John Smith Swimming Pool , and Airdrie
Library which houses the Airdrie Observatory). There are also numerous bars
and restaurants within the centre as well as around 11,350 sqm of other
community uses.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.

The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Airdrie

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

258,858/8604

-324

-4%

£598,220,815
n/a
8604/£19,883,983
£-0.87Mn

-4.2%

BRAEHEAD
1,626
0.6%
COATBRIDGE
23,646
9.1%
CUMBERNAULD
11,390
4.4%
EAST KILBRIDE
3,652
1.4%
EASTERHOUSE
15,486
6.0%
GLASGOW CITY CENTRE 92,959
35.9%
HAMILTON
9,054 3.5%
LANARK
89
0.0%
MOTHERWELL
12,238
4.7%
PARKHEAD
6,536
2.5%
POLLOK
306
0.1%
WISHAW
1,173
0.5%
OTHER
186,757
72.1%

3.

Property information

Airdrie’s traditional built form, historical context and quality urban realm make
the centre an attractive local shopping destination for convenience goods
and for smaller independent shops.
Being a historic market and burgh town adds to the charm and character of
the centre, a large part of which lies within the boundary of the Victoria and
Town Centre Conservation Area (designated 1975 - reviewed 2011) which
reflects the centres 19th century heritage. A detailed appraisal and
management plan has been produced to ensure that the Conservation Area
is preserved and enhanced.

Over the 2007-2012 period there have been a number of significant proposals
that have come on stream within Airdrie town centre, notably the
construction of the new £28 million Airdrie Community Health Centre
following the demolition of the former Council offices at Graham Street. This
project brings together a range of primary care and other community based
services and will serve around 50,000 patients. The 4 storey development of
over 7,400sqm includes significant new ground floor retail floorspace (now
occupied by B&M Bargains).
Other key developments have included the redevelopment of the former
church at One Wellwynd into a new office development on the eastern side
of the town centre as well as the construction of a new 1,621sm Aldi Store
and associated car parking, north of High Street. Other proposals that have
been implemented north of High Street include a new Tesco Express, a petrol
station and 4 new retail units. More recently Aldi have occupied their
previously vacant unit at Manse Place and now have two shops operating
within the centre.

Redevelopment of the former Bingo Hall Building on Hallcraig Street has been
completed and plans have been submitted to redevelopment the former
Orr’s Department store on South Bridge Street, although this has not yet been
implemented and the property remains vacant.

Given the nature and history of the centre, ownership is diverse and the
overall coordination and management of the town centre is undertaken by
Town Centre Activities (TCA) Ltd who work closely with the Council to deliver
a range of services in the communities and town centres of North Lanarkshire.
These include running the Council’s CCTV public space network, providing
town centre management services and managing the shopmobility service.

While published details on rentals are not widely available, data from the
Lanarkshire Assessors indicates that in terms of Zone A rates, values peak at
around £400 per sqm and are found along the pedestrianised parts of
Graham Street and along Bank Street. The Zone A rate decreases gradually
away from this central area.
4.

Vitality and viability assessment

Scale
Although Airdrie is the fourth largest of North Lanarkshire’s centres (c 95,000
sqm) in terms of total floorspace, it has the most outlets/units of any centre at
441. Vacancy levels are 15.6% of units and 10.5% of floorspace. Due to its
largely traditional format, there are a significant number of small units in the
town centre with 61% being less than 100 sqm.

Mix
While service related floorspace dominates this centre (35%), there is a wide
range of other comparison and convenience retail along with leisure and
community uses. The centre has the lowest proportion of national multiples
within North Lanarkshire’s town centres and the highest level of
independents.

Environment Quality/Access
The town centre is well served by Public Transport having a train station
located at the centre’s southern boundary with easy access to a number of
destinations including Glasgow city centre to the west and Edinburgh to the
east. Although, access by Bus is also reasonable, with a number of routes
converging on the centre, the absence of a dedicated bus station does
undermine overall accessibility.
In addition, there are several public and private car parks within the town
centre and parking is free. Despite the town centre being generally well
provided for in terms of car parking there are issues of illegal on street parking
which contributes to traffic congestion within the town centre which is only
part pedestrianised along Graham Street.
Regarding environmental quality, Airdrie retains the feel of a traditional town
centre with an attractive and compact urban form. The majority of the
centre lies within the Victoria and Town Centre Conservation Area with a
number of buildings of interest from the 19th and 20th centuries, 30 of which
are listed in recognition of their historic interest and architectural merit.
Streetscape works carried out over recent years have delivered upgraded
pavements and improved pedestrian access for much of the town centre
although there is a need for further access improvements and links to the
wider cycle network.
5.

Future prospects

North Lanarkshire Council has produced a Health Check, Framework and
Action Plan for Airdrie. This outlines the vision, challenges and opportunities,
and mechanisms for improving the centre. Further details on the Council’s
approach can be found at:
http://www.northlanarkshire.gov.uk/index.aspx?articleid=24168
North Lanarkshire Council is developing a Town Centre Framework for Airdrie
to guide the growth and change in the town centre for the next 10 years. The
Frameworks are supported by a Scottish Government commissioned review
of the wider role and function of Town Centres with actions to tackle

common issues and help deliver positive actions at a local level. Using the
information and comments gathered from consultation events held in spring
and autumn 2013, a draft Action Plan has been prepared.

The Draft Airdrie Town Centre Action Plan identifies a number of detailed
actions and activities to achieve the following key outcomes:

develop a town team approach to partnership, including monitoring
the demand for establishing a BID



promote development opportunities



improve community safety



develop promotion and marketing



encourage new technology & connectivity



promote design quality & local identity



improve the town centre environment



enhance town centre business support



improve accessibility

6.

Summary Tables.

6.1

Floor space analysis in Airdrie between 2008 and 2012

Airdrie Floorspace 2015

14%
Class 1 Units
Class 2 Units
40%

10%

Class 3 Units
Class 4 Units

2%

Class 10 Units

0%

Class 11 Units
12%

Sui Generis
Vacant units

3%

19%

Airdrie floorspace 2008-2015
250

Number of units

200

150
2008
2011

100

2012
2015

50

0
Class 1
Units

Class 2
Units

Class 3
Units

Class 4
Units

Class 10
Units

Class 11
Units

Sui
Generis

Use Classes

6.2

Strategic Applications in Airdrie between 2007-2012

Planning applications determined in Strategic Centres 2007-12 by
type

Airdrie
Development Type

New build

Extension

Approved

Refused

Class 1

1

0

Class 2

0

0

Class 9

2

0

Mixed/Other

4

0

Class 1

1

0

Class 2

1

0

Class 9

1

0

Mixed/Other

2

0

24

2

0

0

Change of use*
Other

Applications

Subdivision

Vacant
units

Demolition

7

0

Other Alterations

20

0

Other Amendment

4

3

Other - Advert

31

2

Other - LUC

1

0

Other Telecomms

1

1

Other - TPC

2

0

Other Redeveloment

1

0

Other - LBC

18

0

Applications
Approved

Applications
refused

Change of use applications 2008-2012
Airdrie
Current use

New use

Class 1

Class 2

3

Class 3

1

Class 9

1

Hot Food

3

Other

1

Class 1

0

Class 3

1

Class 9

1

Hot Food

1

Other

2

Class 1

1

Class 2

3

Class 3

2

Class 9

1

Hot Food

1

Other

2

Class 2

Other use
Classes

2

Ratio of Retail to Non Retail in the Strategic Centres at 2012 by Unit

Airdrie

Class 1 Units%

Non Retail Units
%

37.6

Vacant
Units%

46.6

15.8

Ratio of Retail to Non Retail in the Strategic Centres at 2012 by
Floorspace

Airdrie

Class 1
Floorspace %

Non Retail
Floorspace %

33.1

Vacant
Floorspace%

50.8

16.1

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy
7.0

Role and function and future actions

The current elements outlined in SDP:

Strategic
Centre

Status

Role and
Function

Airdrie

Town Centre

Retail,
community,
healthcare,
cultural, leisure
,civic

Challenges








retail
contraction;
encourage a
wider mix of
town centre
uses;
enhance
activity
throughout the
day and
evening;
regenerate the
historic
townscape.

Future Actions



finalise the
Draft
Airdrie
Town
Centre
Action
Plan and
take
forward
the agreed
outcomes.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Strategic Centre - Airdrie
Indicators
Do you have this
information? (Y/N)
pedestrian footfall
yes

space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions

yes

retailer representation
and intentions (multiples
and independents

part

commercial yield
prime rental values

no
no

Details
Recorded by automated
counters. Counters and
database managed by NL
Town Centre Activities
Source: NL Town Centre
Managers
Retail Outlets Survey
Source: NLC Planning &
Regeneration

yes

Source: NLC Planning &
Regeneration

yes

User and business survey to
be undertaken in 2013/14.
Propose to repeat every 3
years
Retail Outlets Survey
Source: NLC Planning &
Regeneration - records
details of multiples within
each centre. No overall
details on Intentions.
Other information from
Town Centre Activities and
Town Centre Network
Forums.

vacancy rates,
yes
particularly at street
level in prime retail areas
employment
part

Use Zone A Rates as proxy
for prime rentals. Source:
Lanarkshire Assessors.
Retail Outlets Survey
Source: NLC Planning &
Regeneration
For the ward only, not for

the town centre
Source: NLC Planning &
Regeneration
cultural and social
activity
community activity
leisure facilities

no

resident population

part

crime levels

part

Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and

no
yes

Retail Outlets Survey
Source: NLC Planning &
Regeneration
Collected at ward level
only
Source: NLC Planning &
Regeneration
Incidents reported
Source: Strathclyde Police.
Not collected since
formation of Police
Scotland.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

yes

Measures in draft action
plan do not currently
include the use of CP
powers or establishing a
BID.

Yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

no

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

Coatbridge Strategic Centre Proforma
1.

Description of the location

Coatbridge is located on the east side of the Clydeplan area close to Airdrie.
It is one of North Lanarkshire’s main towns with a population of around 41,000.
Boundaries/Primary Frontages/ Edge of Centre
The town centre covers two distinct areas, to the north the traditional centre
runs along Main Street and includes St Patricks Church, the Quadrant
shopping centre and Asda supermarket as well as many small and
independent retailers; to the south is the Faraday Retail park which includes
Tesco, M&S and Next among other national retailers. The edge of the centre
is mainly defined by road and rail boundaries but the town centre is close to
other major footfall generating attractions such as the Summerlee Museum of
Scottish Industrial Life, The Time Capsule and New College Lanarkshire
(Coatbridge Campus).
Comparison/Convenience/Other facilities
There are 326 outlets in the town centre covering around 102,000 sqm.
Comparison uses account for around 26% at 26,590 sqm and convenience
for around 17% at 17,480 sqm. The remainder of the floorspace is for service
uses (including Coatbridge Heath Centre, Job Centre Plus, Strathclyde Police,
as well as hairdressers, banks, and other offices), leisure and recreation uses
(including Gala Bingo, Centre Lodge hotel, and numerous bars and
restaurants), and community uses (including St Patricks church and the
currently vacant Carnegies Library).
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used

NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Coatbridge

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

506,302/24,841

7577 +44%

£1,121,965,232
24,841/£55,047,523
16.19Mn

+41.7%

AIRDRIE
BRAEHEAD
CLYDEBANK
COATBRIDGE (RETAINED)
CUMBERNAULD
EAST KILBRIDE
EASTERHOUSE
GLASGOW CITY CENTRE
HAMILTON
KIRKINTILLOCH
LANARK
MOTHERWELL
PARKHEAD
POLLOK
WISHAW
OTHER

8,604
5,589
215
24,841
16,142
24,616
26,969
191,786
31,055
1,623
2,050
22,984
17,213
2,088
2,576
378,351

1.7%
1.1%
0.0%
4.9%
3.2%
4.9%
5.3%
37.9%
6.1%
0.3%
0.4%
4.5%
3.4%
0.4%
0.5%
74.7%

3.

Property information

Over the period there have been a number of significant proposals that have
come on stream within Coatbridge town centre, notably the construction of
the £18 million Buchanan Centre, a joint venture between NHS Lanarkshire
and North Lanarkshire Council. The centre is a focus for a range of health and
community services including a Health Centre, Library, First Stop Shop, Local
Area Registration Office and a public square. The 5,264 sqm building was
constructed on the site of the former swimming baths at Main Street.

Other key improvements have included the installation of new street paving,
furniture, and signage around the town centre. Within Faraday Retail Park the
redevelopment of 4 new retail units totalling 4,099sqm has been
implemented, with new operators including Outfit, JD Sports, Currys PC World
and Mothercare. In addition M&S Food have occupied a vacant unit within
the Retail Park.

There are still significant opportunities within and around the town centre
including the former library on Academy Street, the reuse or redevelopment
of the former government office on Muiryhall Street, and the reinvigoration of
the western end of Main Street. Clyde Valley Housing Association has
submitted an application to convert the former Library to form 12 Flats and
this is currently being considered by the Council.

Coatbridge would appear to have been a generally attractive centre for
investment over the period. There has been public sector investment in street
paving, signage and furniture, as well as a new health centre and library. The
private sector for their part has invested further in the Faraday Retail Park
including the redevelopment of the former Tesco store into 4 new units.
4.

Vitality and viability assessment

Scale
Coatbridge is the third largest town centre by floorspace and has the highest
number of vacant units in North Lanarkshire. Many of the vacancies are small
offices in the Fountain Business Centre which has been impacted by the
opening of the new Buchannan Health Centre or are units along the western
(non-pedestrianised) part of Main Street.
Mix
Comparison floorspace dominates this centre but convenience, service and
leisure are all well represented. Multiples make up over 55% of the occupied
town centre floorspace.
Environment Quality/Access
The town centre is well served by public transport. It is close to three rail
stations and has a central bus hub. Parking is free and there are several
public and private car parks within the town centre including over 1,000
spaces at the Faraday Retail Park. Main Street has undergone significant
street works with new paving and a pedestrianised section being introduced
to separate traffic from pedestrians.
5.

Future prospects

North Lanarkshire Council has produced a Health Check, Framework and
Action Plan for Coatbridge. This outlines the vision, challenges and
opportunities, and mechanisms for improving the centre. These can be found
at http://www.northlanarkshire.gov.uk/index.aspx?articleid=28635
The Draft Coatbridge Town Centre Action Plan identifies a number of
detailed actions and activities to achieve the following key outcomes:

develop a town team approach to partnership working



encourage high quality maintenance standards



improve community safety



promote & protect heritage & amenities



improve the town centre environment



enhance accessibility



improve public transport



improve & increase parking provision



develop a more diverse mix of uses



encourage town centre living



promotion & marketing to increase activity & vitality

6.

Summary Tables....

6.1

Floor space analysis in Coatbridge between 2008 and 2012

Coatbridge floorspace 2015

21%
Class 1 Units

33%

Class 2 Units
Class 3 Units
Class 4 Units
8%

Class 10 Units
Class 11 Units

2%

Sui Generis

0%

Vacant units
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17%
3%

Coatbridge floorspace 2008-2015
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6.2

Strategic Applications in Coatbridge between 2007-2012

Planning applications determined in Coatbridge 2007-12 by type

Coatbridge
Development Type

Applications
Approved

New build

Extension

Refused

Class 1
Class 2

1

Class 9

1

Mixed/Other

1

Class 1

8

Class 2
Class 9

1

Mixed/Other
Change of use*
Other

18
Subdivision

2

Demolition

2

Other Alterations
Other Amendment
Other - Advert

1

31
7
31

Other - LUC

1

Other - LBC

8

2
1

*See table
below
Applications for Change of use in Coatbridge 2007-12
Coatbridge
Current use

New use

Class 1

Class 2

Applications
Approved

Applications
refused
3

Class 2

Class 3

2

Class 9

1

Hot Food

3

Other

2

Class 1
Class 3
Class 9

1

Hot Food
Other
Other use
Classes

Class 1
Class 2
Class 3

1

Class 9
Hot Food

2

Other

3

Ratio of Retail to Non Retail in Coatbridge at 2012 by Units

Coatbridge

Class 1 Units%

Non Retail Units
%

30.0

45.8

Vacant
Units%
24.1

Ratio of Retail to Non Retail in the Coatbridge at 2012 by Floorspace

Coatbridge

Class 1
Floorspace %

Non Retail
Floorspace %

49.0

39.4

Vacant
Floorspace%
11.6

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
7.0

Role and function and future actions

The current elements outlined in SDP:

Strategic Centre

Status

Role and
Function

Coatbridge

Town Centre

Retail,
community,
healthcare,
cultural, leisure,
business

Challenges







retail
contraction;
vacancy
issues and
condition of
stock;
narrow mix
of town
centre uses;
build on the
success of
recent
investments
in the town
centre.

Future Actions



finalise the
Draft
Coatbridge
Town
Centre
Action
Plan and
take
forward
the agreed
outcomes .

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Strategic Centre - Coatbridge
Indicators
Do you have this
information? (Y/N)
pedestrian footfall
yes

space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions

yes

retailer representation
and intentions (multiples
and independents

part

commercial yield
prime rental values

no
no

Details
Recorded by automated
counters. Counters and
database managed by NL
Town Centre Activities
Source: NL Town Centre
Managers
Retail Outlets Survey
Source: NLC Planning &
Regeneration

yes

Source: NLC Planning &
Regeneration

yes

User and business survey
undertaken in 2012/13.
Propose to repeat every 3
years
Retail Outlets Survey
Source: NLC Planning &
Regeneration - records
details of multiples within
each centre. No overall
details on Intentions.
Other information from
Town Centre Activities and
Town Centre Network
Forums.

vacancy rates,
yes
particularly at street
level in prime retail areas
employment
part

Use Zone A Rates as proxy
for prime rentals. Source:
Lanarkshire Assessors.
Retail Outlets Survey
Source: NLC Planning &
Regeneration
For the ward only, not for
the town centre
Source: NLC Planning &

Regeneration
cultural and social
activity
community activity
leisure facilities

no

resident population

part

crime levels

part

Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly

no
yes

Retail Outlets Survey
Source: NLC Planning &
Regeneration
Collected at ward level
only
Source: NLC Planning &
Regeneration
Incidents reported
Source: Strathclyde Police.
Not collected since
formation of Police
Scotland.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

Yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

no

yes

Town Centre Framework
Completed and Draft
Action Plan being
progressed.

Cumbernauld Strategic Centre Proforma
1.

Description of the location

Cumbernauld is located in the northeast of the Clydeplan area close to the
M80, between Glasgow city centre and Stirling. It is a ‘New Town’ designed
and built from the 1960s onwards. It is one of North Lanarkshire’s main towns
and has a population of around 50,000.

Boundaries/Primary Frontages/ Edge of Centre
The town centre covers four distinct areas, three of which make up an
interconnected shopping mall. The north section of the mall includes a mix of
small and independent retailers, the central section (which is the oldest part)
connects the north to the south and includes a post office, Cumbernauld
library, and a fruit market. The southern section, the Antonine Centre, is the
most recent addition and has large footplates which has attracted operators
such as the department store Dunnes, Next, TK Max and Boots amongst other
national retailers. The fourth part can be characterised by its separation from
the mall. It is dominated by stand-alone modernist style units, these include
retailers Asda, Tesco, Farmfoods and B&M Bargains. The historic village of
Cumbernauld at its main street is detached from the town centre, as is the
nearest rail station. The edge of the town centre was drawn up at the
formation of the New Town and has remained strictly defined. There are no
residential uses in the town centre but they encircle the boundary and are
connect by underpasses and bridges.

Comparison/Convenience/Other facilities
There are 281 outlets in the town centre totalling 144,044 sqm. Comparison
uses account for around 23% at 32,551 sqm and convenience around 11% or
15,953 sqm. The remainder of the floorspace is for service uses (including
Cumbernauld Heath Centre, Council offices at Fleming House, HMRC, as well
as hairdressers, banks, and other offices); leisure and recreation uses

(including Tryst Sports Centre, Cumbernauld Indoor Bowling Centre and Gala
Bingo, as well as numerous bars and restaurants); and community uses
(including Cumbernauld Town Hall and New College Lanarkshire
Cumbernauld Campus).
2.

Catchment areas and patterns

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Cumbernauld

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper

469,362/22,453

4027 22%

£1,184,669,713
TBC
22,453/£56,672,457

population/spend potential
(£Mn)
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

10.67Mn

23.2%

AIRDRIE
8,196
1.7%
BRAEHEAD
3,585
0.8%
CLYDEBANK
164
0.0%
COATBRIDGE
16,637
3.5%
CUMBERNAULD (RETAINED)
22,453
4.8%
EAST KILBRIDE
6,524
1.4%
EASTERHOUSE
13,515
2.9%
GLASGOW CITY CENTRE 134,734
28.7%
HAMILTON
7,913
1.7%
KIRKINTILLOCH
3,409
0.7%
LANARK
198
0.0%
MOTHERWELL
8,746
1.9%
PARKHEAD
7,185
1.5%
POLLOK
1,036
0.2%
WISHAW
3,026
0.6%
OTHER
237,318
50.6%

3.

Property information

Following the opening of the 35,000 sqm Antonine Centre in 2007, planning
application activity within the town centre has been limited to a number of
changes of use applications and proposals for minor alterations within the
various phases of the Town Centre. However, a number of key developments
are notable, including the redevelopment of the 4,436 sqm former B&Q unit
at St. Mungo’s Road at the western side of Cumbernauld town centre by
B&M Home Store (this unit had lain vacant since 2005).
The Centre has also benefited from significant public realm, signage and
access improvements including the construction of a new £1.2 million
replacement footbridge in 2012 funded by Campsies Centre (Cumbernauld)
Ltd. This crosses over Central Way and connects the Cumbernauld Shopping
Centre with the Antonine Centre. A town centre partnership including the
Council and town centre owners have improved sites within the centre by
planting trees, removing overhanging bushes around footpaths, and
providing new railings and handrails.
The part of the Town Centre known as the Cumbernauld Centre was
purchased by Belgate Estates (June 2013) in a joint venture with Hamilton
Capital Partners. Following a major redistribution of tenants to concentrate
footfall on key frontages, a number of asset management initiatives are
being explored to make the centre more attractive to users and investors.
Further scope to improve the overall attractiveness of the centre exists, with
plans approved to redevelop the 2,812 sqm former Ice House at the western
part of the centre to create an indoor skate park (this building has lain
vacant since 2005). Work is also ongoing to create a Worship Centre & Social
Enterprise Life Centre in an adjacent unit. Planning permission has also been
secured to construct a new restaurant at the site of the former Esso filling
station on Central Way.
The construction of a new £8 million Cumbernauld Community Enterprise
Centre (incorporating Class 2 offices) with associated parking, landscaped
public open space, pedestrian / cycle paths and a new play area is nearing
completion. This 7,000 sqm facility represents major investment by NLC,
Scottish Government, through the Regeneration Capital Grant Fund, and
Campsies Centre Cumbernauld.

Cumbernauld would appear to have been hit hard by the economic
downturn with the loss of national multiples proving difficult to replace and
the availability of a range of new units proving difficult to let. Management of
the shopping mall is fragmented with no overarching vision for the mall. That
said the town centre has been able to attract public funding for the
footbridge and other street works, while private sector investment has been
noted in the form of new signage and car park resurfacing.
Longer term, the recent announcement of the closure of the HMRC tax
office (by 2025), will have significant implications for the future planning of
the centre given that it occupies a very large site within the western side of
the centre, and employs over 1,000 staff who will no longer make use of the
centres services and facilities.
4.

Vitality and viability assessment

Scale
Cumbernauld is the largest town centre by floorspace and has the third
highest number of vacant units in North Lanarkshire.
Mix
Service floorspace dominates this centre but comparison, convenience and
leisure are well represented. Multiples make up over 40% of the occupied
town centre floorspace.
Environment Quality/Access
The town centre has a central bus hub but it is not well served by train. There
are several public and private car parks within the town centre and parking is
free but generally time-restricted making the centre attractive to short-stay
car-borne visitors. Traffic and pedestrians are kept separate by barriers and
indirect routes like underpasses and bridges and although public works such
as the new link bridge have improved interconnectivity there are still
significant physical barriers to pedestrian movement that remain within the
town centre.
5.

Future prospects

North Lanarkshire Council has produced a Health Check, Framework and
Action Plan for Cumbernauld. This outlines the vision, challenges and
opportunities, and mechanisms for improving the centre. These can be found
at http://www.northlanarkshire.gov.uk/index.aspx?articleid=24167

The Draft Cumbernauld Town Centre Action Plan identifies a number of
detailed actions and activities to achieve the following key outcomes:

develop a town team approach to partnership working



achieve a sustainable mix of uses



explore the means by which a new focus for older areas of the centre
can be realised



create an attractive, well connected and safe town centre
environment



secure good quality, multi-purpose green infrastructure linking to the
wider green network



protect key local amenities that cater for community needs



undertake positive and co-ordinated promotion of the centre

6.

Summary Tables

6.1

Floor space analysis in Cumbernauld between 2010 and 2015

Cumbernauld Floorspace 2015

19%
Class 1 Units
Class 2 Units
5%
0%

44%

Class 3 Units
Class 4 Units

2%

Class 10 Units
Class 11 Units
Sui Generis

15%

Vacant units

4%
11%

Cumbernauld floorspace 2008-2015
160
140

Number of units

120
100
2008

80

2011
60

2012
2015

40
20
0
Class 1
Units

Class 2
Units

Class 3
Units

Class 4
Units

Class 10
Units

Class 11
Units

Sui
Generis

Vacant
units

Use Classes

6.2

Strategic Applications in Cumbernauld between 2007-2012

Planning applications determined in Cumbernauld 2007-12 by type

Cumbernauld
Development Type

Applications
Approved

New build

Refused

Class 1

1

Class 2
Class 9
Mixed/Other
Extension

3

Class 1
Class 2
Class 9
Mixed/Other

Change of use*

2
11

Other

Subdivision

1

Demolition
Other Alterations

26

Other Amendment

4

Other - Advert

19

Other - LBC

1

Other

1

2

*See table
below
Applications for Change of use in Cumbernauld 2007-12
Cumbernauld
Current use

New use

Class 1

Class 2

Applications
Approved

Applications
refused
3

Class 3
Class 9

Class 2

Hot Food

3

Other

1

Class 1
Class 3
Class 9
Hot Food
Other

Other use
Classes

Class 1

1

Class 2

1

Class 3
Class 9
Hot Food
Other

2

Ratio of Retail to Non Retail in Cumbernauld at 2012

Cumbernauld

Class 1 Units%

Non Retail Units
%

Vacant
Units%

39.4

37.9

22.7

Ratio of Retail to Non Retail in Cumbernauld at 2012

Cumbernauld

Class 1
Floorspace %

Non Retail
Floorspace %

36.9

Vacant
Floorspace%

51.5

11.6

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
7.0

Role and function and future actions

Strategic Centre

Status

Role and
Function

Cumbernauld

Town Centre

Retail, civic,
community,
employment,
education,
business

Challenges





retail
contraction;
poor quality
environment for
users;
vacancy issues;
lack of quality
civic space;

Future Actions


finalise the
Draft
Cumbernauld
Town Centre
Action Plan
and take
forward the
agreed
outcomes.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Strategic Centre - Cumbernauld
Indicators
Do you have this
information? (Y/N)
pedestrian footfall
yes

space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions

yes

retailer representation
and intentions (multiples
and independents

part

commercial yield
prime rental values

no
No

Details
Recorded by automated
counters. Counters and
database managed by NL
Town Centre Activities
Source: NL Town Centre
Managers
Retail Outlets Survey
Source: NLC Planning &
Regeneration

yes

Source: NLC Planning &
Regeneration

yes

User and business survey to
be undertaken in 2013/14.
Propose to repeat every 3
years
Retail Outlets Survey
Source: NLC Planning &
Regeneration - records
details of multiples within
each centre. No overall
details on Intentions.
Other information from
Town Centre Activities and
Town Centre Network
Forums.

vacancy rates,
yes
particularly at street
level in prime retail areas
employment
part

Use Zone A Rates as proxy
for prime rentals. Source:
Lanarkshire Assessors.
Retail Outlets Survey
Source: NLC Planning &
Regeneration
For the ward only, not for

the town centre
Source: NLC Planning &
Regeneration
cultural and social
activity
community activity
leisure facilities

no

resident population

part

crime levels

part

Town Centre Strategy
components

There is no approved
strategy in place as
yet. The responses
below relate to the
emerging strategy
which is at an initial
draft stage.
yes

no
yes

Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing yes
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
yes
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre

Retail Outlets Survey
Source: NLC Planning &
Regeneration
Collected at ward level
only
Source: NLC Regeneration
Incidents reported
Source: Strathclyde Police.
Not collected since
formation of Police
Scotland.

.

consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

yes

yes

no

yes

no

yes

Measures in draft action
plan do not currently
include the use of CP
powers or establishing a
BID – a BID has been
considered but is not
being developed due to
lack of interest from
businesses.

Motherwell Strategic Centre Pro-Forma
1.

Description of the location

Motherwell is located in the east of the Clydeplan area close to the M74. It is
one of North Lanarkshire’s main towns and has a population of around
31,000.
Boundaries/Primary Frontages/ Edge of Centre
The town centre covers two distinct areas, the main retail area is the 1970s
‘shopping arcade’ which forms an ‘L’ shape along Merry Street and Brandon
Parade. This includes retailers like Primark, Argos and Iceland. The other main
area is along Windmillhill Street running from Brandon Parade to the Civic
Centre and Concert Hall at Airbles Road to the south east. This area takes a
more traditional form and includes a mix of small retail and office uses,
community uses, a Lidl supermarket and Motherwell police station. The
shopping arcade is detached from the traditional street network because of
a busy road which encircles it. The town centre edge has been drawn wider
than the road network and includes large retail uses like Asda, and Aldi, as
well as other uses like the Aquatec Leisure Centre, Motherwell Heritage
Centre, and Motherwell Station. Outwith the town centre boundary are other
draws including Gala Bingo, retail warehouses along Airbles Road, and
offices at Hamilton Road.

Comparison/Convenience/Other facilities
There are 404 outlets in the town centre amounting to around 120,000 sqm.
Comparison uses account for 21% or 25,458 sqm and convenience for
around 8% at 9,371 sqm. North Lanarkshire Council is the largest single
occupier within the centre; accounting for around 15,000sqm of Class 2/4
Office floorspace (the next largest operator Asda has around 6,000 sqm). The
remainder of the floorspace is for other services uses (including O2, Clyde
Valley Housing Association and Motherwell health Centre); leisure and
recreation uses (including Motherwell Concert Hall, Mega Bar/Hype

nightclub, as well as numerous other bars and restaurants); and community
uses (including Motherwell Library, the Heritage Centre and several places of
worship).
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Motherwell

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential

579,527/33,391

559

+2%

£1,340,445,974
TBC
33,391/£77,232,573

Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres
(£Mn)

0.56Mn

+0.7%

AIRDRIE
8,425
1.5%
BRAEHEAD
4,127
0.7%
CLYDEBANK
189
0.0%
COATBRIDGE
23,767
4.1%
CUMBERNAULD
1,582
0.3%
EAST KILBRIDE
63,817
11.0%
EASTERHOUSE
19,020
3.3%
GLASGOW CITY CENTRE 172,321
29.7%
HAMILTON
83,333
14.4%
KIRKINTILLOCH
181
0.0%
LANARK
8,502
1.5%
MOTHERWELL (RETAINED) 33,391
5.8%
PARKHEAD
7,359
1.3%
POLLOK
4,330
0.7%
WISHAW
8,658
1.5%
OTHER
439,004
75.8%

3.

Retail property information

Over the period there have been a number of significant changes that have
impacted upon Motherwell town centre, notably the pedestrianisation of
Merry Street and re-organisation of traffic flow into a one-way system.
Following the completion of streetscape works in Muir Street and around
Motherwell train station, North Lanarkshire Council are continuing with a
programme to improve the quality and appearance of the town centre
streets and public spaces with works underway in West Hamilton Street and
Coursington Road.

Other key developments have included the completion of significant new
quality office space at the Dalziel Building, Scott Street at the north east end
of the town centre and the construction of a new 1,419sm Aldi store on
Mason Street following the demolition of the former Dalziel Workspace.
Merchant homes have also completed a 31 home flatted development
close to this site. New residential development is also under construction at
Glencairn Street, adjacent to the town centre, where North Lanarkshire
Council are providing 25 new dwellings on the site of the former Glencairn
Tower Block. A new fast food outlet has also been completed within the main
town centre car park

Strathclyde Passenger Transport (SPT) has created additional parking spaces
for commuters at St Vincent Place (60 spaces) and at Farm Street (126
spaces). These £750,000 facilities have been funded by SPT, with the council
providing the land and maintaining the car parks.
While opportunities remain within the centre to reuse parts of the former Asda
building on the main pedestrian thoroughfare of Brandon Parade, there are a
number of key development sites in and around the centre, including the site
of the former council offices at Brandon Street, the former DSS Office site on

West Hamilton Street, and the re-use of the former council offices at Merry
Street.

Motherwell would appear to have received a reasonable amount of
investment over the period. The shopping arcade has recently undergone a
rebranding and Merry Street has received investment in street furniture,
artworks and paving.
4.

Vitality and viability assessment

Scale
Motherwell is the second largest town centre by floorspace and has the fifth
highest number of vacant units in North Lanarkshire.
Mix
Service floorspace dominates this centre but comparison and leisure are well
represented. Convenience is under-represented compared with other North
Lanarkshire centres. Multiples make up over 36% of the occupied town centre
floorspace.

Environment Quality/Access
The town centre is well served by public transport with a central bus hub and
train station situated within the town centre. There are several public and
private car parks within the town centre and parking is free. The ring road
which surrounds the shopping arcade acts as a barrier to pedestrians moving
between parts of the town centre and along with the main shopping arcade
of Brandon Parade, parts of Merry Street are pedestrianised, preventing
access for traffic to much of the central part of the town centre.
5.

Future prospects

North Lanarkshire Council has produced a Health Check, Framework and
Action Plan for Motherwell. This outlines the vision, challenges and

opportunities, and mechanisms for improving the centre. These can be found
at http://www.northlanarkshire.gov.uk/index.aspx?articleid=24126.
The Draft Motherwell Town Centre Action Plan identifies a number of detailed
actions and activities to achieve the following key outcomes:

develop a town team approach to partnership, including monitoring
the demand for establishing a BID



promote high quality design



enhance town centre environment



improve community safety



promote and encourage quality maintenance standards



improve accessibility



enhance promotion and marketing



develop business support mechanisms



encourage new technology & connectivity



promote development opportunities

A Charretteplus also formed part of the engagement process for Motherwell
Town Centre. Delivered in partnership with PAS (funded by Scottish
Government), the views and ideas generated from this process will inform the
Final version of the Action Plan.

6.

Summary Tables

6.1

Floor space analysis in Motherwell between 2010 and 2015

Motherwell Floorspace 2015

13%

32%
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6.2

Strategic Applications in Motherwell between 2007-2012

Planning applications determined in Motherwell 2007-12 by type

Motherwell
Development Type

Applications
Approved

New build

Refused

Class 1
Class 2

Extension

Class 9

2

Mixed/Other

4

Class 1
Class 2

1

Class 9
Mixed/Other
Change of use*
Other

3
14

Subdivision
Demolition

1

3
1

Other Alterations

21

Other Amendment

1

2

Other - Advert

39

Other - LBC

3

Other

1

5

*See table
below
Applications for Change of use in Motherwell 2007-12
Motherwell
Current use

New use

Class 1

Class 2

4

Class 3

2

Applications
Approved

Applications
refused

Class 9
Hot Food
Class 2

1

Other

2

Class 1

1

Class 3
Class 9
Hot Food
Other
Other use
Classes

Class 1
Class 2
Class 3

2

Class 9
Hot Food

2

Other

1

Ratio of Retail to Non Retail in Motherwell at 2012 by Unit

Motherwell

Class 1 Units%
32.9

Non Retail Units
%
54.0

Vacant
Units%
13.1

Ratio of Retail to Non Retail in Motherwell at 2012 by Floorspace

Motherwell

Class 1
Floorspace %

Non Retail
Floorspace %

34.3

Vacant
Floorspace%

61.1

4.7

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy
7.0

Role and function and future actions

Strategic Centre

Status

Role and
Function

Motherwell

Town Centre

Retail, civic,
community,
employment,
commercial

Challenges









retail
contraction;
proximity to
Ravenscraig
and
uncertainty
over
timescales for
its
development;
significant
barriers to
pedestrian
movement
within the
town centre;
limited
evening
economy;
ensure that
public
services and
facilities
remain within
the town
centre.

Future Actions



finalise the
Draft
Motherwell
Town
Centre
Action
Plan and
take
forward
the agreed
outcomes.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Strategic Centre - Motherwell
Indicators
Do you have this
information? (Y/N)
pedestrian footfall
yes

space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions

yes

retailer representation
and intentions (multiples
and independents

part

commercial yield
prime rental values

no
no

Details
Recorded by automated
counters. Counters and
database managed by NL
Town Centre Activities
Source: NL Town Centre
Managers
Retail Outlets Survey
Source: NLC Planning &
Regeneration

yes

Source: NLC Planning &
Regeneration

yes

Initial user and business
survey undertaken in
2011/12. Propose to
repeat every 3 years
Retail Outlets Survey
Source: NLC Planning &
Regeneration - records
details of multiples within
each centre. No overall
details on Intentions.
Other information from
Town Centre Activities and
Town Centre Network
Forums.

vacancy rates,
yes
particularly at street
level in prime retail areas
employment
part

Use Zone A Rates as proxy
for prime rentals. Source:
Lanarkshire Assessors.
Retail Outlets Survey
Source: NLC Planning &
Regeneration
For the ward only, not for

the town centre
Source: NLC Planning &
Regeneration
cultural and social
activity
community activity
leisure facilities

no

resident population

part

crime levels

part

Town Centre Strategy
components

There is no approved
strategy in place as
yet. The responses
below relate to the
emerging strategy
which is at an initial
draft stage.
yes

no
yes

Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing yes
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
yes
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of

Retail Outlets Survey
Source: NLC Planning &
Regeneration
Collected at ward level
only
Source: NLC Planning &
Regeneration
Incidents reported
Source: Strathclyde Police.
Not collected since
formation of Police
Scotland.

.

the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

yes

yes

no

yes

no

yes

Measures in draft action
plan do not currently
include the use of CP
powers or establishing a
BID – a BID has been
considered but is not
being developed due to
lack of interest from
businesses.

Ravenscraig Strategic Centre Pro forma
1.

Description of the location

Ravenscraig is located in the eastern part of the Clydeplan area between
Motherwell and Wishaw. The area identified with the potential to
accommodate a new town centre is located within the south eastern part of
the former Ravenscraig steelworks.
Planning Status
The Former Ravenscraig steelworks operated from the late 1950s until closure
in 1992. While significant site clearance and remediation works have taken
place since then, the site remains one of the largest brownfield sites in
Europe.
Following the conclusion of a planning agreement, outline planning
permission was issued in May 2005 for a mixed use development including
housing, business and industry, a new town centre, community facilities,
parkland and transport improvements. The overall development is being
taken forward by Ravenscraig Limited (a joint venture partnership between
Tata Steel, Scottish Enterprise and Wilson Bowden Developments). Around the
same time, an approved alteration to the Glasgow and the Clyde Valley
Joint Structure Plan gave Ravenscraig 'town centre' status although this was
subject to further legal challenge (the final appeal being dismissed in
October 2006).
Designation as a National Development within NPF3 in June 2014 emphasises
the importance given to the regeneration of Ravenscraig to create a
sustainable settlement for the 21st century and there is considerable potential
in and around the site to accommodate a range of footfall generating uses
that would be compatible with a town centre setting.
While elements which would support the proposed town centre have been
completed such as the Regional Sports Facility, New College Lanarkshire
Motherwell Campus, as well as over 200 residential completions, progress on
the construction of the town centre itself has been subject to delay and
uncertainty largely caused by a transformed retail environment resulting from
the 2008 financial crisis and associated economic downturn.
The Master Plan for the site is currently under review by Ravenscraig Ltd to
reflect current market conditions.
2.

Catchment areas and patterns of expenditure


3.

n/a
Property information

Significant progress has been made on the Ravenscraig site with over £200
million spent since 2006, including major roads infrastructure,
decontamination works, delivery of a major regional sports facility
immediately north of the proposed town centre, and a state of the art
campus for New College Lanarkshire to the west. Adjacent residential
development has been ongoing since 2010 involving a number of volume
builders who have constructing over 240 homes for sale and for social rented
for North Lanarkshire Council and Clyde Valley Housing Association.
In addition, the BRE Innovation Centre located to the north of the proposed
town centre, trials and tests innovative building technologies before they are
applied to real communities, and acts as an exemplar for sustainable
planning and development at this location.
The area earmarked for the town centre is surrounded by significant
opportunities for a range of supporting and complementary land uses, with
land around the site having potential to accommodate up to 216,000 sqm of
business and industrial space.
The site also sits adjacent to the Ravenscraig SEIL which is identified as a
strategic location for a number of key sectors, including: Business and
Financial Services; Construction; Manufacturing / Engineering; and Further &
Higher Education.
4.

Vitality and viability assessment

n/a
5.

Future prospects

North Lanarkshire Council submitted a £73 million funding proposal to Scottish
Futures Trust in 2011 to seek public sector funding that would kick-start the
Ravenscraig development under a scheme known as Tax Incremental
Financing (TIF) which allows money to be borrowed against future business
rates income. Provisional approval was granted by Scottish Government
based upon an outline business case which assumed the development of
commerical activity from earlier iterations of the Masterplan that could
support a TIF scheme and acceptance of a number of financial and
procurement responsibilities for North Lanarkshire Council. This business case is
currently being reviewed.

To support the wider enabling infrastructure requirements of the Ravenscraig
site, North Lanarkshire Council has proposals in place to upgrade the A723
between Holytown and Carfin. This is effectively the northern access into the
Ravenscraig site, linking it to the M8 motorway at Newhouse and helping to
facilitate future stages of development. Some of the works, including the
construction of a new bridge under the railway, and a new roundabout to
access new housing development off the road, have now been completed,
although significant land acquisition along the line of the A723 is required for
road widening for which a CPO is being progressed.
The current review of the Master Plan seeks to take account of current
developer appetite, market conditions and changing lifestyle patterns to
ensure that planned proposals remain attractive and sustainable. It is likely
that this will involve further high quality housing and an element of retail albeit
there is some uncertainty over its likely scale and format.
Notwithstanding this there remains considerable flexibility to accommodate a
range of options on site with planning consent already in place for 84,000
sqm of retail, leisure and associated types of development.
6.

Summary Tables

6.1

Floor space analysis in Ravenscraig between 2008 and 2015

n/a
6.2

Strategic Applications in Ravenscraig 2010-2012

Details of the overall planning status including relevant planning applications
relating to the site can be found in sections 1 & 5 above.
Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy

7.0

Role and function and future actions

Strategic Centre

Status

Ravenscraig

Town
Centre

Role and
Function
Retail,
education,
leisure,
employment

Challenges


revision of
masterplan
and extended
timescale for
delivery

Future Actions


promote and
support
Ravenscraig
masterplan

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Ravenscraig
Indicators

Do you have this
information? (Y/N)

pedestrian footfall

n/a

space in use for the
range of town centre
functions and how it has
changed;
physical structure of the

n/a

centre, including
opportunities,
constraints, and
accessibility
attitudes and

n/a

perceptions
retailer representation

n/a

and intentions (multiples
and independents
commercial yield

n/a

prime rental values

n/a

vacancy rates,

n/a

particularly at street
level in prime retail areas
employment

n/a

cultural and social

n/a

activity
community activity

n/a

Details

leisure facilities
resident population

n/a

crime levels
Town Centre Strategy
components
Is the town centre
strategy prepared

Development to follow a
Masterplan.

collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential for
change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and

n/a

funding availability, and
recognise the rapidly
changing nature of retail
formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or

district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Wishaw Strategic Centre Proforma
1.

Description of the location

Wishaw is located in the east of the Clydeplan area close to Motherwell. It is
one of North Lanarkshire’s traditional towns and has a population of around
29,000.

Boundaries/Primary Frontages/ Edge of Centre
The town centre covers two main areas; the core retail area is focused at
Wishaw Cross and includes retailers like B&M Bargains, Lidl and Peacocks. The
secondary area generally runs along Main Street towards Motherwell and
includes a large Tesco Extra. Outwith the town centre boundary are
additional footfall generators including a Morrisons supermarket to the north;
Wishaw General Hospital and the Caledonian and Glasgow Road Retail
Parks to the west (including operators such as Matalan, Argos. B&M Bargains,
Aldi and Brantano). Wishaw railway station and Wishaw Sports Centre are
located to the south of the town centre.

Comparison/Convenience/Other facilities
There are 321 outlets in the town centre covering 62,587 sqm. Comparison
and convenience uses individually account for around 15% of overall
floorspace, both at around 9,200 sqm.
Service use accounts 30% or 18,595 sqm and includes North Lanarkshire
Council Housing & Social Work as well as hairdressers, banks, and other
offices. Wishaw Health Centre and Wishaw library made up 4,000 sqm but
have recently been demolished and replaced by a single building of
7,800sqm making service uses an even more dominant part of the centre. The
remainder of the floorspace is for other leisure and recreation uses (including
Mecca Bingo, the Snooker Masters hall, and the Rat Pack/Bada Bing pub

and nightclub as well as numerous other bars and restaurants); and various
community uses.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Wishaw

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
(£Mn)
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

362,762/8,658

-324

-4%

£859,746,035
TBC
8,658/£20,519,934

2.10Mn

+11.4%

AIRDRIE
6,128
1.7%
BRAEHEAD
1,413
0.4%
CLYDEBANK
99
0.0%
COATBRIDGE
5,675
1.6%
CUMBERNAULD
741
0.2%
EAST KILBRIDE
34,120
9.4%
EASTERHOUSE
9,051
2.5%
GLASGOW CITY CENTRE 96,603
26.6%
HAMILTON
67,442
18.6%
LANARK
8,445
2.3%
MOTHERWELL
32,686
9.0%
PARKHEAD
1,955
0.5%
POLLOK
1,121
0.3%
WISHAW (RETAINED)
8,658
2.4%
OTHER
274,137
75.6%

3.

Property information

While the focus of planning application activity over the period has been for
changes of use, primarily out of retailing along the key frontages of Main
Street and Stewarton Street, a number of significant projects have been
implemented by North Lanarkshire Council to change the flow of traffic in
and around the town centre.
Within the centre a new 33 space car parking has been constructed on Hill
Street, while improvements have also been made to Wishaw Railway Station,
including a £220,000 investment by SPT to create a new 40 space park and
ride facility to be maintained by the Council. The station is located
immediately south of the town centre.
With regard to new development proposals a number of key projects have
been completed, including the construction of the new £23 million
Houldsworth Centre at the site of the former library at Kenilworth Avenue. The
proposed 7,800 sqm community hub will replace the existing health centre,
library, First-Stop-Shop and Housing Department on one campus, and is being
taken forward as a joint project between NHS Lanarkshire and North
Lanarkshire Council.

Extensive development opportunities also exist within the town centre
including the redevelopment of the former Tesco site on Main Street, the
redevelopment of the former school site at East Academy Street, and
development opportunities related to the former Wishaw Market site to the
south of the town centre.
Wishaw would appear to have found the economic downturn challenging.
While public sector investment has delivered significant new development,
private sector investment has been limited. Proximity to Ravenscraig and
uncertainty over timescales for the development of the new town centre has

also undermined Wishaw’s ability to attract new investment and to establish
a role that would complement any future centre at Ravenscraig.

4.

Vitality and viability assessment

Scale
Wishaw is the fifth largest town centre by floorspace and has the second
highest number of vacant units in North Lanarkshire (72 outlets).
Mix
Service floorspace dominates this centre but comparison, convenience and
leisure have limited representation. Multiples make up over 40% of the
occupied town centre floorspace but only 20% of the units.
Environment Quality/Access
The town centre is served by public transport with bus stops along the main
thoroughfare. The train station is situated on the southern edge of the town
centre and car park provision has been increased in recent years. Recent
street works have altered the traffic flow away from Main Street although
access has been retained to allow vehicles through the main retail area.
Paving and signage has been improved for pedestrians and the traditional
street pattern means that pedestrians are able to move between different
parts of the town centre easily.
5.

Future prospects

North Lanarkshire Council is developing a Town Centre Framework for Wishaw
which, once completed, will be accompanied by a detailed Action Plan. This
will outline appropriate measures to ensure that Wishaw town centre is an
attractive and vibrant centre which meets the retail, business, leisure and
community needs of its catchment population. Details can be found at
http://www.northlanarkshire.gov.uk/index.aspx?articleid=24066

6.

Summary Tables

6.1

Floor space analysis in Wishaw between 2008 and 2012

Wishaw Floorspace 2015

20%
Class 1 Units
39%

Class 2 Units
Class 3 Units
Class 4 Units

9%

Class 10 Units
Class 11 Units

1%
0%

Sui Generis

6%

Vacant units
4%

21%

Wishaw floorspace 2008-2015
180
160

Number of units

140
120
100

2008

80

2011

60

2012

40

2015

20
0
Class 1
Units

Class 2
Units

Class 3
Units

Class 4
Units

Class 10
Units

Class 11
Units

Sui
Generis

Vacant
units

Use Class

6.2

Strategic Applications in Wishaw between 2007-2012

Planning applications determined in Strategic Centres 2007-12 by
type

Wishaw
Development Type

Applications
Approved

New build

Extension

Refused

Class 1
Class 2

1

Class 9

4

Mixed/Other

1

1

Class 1
Class 2
Class 9

1

Mixed/Other

1

Change of use*
Other

23
Subdivision

2

4

Demolition

1

Other Alterations

18

Other Amendment

2

5

Other - Advert

26

Other - LBC

8

*See table
below
Applications for Change of use in Strategic Centres 2007-12
Wishaw
Current use

New use

Class 1

Class 2

Applications
Approved

Applications
refused
10

Class 3
Class 9
Hot Food

4

Other
Class 2

2

Class 1
Class 3
Class 9

5

Hot Food
Other
Other use
Classes

Class 1

2

Class 2

1

Class 3
Class 9
Hot Food

3

Other

Ratio of Retail to Non Retail in the Strategic Centres at 2012 by Unit

Wishaw

Class 1 Units%
39.9

Non Retail Units
%
41.5

Vacant
Units%
18.7

Ratio of Retail to Non Retail in the Strategic Centres at 2012 by
Floorspace

Wishaw

Class 1
Floorspace %

Non Retail
Floorspace %

41.9

Vacant
Floorspace%

47.7

10.4

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy
7.0

Role and function and future actions

Strategic Centre

Status

Role and
Function

Wishaw

Town Centre

Retail, civic,
community

Challenges






retail
contraction;
proximity to
Ravenscraig
and
uncertainty
over
timescales;
traffic
congestion
issues
reduces the
attractivenes
s of the town
centre to
users.

Future Actions



take
forward
the Town
Centre
Framewor
k for
Wishaw
and its
accompan
ying
Action
Plan.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Strategic Centre - Wishaw
Indicators
Do you have this
information? (Y/N)
pedestrian footfall
yes

space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions

yes

retailer representation
and intentions (multiples
and independents

part

commercial yield
prime rental values

no
no

Details
Recorded by automated
counters. Counters and
database managed by NL
Town Centre Activities
Source: NL Town Centre
Managers
Retail Outlets Survey
Source: NLC Planning &
Regeneration

yes

Source NLC Planning &
Regeneration

yes

User and business survey to
be undertaken in 2013/14.
Propose to repeat every 3
years
Retail Outlets Survey
Source: NLC Planning &
Regeneration - records
details of multiples within
each centre. No overall
details on Intentions.
Other information from
Town Centre Activities and
Town Centre Network
Forums.

vacancy rates,
yes
particularly at street
level in prime retail areas
employment
part

Use Zone A Rates as proxy
for prime rentals. Source:
Lanarkshire Assessors.
Retail Outlets Survey
Source: NLC Planning &
Regeneration
For the ward only, not for

the town centre
Source: NLC Planning &
Regeneration
cultural and social
activity
community activity
leisure facilities

no

resident population

part

crime levels

part

Town Centre Strategy
components

There is no approved
strategy in place as
yet. The responses
below relate to the
emerging strategy
which is at an initial
draft stage.
yes

no
yes

Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing yes
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
yes
for change through
redevelopment,
renewal, alternative uses
and diversification
based on an analysis of
the role and function of

Retail Outlets Survey
Source: NLC Planning &
Regeneration
Collected at ward level
only
Source: NLC Planning &
Regeneration
Incidents reported
Source: Strathclyde Police.
Not collected since
formation of Police
Scotland.

.

the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

yes

yes

no

yes

no

yes

Measures in draft action
plan do not currently
include the use of CP
powers or establishing a
BID – a BID has been
considered but is not
being developed due to
lack of interest from
businesses.

Braehead Strategic Centre Profile

1.

Description of the location

Braehead Strategic Centre is Renfrewshire’s principle retail centre with strong
supporting leisure, commercial and business uses. It is located to the east of
Renfrew and shares a boundary to the south with Hillington and Renfrew
North Strategic Economic Investment Location. The centre is easily accessible
through comprehensive public transport links with good connections to the
motorway network as well as walking and cycling networks.
Braehead has a varied offer which comprises of a core retail area including
retailers such as Marks and Spencer, Next and Apple, a 4000 seater multi
purpose arena, cinema, indoor ski slope, hotel, high quality office space and
a number of other leisure and commercial uses.
The centre is supported by an edge of centre retail and commercial location
which includes a number of complimentary uses that further strengthens the
range and choice and vitality of this location. This location is characterised
by a number of specialist retailers such as Ikea and Dobbies that typically
cannot be located within a town centre due to their scale.
Braehead has been the catalyst for the regeneration of the adjacent
Renfrew Riverside and still plays an important role in re-energising the master
plan and regeneration of this area.
The majority of the strategic centre is under single ownership and provides
opportunities for continued investment. Braehead is one of the main centres
within Renfrewshire which is able to accommodate future retailing trends. As
with all centres, Braehead continues to evolve its offer diversifying its role and
function to attract on-going investment along with improving connections to
the surrounding communities. (See Section 5 – Future Prospects)
Intu Properties has outlined its aspirations for a proposed £200 million mixed
use development to expand the retail offer along with other uses such as
food and drink, hotel and leisure facilities and a new events arena to build
upon the existing visitor economy. The development would also provide for
an enhanced transport interchange along with public realm enhancements.
The development would ensure that Braehead continues to fulfil the strategic
role it is required to perform in the city region.

2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Braehead

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential

2,633,226/172,991

-996

-1%

£6,456,670,103
TBC
172,991/£424,174,520
-4.07Mn

-0.9%

AIRDRIE
BRAEHEAD (RETAINED)

8,604
172,991

0.3%
6.6%

to other strategic centres

CLYDEBANK
COATBRIDGE
CUMBERNAULD
DUMBARTON
EAST KILBRIDE
EASTERHOUSE
GLASGOW CITY CENTRE
GREENOCK
HAMILTON
KIRKINTILLOCH
LANARK
MOTHERWELL
NEWTON MEARNS
PAISLEY
PARKHEAD
POLLOK
WISHAW
OTHER

71,671
24,743
21,389
5,933
103,076
35,618
806,108
54,393
82,636
3,802
8,207
31,813
7,357 0.3%
34,887
33,355
99,977
8,343
1,617,284

2.7%
0.9%
0.8%
0.2%
3.9%
1.4%
30.6%
2.1%
3.1%
0.1%
0.3%
1.2%
1.3%
1.3%
3.8%
0.3%
61.4%

3.

Property information

The centre continues to evolve to further enhance the mix of uses and adapt
to a changing retailing environment. The offer and visitor experience has
been enhanced within the centre over the years with a number of new
retailers opening, the food quarter within the mall being remodelled and the
installation of high speed free WiFi.
The majority of floorspace within the titanium business park, which creates an
attractive office location within the centre, is now occupied with only one
office pavilion vacant. The SOAR leisure complex which is now owned by Intu
Properties creates a core leisure and food area strengthening the draw of the
centre.
Over the past decade, Braehead has become established as one of
Scotland’s premier shopping and leisure destinations. The level of multiple
retailer representation is high. This is reflected in the range and quality of the
retail offer particularly in the middle market and fashion retailers which is not
present elsewhere in Renfrewshire. Prime retail Zone A rents at Braehead
have risen to £250 per sq.ft, and annual footfall remains strong at £17 million
visitors. Key recent openings include Five Guys, Yo! Sushi, HMV, Kuoni and Van
Mildert with future openings including David’s Bridal and Krispy Kreme.
Intu properties who own much of the strategic centre continue to make
considerable investment to the centre and propose to extend the retail and
commercial floorspace, build a new hotel and arena, and create a new
civic square and an integrated transport hub. (see section 6 for details of
application).
There continues to be a considerable amount of commercial development
activity within the surrounding area stimulated by the success of Braehead.
The regeneration of the Renfrew North area has recommenced after the
recession with a significant increase in house building in and around the
Braehead and Renfrew area.
4.

Vitality and viability assessment

During the last 10 years the role and function of Braehead has evolved
considerably to form a multi-dimensional centre. It has been successful in
attracting visitors from an extensive catchment area due to the breadth of
uses on offer.
The centre has a high footfall at approximately 17 million visitors per year,
however, it continues to be put under strain by other similar expanding
centres throughout the Glasgow and the Clyde Valley Area and therefore
requires to continually evolve and refresh its offer.

The strategic centre includes approximately 114,000 square metres of
floorspace (gross) covering a diversity of uses. As Renfrewshire’s principle
retail location within its network of centres, comparison retail is the dominant
use in the strategic centre at approximately 44% of the total gross floorspace.
However, a range of other uses also play an important role in the success of
this location, in particular, the varied leisure offer occupies 26% of the
floorspace.
The overall amount of vacant floorspace is low with a number of new retailers
moving into the centre. In 2015, 4% of the floorspace within the core retail
and leisure areas was vacant. In recent years there have been a number of
changes within the main mall to enhance the visitor environment, secure
larger standard units and improve the offer within the food court.
Braehead has a vibrant mix of evening uses including shopping, SOAR, the
cinema, restaurants and other recreational and entertainment facilities along
with the arena.
The centre is well connected by various modes of transport and travel.
Existing active travel routes pass through the area, however, there is scope to
increase connections and provide better integration within the centre and
with the surrounding area. A bus terminus is integrated into the development
and provides good public transport accessibility. The creation of a new
public transport interchange, which would accommodate Fastlink, would
provide a sustainable gateway at the heart of the centre. Braehead is also
highly accessible to the motorway network, is easily accessed by car and
well provided for in terms of car parking space.
5.

Future prospects

The SDP recognises the contribution that Braehead makes as a key driver for
Clyde Waterfront regeneration which is identified as a Strategic
Development Priority.
Intu Properties has outlined its aspirations for further development within the
Strategic Centre with mixed-use regeneration. Intu properties proposals
would build upon the centres existing attributes providing a sustainable urban
environment. Importantly, additional areas of high quality external public
realm and a reconfiguration of the existing built form ensure that the centre
provides a range of activities.
The proposals would see the relocation of the existing bus facility and the
creation of a new public transport interchange at the centre of all activities
and uses providing a sustainable gateway, securing better connection and

integration with the surrounding area. It would build upon existing pedestrian
and cycle linkages and create new green corridors for safe movement
between the business and residential communities within the wider area.
6.

Summary Tables

Braehead Floorspace 2015

Floor Space within Braehead
Strategic Strategic Centre 2015
Gross Floorspace
(sqm)

Total units

Class 1

53,526

98

Comparison

50,314

86

Convenience

2,343

2

416

3

Class 3 & Sui Generis Food and
Drink

11,799

32

Class 4

10,245

3*

Class 7

3,560

1

Class 11 & Sui Generis Leisure

29,500

11

Vacant Class 1 & 3 Units

4,922

16

113,968

164

Category

Class 2

Total

* 3 Class 4 office buildings. 6850 sqm occupied, 3395 sqm vacant.

6.1

Floor space analysis in Braehead between 2005 and 2015

Figure 1 – Braehead Floorspace 2005

Braehead Floorspace 2005
Category
Comparison Retail
Convenience Retail
Food & Drink
Other Commercial
Vacant

Gross Floorspace (sqm)
43,340
9,600
2,813
294
71

* Based on boundary within Renfrewshire Local Plan 2006
Figure 2 – Braehead Floorspace Characteristics 2013

6.2

Strategic Applications in Braehead between 2012-2015

A planning application has been submitted which seeks consent for a
masterplan which if approved would deliver 41,000 m2 retail floorspace,
3,100m2 financial/professional and/or new food and drink floorspace, a 200bed hotel, a 5,000 seat events arena, together with a new civic square and
integrated transport hub. There has been 9 other planning applications
approved within the Strategic Centre since 2012, these have involved

changes of use to create new food and drink units and minor alterations to
existing buildings within the centre.
While the amount of planning applications submitted within Braehead is
relatively low this does not give a true reflection of development activity
within the centre as most activity did not require planning permission. £12,8m
of capital expenditure has been invested in enhancing the centre between
2010-14 which includes - Next unit refurbishment, food court/dining area
refurbishment and a new Krispy Kreme store and factory locating in the
former Maritime Museum. The amount of vacant floorspace has reduced by
2,000 sqm since 2013 and the amount of vacant units has also fallen from 20
to 16 during the same period. The Titanium Business Park has continued to
develop in recent years with much of the available floorspace now being let.
It is anticipated that the proposed central public transport interchange would
help to market the remaining vacant floorspace within the business park.
Table 5 - Ratio of Retail to Non Retail in Braehead at 2013

Strategic
Centre

Class 1
Units/Floorspace%

Braehead

60 % of units and
47% of floorspace

Non
Units/Floorspace
%
30% of units and
49% of Floorspace

Vacant
Units/Floorspace%
10% and 4% * of
Floorspace

*% of units and floorspace vacant in Braehead mall and Soar.
The above figures are based on the 2015 network of centres floorspace
study. This study does not give a complete picture as floorspace data is not
available for pubs, hotels and some of the leisure uses (these have been
estimated).
Table 6 - New Retail/Commercial proposals in Braehead 2007-2015

Strategic Centre
Braehead

Proposal
Masterplan
development
of Centre

Floorspace
41,000m2 retail
floorspace,
3,100m2
financial/professional
and/or new food
and drink floorspace,
a 200-bed hotel,
and a 5,000 seat
events arena,
together

Status
Application
still to be
determined

with new civic
square. Also includes
a new integrated
transport hub

There has been considerable activity at the edge of Braehead Strategic
Centre in the last 5 -10 years including new restaurants, car dealerships,
residential, office and specialist retail developments.
Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy
7.0

Role and function and future actions

Table 8 – Role and Function as outlined in SDP 2

Strategic
Centre

Status

Role and
Function

Braehead

Commercial
Centre

Retail, leisure,
employment and
business

Challenges



secure
continued
investment;



enhance the
retail,
commercial
and business
offer and
quality of place
through the
provision of a
range of uses
to strengthen
urban
character;





enhance the
quality of the
public realm;
ensure that
Braehead is
central to the
ongoing

Future Actions



develop a Braehead Centre Strategy and
Action Plan;



consider planned investment within the
context of a masterplan ensuring coordinated action in support of the Clyde
Waterfront and Renfrew Riverside City Deal
projects facilitating the delivery of:




a range of retail, commercial and
business uses to enhance the existing
offer and employment opportunities;
 improved integration with surrounding
residential areas through the provision
of walking and cycling routes;
 public transport improvements
including the provision of a new hub;
 new residential opportunities;
 green network enhancements; and
new civic space.
based on ongoing monitoring of
investment activity and health checks
review and consider the status of
Braehead.

regeneration of
Renfrew
Riverside
delivering new
development
as well as
investment
within the
context of the
Glasgow and
Clyde Valley
City Deal.

The role and function of Braehead is identified in the Renfrewshire Local
Development Plan (LDP) as being the principal retail centre within
Renfrewshire with strong supporting leisure, commercial, and business uses.
The LDP also indentifies the key challenges and opportunities as being, to
develop the centre character, creating a sense of place and increasing
connectivity between Braehead and Renfrew while developing a hub for
public transport. Significant opportunities also exist for the development of
centre uses that will continue to stimulate and complete the wider Clyde
Waterfront regeneration.
The table below details the key actions for Braehead Strategic Centre as
defined in the Council’s Proposed Action Programme.
Table 9 – Key Actions Renfrewshire LDP Action Programme

Braehead
LDP Action

Policy /
Lead /
Proposal Partners

Timescales Funding
Details / Risk

Progress

Facilitate a
partnership to
support a
masterplan
which will
strengthen the
role, function
and
diversification of
uses at
Braehead as
well as
promoting place
making
enhancement to

C1, P1,
P7, E1,
E3, I1, I3,
I4, I7,
ENV5

2014 - 2018

Early discussion
with A&DS and RC
provided INTU with
the parameters to
develop a
masterplan for the
future
development of
the site

INTU, RC ,
A&DS

Resources
have been
identified by
INTU for the
proposed
development

An application for
a mixed use
development has
been submitted. It
is accompanied

gateway and
public realm
areas in and
around
Braehead

Support the
implementation
of Fastlink core
route extension
to Braehead
and onward to
Renfrew

by a masterplan
which includes a
retail, transport
and
community/leisure
element, amongst
many
enhancements to
the existing centre.
This application will
be determined in
2016
E1, E2,
E4, E5,
C1, I1, I3,
I4, P1

SPT, RC,
INTU,
GAL,
GCC,
other
land
owners

2014 - 2017

Resources
have been
identified
SPT have
provided
£150,000 for
13/14,
£160,000 for
14/15

Work in
partnership to
investigate
potential of an
extension of the
Fastlink core
route to
Glasgow Airport

Identification
of sufficient
funding is
required to
successfully
implement
Fastlink
scheme this
may be
challenging
depending on
the economic
circumstances
A section of
the Fastlink
Route requires
funding from
INTU

Promote
enhanced
public transport
facilities at

I1, I3, I4,
P1, C1

INTU, RC,
SPT, FG,
McGills
Buses,

2014 - 2018

An enhanced,
centralised
public
transport hub

Work is being
undertaken to
implement the
Fastlink Core Route
from Glasgow City
Centre to New
South Glasgow
Hospital
RC is progressing
the development
of an extension to
the Fastlink Core
Route from the
New South
Glasgow Hospitals
through Braehead
and on to Renfrew
Town Centre. A
Fastlink Steering
Group and Project
Delivery Group has
been set up which
includes RC, SPT
and GCC
Route feasibility
and detailed
design work has
been completed

The centralised
public transport
hub continues to
be progressed

Braehead

is part of the
overall
proposed
investment at
Braehead

between INTU, SPT
and RC.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Braehead
Indicators
pedestrian footfall
space in use for the
range of town centre
functions and how it has
changed;

physical structure of the
centre, including
opportunities,
constraints, and
accessibility

Do you have this
information? (Y/N)
Y
Y

Y

Details
17 Million per year,
The centre consists of a
core retail area, leisure
complex, arena and a
small business park.
These core areas are
supported by a public
transport hub and other
commercial uses
including food and drink
and a hotel.
Little vacant land within
the Strategic Centre,
however, there are
opportunities to rework
the urban form to
accommodate new
development.
There are weaknesses in
Braehead’s urban form
inherited from its
conception in the
1980’s. There is a need
to adapt to a changing
retailing environment,
with demand for larger
stores and to improve
connectivity within the
centre and to the
neighbouring
commercial centre and
residential communities.
Opportunity to create a
sense of arrival,
introducing external

retail frontages, new
civic space and public
realm. Through the
provision of additional
areas of high quality
external public realm
and a reconfiguration of
the existing built form,
the centre character will
be enhanced.
Braehead has a high
level of accessibility with
walking, cycling and bus
routes along with access
for the car. The
relocation of the public
transport interchange to
the heart of the centre
would provide a
sustainable gateway to
the strategic centre.
attitudes and
perceptions

Partial

retailer representation
and intentions (multiples
and independents

Y

Some information was
gathered during the
preparation of the
Renfrewshire LDP and
information has been
submitted by Intu
Properties as part of the
application for planning
permission for the centre
masterplan. A Centre
Strategy and Action
Plan is currently being
prepared.
High quality retail offer
with a good mix of
retailers. Mix includes
Marks and Spencer,
Next, Primark, Apple,
Office and Hollister.
The centre has been
successful in attracting
new retailers and
securing larger stores for

existing anchor tenants.
A number of supporting
retail uses have located
in the surrounding area.
Typically these are
specialist retail uses
which can’t be
accommodated in a
town centre due to their
size.
commercial yield
prime rental values

TBC
Y

vacancy rates,
particularly at street
level in prime retail
areas

Y

employment

TBC

7,357 direct jobs
(tenants and intu),
£273m Gross Value
Added to the region

cultural and social
activity

Y

There are a number of
local and national sport
/leisure clubs covering
sports such as ice
hockey, skiing and
curling (34 clubs
currently in use within
the curling centre)
which are not well
provided for in the
Clydeplan area. Also, a
range of community
lessons and training
sessions available.

Prime retail Zone A rents
at Braehead have risen
to £250 per sq.ft
4% vacancy in terms of
floorspace and 10%
vacancy in terms of units
within the core retail
and leisure areas.. 3395
sqm of class 4 office
floorspace is vacant.

A variety of events,
festivals and
conferences are held

within the centre
including sporting
events such as Davis
Cup tennis.
Two hotels are available
within the area (one
within the centre) which
provides
accommodation for
visitors.
community activity

Y

See above, range of
events, clubs and
festivals.
Opportunity to improve
the outdoor areas to
develop more civic
space to provide a
focus for community
activity within the
centre.

leisure facilities

Y

The diversity of leisure
uses is key to the
strength of Braehead
and a major draw for
visitors.
The offer includes a
multipurpose arena,
curling rink, indoor ski
slope, cinema, bowling,
indoor climbing wall and
aerial adventure course.
Some of the facilities at
Braehead are unique
within the Glasgow and
Clyde Valley Area.

resident population

Y

There are no residential
properties within the
strategic centre
boundary. However,
Braehead has been the
catalyst for the
regeneration of the

Renfrew North area
delivering a new
community well linked
to the centre. The
regeneration of this
large area has picked
up in recent years
following the recession.
Opportunities for
additional uses to
stimulate and complete
the wider Clyde
waterfront regeneration.
crime levels

Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative
uses and diversification
based on an analysis of
the role and function of
the centre

Y

Crime levels have
increased slightly in
recent years.
2011/12 – 221 recorded
crimes
2012/13 – 243 recorded
crimes
2013/14 – 263 recorded
crimes

consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved
management, Business
Improvement Districts or
the use of compulsory
purchase powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Paisley Strategic Centre Profile
1.

Description of the location

Paisley town centre is the main civic, heritage and cultural hub of
Renfrewshire which offers a diverse mix of uses and a high level of
accessibility. It is well located in terms of proximity to the M8 motorway
network and Glasgow International Airport and is home to one of Scotland’s
busiest rail stations providing a range of transport links to Glasgow and the
wider metropolitan city region.
Paisley town centre has distinctive place qualities, with distinguished historic
buildings and townscape and an attractive riverside setting. Paisley Town
Centre Conservation Area covers most of the town centre and includes
Paisley Abbey and important listed buildings such as Paisley Town Hall.
Paisley town centre has a range of assets which are unique within
Renfrewshire. These assets are key to the heritage led regeneration strategy,
the Paisley Town Centre Asset Strategy which is currently being implemented
to regenerate and revitalise the town centre. The successful implementation
of this strategy is vital in supporting the overall strength of the Network of
Centres.
The centre provides a focus for business, community, cultural and
educational uses with a range of heritage assets, Council offices, University of
the West of Scotland and Police HQ all being located within the town centre.
The core retail area is formed around the High Street and the centre’s two
indoor shopping malls, the Paisley Centre and Piazza Shopping Centre.
While retail remains important for this strategic centre like many other town
centres Paisley is aiming to evolve and change its offer to continue to attract
investment to the centre. Renfrewshire Council and other stakeholders are
implementing the Paisley Town Centre Heritage Asset Strategy by focusing on
the cultural and heritage offer as economic drivers with a view to growing
Paisley’s tourism market. The Strategy aims to provide a framework for
investment that will drive economic, cultural and social regeneration. The
Strategy sets out an ambitious vision for Paisley with a number of projects and
developments proposed. The Strategy identifies opportunities to ensure that
the economic gains are seen across Renfrewshire and are beneficial to local
people in terms of training, employment and business development.
There has been some development activity at the edge of the town centre
with new retail and leisure uses opening up along Renfrew Road. The edge of

centre site at Wallneuk Road which was to be redeveloped by Tesco has
been sold on to developers who are hoping to implement a mixed use
proposal at the gateway to the town centre. The Council has identified 3
Transitions Areas to the north, east and west of Paisley Town Centre to
maximise the potential of these locations and encourage comprehensive
redevelopment.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information and is based on a household survey and is not based on any
modelling. NSLSP results are based solely on where households actually report
shopping. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. The
results in this section are for comparison goods only.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
NSLSP catchments are ‘self-and identify where a trading location’s shoppers
actually come from.
The catchment contribution analyses derive core, secondary, tertiary etc
catchment areas by reference to the proportion of overall shoppers
attracted from various parts of the catchment. Catchment contributions are
generally used for market targeting or multicentre studies where ‘like-for-like’
comparisons are required. This analysis below uses ‘Contribution by
Penetration Rate’. In this approach postal sectors forming the catchment are
ranked in descending order by penetration rate. This is where the number of
shoppers from each postal sector, attracted by the subject trading location,
are accumulated – in descending order – until the required percentage
contribution rate is achieved (commonly 70%). For example, if a 70%
threshold is adopted, postal sectors from the catchment that cumulatively
contribute 70% of the trading location’s shoppers are identified. The postal
sectors identified, for most trading locations at the latter percentage level are
usually – but not always – reasonably contiguous.

Strategic centre

Paisley

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper

973,053/34,887

-2903 -8%

population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres
(£Mn)

£2,238,995,022
TBC
34,887
-7.14Mn

-8.2%

AIRDRIE
1,880
0.2%
BARRHEAD
384
0.0%
BRAEHEAD
143,665
14.8%
CLYDEBANK
37,141
3.8%
COATBRIDGE
5,068
0.5%
CUMBERNAULD
2,512
0.3%
DUMBARTON
5,395
0.6%
EAST KILBRIDE
27,148
2.8%
EASTERHOUSE
2,037
0.2%
GLASGOW CITY CENTRE 310,066
31.9%
GREENOCK
54,201
5.6%
HAMILTON
6,555
0.7%
KIRKINTILLOCH
116
0.0%
LANARK
58
0.0%
MOTHERWELL
1,450
0.1%
NEWTON MEARNS 7,052 0.7%
PAISLEY (RETAINED) 34,887
3.6%
PARKHEAD
4,240
0.4%
PARTICK
557
0.1%
POLLOK
72,123
7.4%
SHAWLANDS
983
0.1%
OTHER
717,517
73.7%

3.

Property information

Over the last 20 years there has been a decline in the centre’s competitive
retail advantage, reflected in the closure of key retailers, which have
disappeared from many town centres, resulting in high vacancy rates.
Traditional shopping formats in the High Street are typically small and
challenging to service leaving the centre particularly exposed to competitive
pressures particularly from more modern designed centres. However, there is
evidence of market adjustment with the rise of the low price value sector and
a number of independent retailers opening in recent years. It is recognised
that Paisley town centre is unable to compete as a major retail centre with
other more dominant centres in the Clydeplan Area, however, moving
forward the strategy is to deliver a greater diversification of uses building on
the centres numerous strengths.
Significant progress continues to be made on a number of key sites within the
town centre. Recent years have seen development projects deliver new
retail and residential investment. Highlights of this include the redevelopment
of former Council HQ site, new residential flats and the ongoing
redevelopment of the former Arnotts site which occupies a prominent
location adjacent to the town hall and abbey. The redevelopment of the
former Arnotts site has already delivered 31 new affordable flats and work is
proceeding to deliver a further 11 luxury flats with commercial space on the
ground floor.
Substantial investment has also been made in the built fabric and
infrastructure within the town centre. The Townscape Heritage Initiative and
Conservation Area Regeneration Scheme along with shop front property
improvement grants continue to deliver improvements to support investment
through heritage-led regeneration. Renfrewshire Council recognised that
considerable investment is still required and have successfully bid for funding
to develop a new Townscape Heritage project for Paisley Town Centre which
is at the core of Paisley Heritage Asset Strategy.
Since 2000, prime rents in Paisley have fallen. Ryden’s 2008 Scottish Property
Review indicated that retail Zone A rents in Paisley town centre were £72 per
sq.ft. It is anticipated that Zone A rents have fallen further within the town
centre.

4.

Vitality and viability assessment

In common with other town centres the retail offer has contracted over many
years. The vacancy rate within the town centre is falling but remains high at
approximately 18%. This is largely related to the contraction in comparison
retailing. Over the last 5 years the amount of vacant commercial floorspace
has reduced from 26, 378 sqm in 2010 to 20, 622 in 2014. The level of multiple
retailer representation is low with a restricted range and quality of retail offer
and particular deficiencies in high street fashion retailers. However, retail does
remain important to the future of the centre and this will focus more on
attracting convenience retailers and increasing the amount of independent
and local retailers within the centre. The town centre has done well in
attracting a portfolio of value and independent retailers with recent
developments including the opening of Iceland and Pep & Co within the
Piazza centre. In particular, the Piazza Centre appears to have managed the
transition in retailing within Paisley Town Centre and has performed well
throughout the economic downturn with very little vacancy during this
period.
The Paisley Heritage Asset Strategy aims to raise the profile of the town
centre. One of the actions from the Asset Strategy is Paisley’s BID to be the UK
City of Culture 2021. The aim of the UK City of Culture programme is to
encourage the use of culture and creativity as a catalyst for change, to
promote the development of new partnerships and to encourage ambition,
innovation and inspiration in cultural and creative activity. Paisley is bidding
for the title and is working to demonstrate how it will make a step change in
the area, creating a lasting legacy.
In addition to the Heritage Strategy a number of varied projects are currently
being delivered to regenerate the town centre including: the creation of
'Paisley First' Business Improvement District; a £4m project to redevelop the
Russell Institute which is a Catetory A listed building within the town centre;
the Townscape Heritage Scheme; the re-opening of the towns High Street for
vehicles; and, the creation of ‘Incube’ business incubator which now
occupies a prominent previously vacant building on the High Street.
The Council also currently run a successful events programme, such as the
National Mod, Spree Festival, annual fireworks and Christmas lights switch on,
which attracts thousands of people to Paisley from the local area and further
afield significantly boosting the number of visitors to the centre each year.

The centre has a high level of accessibility with good public transport links
and a network of walking and cycling routes. It is a hub for a wide range of
bus services and Paisley Gilmour Street is a main line station for Glasgow and
Ayrshire. It is also well provided for both in terms of council and private car
parks.
5.

Future prospects

The creation of a successful and attractive town centre for Paisley is a key
priority for the Council. There are a number of opportunities within the town
centre based on its significant strengths. The town centre has a high level of
accessibility with good public transport links. It also has strong built heritage
assets and a well established events programme which brings thousands into
the centre each year (see Annex A). Paisley is also a student town, with the
University of the West of Scotland and West College Scotland contributing
significantly to the local economy
Paisley Town Centre offers a diverse mix of uses and attributes and has a
range of assets which are unique within Renfrewshire. The Paisley Heritage
Asset Strategy aims to establish Paisley as a significant visitor destination by
presenting its cultural assets for national and international audiences. The
strategy looks to maximise the potential of the town’s heritage assets as a
driver for the visitor economy and reinforces the centres role as an important
place within Renfrewshire. It also looks to increase the amount of people
living in the town centre, promote the university and college, and, build on
the centre’s role as a hub for public transport as well as the gateway to
Glasgow Airport.
Part of the Heritage Assets Strategy is Paisley’s bid to be UK City of Culture in
2021—which would be a fantastic boost to the town and would see a yearlong programme of major events, putting the area in the international
spotlight. If successful, Paisley would be the first place in Scotland to hold the
title.
The Glasgow and the Clyde Valley City Deal will also provide opportunities for
enhanced development, placemaking, job creation and increased
sustainable economic growth. The implementation of a new Rail link to
Glasgow Airport through Paisley Gilmour Street Station will undoubtedly
deliver multiple economic gains and support regeneration and social needs.

6.

Summary Tables

Commercial Floor Space within Paisley Town Centre 2014

Gross Floorspace
(sqm)

Total
units

7008

27

41,162

138

Class 1 - Other

3340

53

Class 2 Office

11,688

56

Hot food, restaurants , Cafes & Pubs

11,823

74

Class 4

2387

4

Class 10

664

3

Leisure/ Entertainment

1,993

6

Vacant

20,622

81

100,687

445

Category
Class 1 - Convenience Shops
Class 1 - Comparison Shops

Total

The amount of vacant floorspace within Paisley Town Centre has declined by
over 5000 sqm since 2010 which has reduced the town centre vacancy rate
to 20% in terms of floorspace and 18% in terms of ground floor commercial
units in the town centre. There has been a contraction in the amount of retail
units, however, during the last 5 years there has been increased activity in
terms of service and residential uses within the town centre. There has been
a significant amount of activity which hasn’t been recorded as it did not
require planning permission. Recent trends support the ongoing strategy to
manage the transition of the retail offer and promote a diversification of uses.

Ratio of Retail to Non Retail in the Strategic Centres at 2014
Strategic Centre
Class 1 Retail
Non Retail Units
Vacant Units%
Units%
%
Paisley
37% - 48% of
45% - 32% of
18% - 20% of
floorspace
floorspace
floorspace
6.1

Strategic Applications in Paisley Strategic Centre between 2010-2015

Since 2012 more than 100 planning applications have been submitted for
development proposals within the Town Centre. Most applications have
been for changes of use, particularly involving the creation of new service
and food & drink uses, and alterations to existing buildings. In the last 5 years
there has been an increase in the amount of residential development
boosting the amount of people living within the town centre. This includes
the re-development of the former Council HQ site, the residential led
redevelopment of the former Arnotts site, and the creation of over 300
student flats. Another significant development that has been approved
planning permission will occupy vacant office space within the town centre
creating a new hotel with ancillary bar/brasserie, event space, microbrewery
and business centre.

Opportunities for Additional Comparison Retail Floorspace in Strategic
Centres
Comparison Floor space 2015
Strategic Centre
Scale of Floorspace (Sq.
Progress 2012-2015
Gross)
Paisley
The strategy for Paisley
Ongoing
STC is to consolidate the
existing comparison
floorspace and occupy
the existing vacant units
with a variety of town
centre uses.
6.2 Retail/Non Retail applications in Out of Centre locations 2010-2015
There has been little commercial development activity at the edge of Paisley
town centre in recent years other than extensions/subdivision of existing units
and changes of use. Tesco are no longer going to proceed with their
development which would have seen the redevelopment of a large
brownfield site at the edge of the town centre. This vacant site presents an
opportunity for a mixed use development benefiting from its close proximity
to the town centre. A Proposal of Application Notice has be submitted
(November 2015) for the re-development of this site which is for the erection
of class 1 retail and class 3 restaurant units with drive through facility, public
house, class 8 and 9 residential/nursing home and flats with ancillary works.
It is envisaged that City Deal investment will enhance the development
potential of the corridor which extends from the town centre north to
Glasgow Airport.
Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in paragraphs 55
and 56 in Scottish Planning Policy

7.0

Role and function and future actions

The current elements outlined in SDP 2:
Strategic
Centre

Status

Role and Function

Paisley

Town
Centre

Cultural, heritage, retail,
civic, community, leisure,
education uses and public
transport hub

Challenges






to capitalise
on the
potential of
cultural and
heritage
assets to
stimulate
regeneration
;
address
underused
upper floors
and vacancy
in core
areas;
enhance and
diversify the
offer and
choice to
strengthen
the evening
economy.

Future Actions







implement Paisley
Town Centre Heritage
Asset Strategy and
take forward a bid for
UK City of Culture
2021;
deliver programme of
public realm
enhancement works to
the historic fabric;
deliver varied
events/cultural
programmes;
encourage a range of
uses and increase
town centre population.

The role and function of Paisley town centre is identified in the Renfrewshire
Local Development Plan as Renfrewshire’s main civic and cultural centre. It
offers the most diverse mix of uses and attributes providing a hub for
transport, retail, business, community, leisure, heritage, health and education
uses. The LDP also indentifies the key challenges and opportunities as being
to deliver area regeneration and diversification as the retail offer contracts reinforce community role, residential development and promote university
and heritage areas. Improving circulation and access by enhancing the
pedestrian, cycle and vehicular network.
The table below details the key actions for Paisley Strategic Town Centre as
defined in the Council’s LDP Action Programme.
Paisley Town Centre
LDP Action

Policy /
Proposal

Lead /
Timescales
Partners

Funding
Details / Risk

Progress

Undertake baseline

C1, C2, P1,

RC, CPP,

Resources

Health check

2014 - 2015

studies and centre
health checks to
assess the
performance and
vitality of the
following centres:


Paisley



Johnstone



Erskine



Renfrew



Elderslie

E3, E4,
ENV3,
ENV5

Paisley
BID
group

have been
identified

proformas are
being prepared
for each centre
for the basis of
assessing all
centres
A working group
has been set up
to co-ordinate
what
information is
available and
what additional
information
requires to be
collected and
analysed.

This baseline
information will help
to develop centre
strategies to deliver
and implement
proposals
Prepare a Paisley
Town Centre
Heritage Strategy.
Facilitate
improvements to the
vitality and viability
of Paisley Town
Centre and
manage the
transition of the
retail offer and
promote
diversification of
uses

E4, C1, I1,
I3, P1,
ENV3,
ENV5

Continue to
develop initiatives
which promotes
improvements to
frontages and the
fabric within centres

C1, P1,
ENV3

RC, CPP,
Paisley
BID
Group,
Creative
and
Cultural
Commun
ities

On-going

There are a
number of
land owners
and operators
in this area, a
partnership
approach to
co-ordinate
resources and
efforts is
required
Resources
have been
identified

RC

On-going

Funding for the
Retail
Improvement
Scheme is
being
delivered
through the
‘Invest in

The heritage
strategy is
complete. An 8
year
programme of
activity has
been scoped
out with a rollout
of the
recommended
actions from the
approved
strategy.
Implementation
of the projects
are to
commence at
the end of 2014
A number of
Renfrewshire’s
businesses have
received grant
funding through
the current
Retail
Improvement

Investigate various
mechanisms to
facilitate
development on
priority stalled sites
and buildings within
centres

C1, P1,
ENV3, E1

RC

On-going

Renfrewshire’
programme.
Additional
funding
sources will
require to be
sought to
continue this
successful
initiative

Scheme with
work on projects
being
implemented
and completed

There are a
number of sites
and building
that require
assistance and
support and
with public
and private
sector funding
being curtailed
it is very
challenging to
progress some
development /
projects

RC have formed
joint venture
partnerships to
facilitate
development
on stalled sites
and because of
the success of
this, are looking
at other sites
and locations to
form similar
partnerships.

Resources
have been
identified

RC are currently
preparing
various
masterplans and
design studies to
accompany
development
briefs for stalled
sites to put
forward a
vision/framewor
k for how sites
could be
developed
On small sites
within centres,
RC set up a ‘hit
squad’ to
undertake
environmental
up grades in
unsightly areas.
Given the
success of this

pilot project that
it is possible
there will be a
roll out of the
programme to
other centres as
part of
management
plans that
accompany the
centre strategies
Facilitate improved
circulation and
access to/from and
within Paisley Town
Centre

I1, I3, P1

RC , SPT,
Bus & Taxi
Operator
s, local
business
communi
ty

2014 - 2016

Co-ordination
of resources
and efforts
required
Resources
have been
identified
SPT has
provided
£450,000 for
the Paisley Bus
Facility
Improvements
project

Paisley Bus
Facility
Improvements
Study and a
parking study
have been
undertaken to
provide options
at improving the
circulation in
and around
Paisley.
Improving
existing bus
facilities,
incorporating a
bus layover
facility and
wider traffic
management
improvements
emerged as
options. These
interventions
along with the
integration of
wider town
centre plans
should improve
the current
arrangements
Further work on
Paisley Town
Centre Strategy,
the preparation
of the Paisley

North/Abercorn
Street/Renfrew
Road Transition
Zones brief as
well as the
continuing
assessment of
delivery
mechanisms
and potential
funding is on
going

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Paisley
Indicators

Do you have this

Details

information? (Y/N)
pedestrian footfall

N

The centre has an
undeveloped night time
economy and a low
level of residential use
which limits evening
footfall.

space in use for the

Y

In addition to the retail

range of town centre

offer, the centre

functions and how it has

provides a focus for

changed;

business, civic, leisure,
heritage and
educational uses.
Residential
development (including
student flats) has
increased in recent
years in line with the
Council’s strategy to
increase the amount of
people living in the
centre.
There is little vacant land
within the centre, with
the exception of a

couple of key sites,
however, there are
significant opportunities
to re-use vacant
floorspace within the
centre.
Work is ongoing on the
stalled former Arnotts
site. The first phase of
the site redevelopment
is complete delivering 31
new mid-rent affordable
flats.

physical structure of the

Paisley Town Centre

centre, including

covers a relatively large

opportunities,

area from Gilmour Street

constraints, and

train station in the north,

accessibility

the Council
headquarters and
police station to the
east, the University of
the West of Scotland
Campus to the west and
Causeyside Street and
the Townscape Heritage
Initiative Area to the
south.
The core retail area is
formed around the High

Street and the centre’s
two indoor shopping
malls, the Paisley Centre
and Piazza Shopping
Centre.
Paisley town centre has
distinctive place
qualities, with
distinguished historic
buildings and
townscape and a
riverside setting. Paisley
Town Centre
Conservation Area
covers most of the town
centre and includes the
Paisley Abbey on the
east bank of the White
Cart Water. Substantial
public realm investment
has been undertaken by
the Council.
The centre has a high
level of accessibility with
good public transport
links. The centre is a hub
for a wide range of bus
services and Paisley
Gilmour Street is a main

line station for Glasgow
and Ayrshire. However
there are circulation
issues which affect the
centres performance.
The re-opening of
Paisley High Street to
traffic in the evening has
recently been
implemented to
encourage additional
footfall into the High
Street and help the
evening/night time
trade.
Traditional shopping
formats in the High
Street are typically small
and inconvenient to
service and are
particularly exposed to
competitive pressures.
There are a number of
opportunities within the
town centre based on
its significant strengths.
As the retail offer
contracts there is an
opportunity to

diversifying town centre
uses, increasing the
amount of people living
in the centre and
building on university
and the significant
cultural and heritage
assets of the town. The
Paisley Town Centre
Heritage Asset Strategy
and City of Culture bid
will build on these
strengths to regenerate
and raise the profile of
the town centre.
attitudes and

Information was

perceptions

gathered during the
preparation of the LDP
and the Heritage Asset
Strategy and is regularly
gathered at community
planning events.
The performance of
town centre is affected
by negative perceptions
including crime and
anti-social behaviour,
however, a number of
projects and events are
being delivered to raise
the profile of the town

centre.
retailer representation

The changes in retailing

and intentions (multiples

within Paisley are similar

and independents)

to those seen in other
traditional centres as a
result of challenging
economic
circumstances, with the
changes in retailing
trends, the closure of
smaller chain stores, the
increase in internet
shopping and the
competition from other
more modern retail
centres.
The level of multiple
retailer representation is
low with a restricted
range and quality of
retail offer and
particular deficiencies in
high street fashion
retailers.
Over the last 20 years,
there has been a
decline in the centre’s
competitive advantage,
reflected in the closure

of key retailers and high
vacancy rates.
However, there is
evidence of market
adjustment with the rise
of the value sector and
a number of
independent retailers
opening in recent years.
commercial yield

N

Tbc

prime rental values

N – Needs to be

Since 2000, prime rents

updated

in Paisley have fallen.
Ryden’s 2008 Scottish
Property Review
indicated that retail
Zone A rents in Paisley
town centre were £72
per sq.ft. It is anticipated
that Zone A rents have
fallen further within the
town centre.

vacancy rates,

Y

2012 - 20% vacancy rate

particularly at street

in terms of floorspace

level in prime retail

and 18% vacancy rate

areas

in terms of units.
Over the last 5 years the
amount of vacant
commercial floorspace
has reduced from 26,
378 sqm in 2010 to 20,
622 in 2014

employment

tbc

tbc

cultural and social

Annual events

activity

programme
encompasses - Sma’
Shot Cottage Day, The
Spree, The Mod, Paisley
Pipe Band
Championship, Fire
Engine Rally, Paisley
Beer Festival, Paisley
Farmers’ Market
(monthly), 10K Road
Race, 5th November
fireworks and Christmas
Lights Switch-on.
Also a number of
activities associated
with key attractions
including the museum,
university, town hall,
abbey, various
churches, arts centre
and observatory.
There are no hotels
within the town centre,
however, there are a
number of hotels in
relatively close proximity
and at the edge of the
centre. Planning
permission has been

granted for a new hotel
within the town centre.
Paisley's visitor economy
currently estimated at
£75m
community activity

See above.
There is a considerable
amount of
civic/community
floorspace within the
centre.
The town centre offers a
diverse mix of
community activity
including active
community groups and
clubs, various events
and activities
associated with the
university, college, town
hall, museum, abbey
and churches etc.

leisure facilities

y

The museum and art
centre are attractions
within the town centre,
however, there is a lack
of leisure facilities within
the centre.
The Lagoon leisure
centre and Spa is
located at the edge of

the town centre and
offers a leisure pool,
fitness suite and sports
halls. The centre also
provides an area of
arena space for events.
resident population

Y

Approx 1250 (2011
Census)
Moving forward the
strategy is to increase
the amount of people
living in the town centre.
Good progress has been
made with Westpoint
housing development
(private sector and
housing association),the
UWS investment of
£13.2m in new student
accommodation being
delivered in the town
centre and the
redevelopment of the
former Arnotts site.

crime levels

Y

Crime levels have fallen
slightly over a 3 year
period.
2011/12 – 1050 recorded
crimes
2012/13 – 899 recorded

crimes
2013/14 – 982 recorded
crimes
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative
uses and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and

funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved
management, Business
Improvement Districts or
the use of compulsory
purchase powers
promote opportunities
for new development,
using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or

district heating networks,
for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

East Kilbride Strategic Centre Proforma
1.

Description of the location

East Kilbride is located 8 miles south east of Glasgow City Centre, within South
Lanarkshire. East Kilbride was once a small village before it was designated a
Scotland’s first new town in 1947. It lies close to the boundary with East
Renfrewshire, with Newton Mearns approximately 10 miles from East Kilbride
Town Centre, and strategic centre, Hamilton located approximately 6 miles.
East Kilbride is the largest town is South Lanarkshire with a population of
75,000. The Town Centre in East Kilbride comprises retail, leisure, hotel, offices
and bus station which provides public transport within East Kilbride and the
wider area. The Town Centre has a retail core providing a range of service
and retail providers in a central location for the local community and the
wider catchment. The Town Centre itself comprises of a large covered
shopping centre approximately 134,000 sq m (1.45million sq ft) and has
evolved over 40 years under separate ownership with the development of
shopping malls, which encompasses Centre West, Olympia Mall and Arcade,
The Plaza and Prince’s Mall, with each mall catering to slightly different
markets. The shopping centre comprises approximately 260 retail units and
has a main linear route with smaller avenues of retail units taken from the
main thoroughfare. Some units are located externally from the shopping
centre. The majority of units are located on ground level of the centre, with
the exception of the latest extension at Centre West, which provides an
upper floor with retail units and restaurants.
There is wide range of uses within the town centre including comparison and
convenience goods retailing, financial and professional services, hairdressers,
restaurants, cafés and leisure and community facilities. There are large
number of national multiple retailers such as M&S, Sainsbury’s, BHS, H&M,
Topshop, WHSmith, New Look, Iceland, Debenhams, Next, HMV,
Waterstone’s, Primark and Boots. More of the ‘upmarket’ shops such as Zara,
Topshop and Debenhams are grouped together in Centre West to cater to a
different market than Princes Mall at the other end of the centre, which
contain budget shops such as Savers, £world, Iceland and McDonalds.
However it is evident that the economic downturn has had an impact on the
nature and level of retailers and service providers in the centre.
Consequently shopper’s footfall and retail sales have dropped considerably
in recent years. This trend of reducing footfall and spend is also as a result of
competition from retail developments at Silverburn, Braehead and Glasgow

Fort, with Silverburn only 9.3 miles away. The town centre owners of East
Kilbride Shopping Centre, are recognising the issues and have made
significant investment in the town centre in attempts to reduce the number of
vacant units, increase major space users and anchor stores. Consent has
been granted for the reconfiguration and refurbishment of eastern end of the
Olympia and Princes Malls and the whole of the Olympia Arcade.
2.

Catchment areas and patterns

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

East Kilbride

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper

2,202,594/103,495

-26542

-20%

population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
(£Mn)
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

£5,614,412,055
TBC
103,495/£263,807,481

-65.74Mn

-19.9%

AIRDRIE
8,604
0.4%
BARRHEAD
384
0.0%
BRAEHEAD
134,276
6.1%
CLYDEBANK
28,747
1.3%
COATBRIDGE
24,734
1.1%
CUMBERNAULD
20,122
0.9%
DUMBARTON
3,158 0.1%
EAST KILBRIDE (RETAINED)
103,495
4.7%
EASTERHOUSE
32,811
1.5%
GLASGOW CITY CENTRE 642,933
29.2%
GREENOCK
25,453
1.2%
HAMILTON
84,213
3.8%
KIRKINTILLOCH
3,008
0.1%
LANARK
8,602
0.4%
MOTHERWELL
33,391
1.5%
NEWTON MEARNS 7,357 0.3%
PAISLEY
32,402
1.5%
PARKHEAD
30,466
1.4%
PARTICK
690
0.0%
POLLOK
94,007
4.3%
SHAWLANDS
1,034
0.0%
WISHAW
8,658
0.4%
OTHER
1,328,542
60.3%

East Kilbride Town Centre catchment areas extend outwith South Lanarkshire
boundary. The developments at Silverburn (Pollock), Glasgow Fort
(Easterhouse) and Braehead together with the completion of the East Kilbride
orbital road and M74 extension has impacted on the level of shoppers at East
Kilbride Town Centre. The East Kilbride Town Centre is a well established
centre and has opportunities to ensure its attractiveness is improved and
maintained for the future. The South Lanarkshire Local Development Plan
designates a development framework site with the town centre to provide
additional retail floorspace, provision of new health facilities, phased
upgrading and redevelopment of the town centre commercial floorspace,
improve pedestrian and vehicular access, and provision of green network
provision.
3.

Property information

East Kilbride Town Centre is an attractive centre though investment in
reconfiguring units is needed to provide larger floorspaces and attract major
occupiers. Consent was granted in 2011 for extension and reconfiguration of
food superstore (9,290 sqm gross) and 9 reconfigure units 5,700 sqm gross (6
Class 1 units and 3 units for leisure uses) within East Kilbride Town Centre.
There has also been consent granted in 2010 for mixed use development
comprising Class 1 retail (7,144sqm) superstore , Dobbies Garden Centre,
hotel, Class 3 uses, petrol filling station, allotments, landscaping, associated
access and car parking (Permission in Principle) at land out of centre at
Redwood Crescent, Peel Park, East Kilbride.
4.

Vitality and viability assessment

East Kilbride Town Centre function and role is retail, community, leisure facility
and offers a wide variety of goods and services. East Kilbride Town Centre
benefits from a large indoor shopping mall with high level of accessibility
through its single level design (upper floor at Centre West mall), leisure
facilities, offices, bus station, ample car parking and ease of access on foot.
From site visits the pedestrian flows within the retail core tend to be higher
around Centre West which is the area most recently developed, and
highlights the need for reconfiguration and refurbishment of units at Olympia
and Princes Malls. The shopping centre has a high standard of cleanliness
and is well maintained, creating an attractive centre. The external units
outside the shopping centre and outdoor signage require some investment
though the public realm and art work is of a good quality located at the
along the footpath network surrounding the shopping centre. A building

outwith the shopping mall, a former hotel and offices, has recently been
demolished and has created an opportunity for redevelopment within the
town centre.
There is a mix of national and independent retailers within the town centre.
The majority of units are comparison goods retailing along with convenience
goods retailing, other financial and professional services, food and drink,
leisure and community facilities. The vacancy levels have increased over
recent years with the vacancy level at 22% of units in 2012, although this
decreased to 15% in 2013 as shown in figure 6.1.
5.

Future prospects

East Kilbride Town Centre currently has opportunities for investment through
refurbishment and reconfiguration of units within its centre. There is also
opportunity identified in the adopted Local Development Plan for town
centre extension to provide additional retail opportunities and health facilities
(as discussed above). The LDP sets out aims to build on existing catchment
and public transport linkages to and from the town centre, with improved
pedestrian and vehicle access also, to ensure the provision of a green
network, obtain additional retail floor space, and to consider redevelopment
opportunities for the area including the Stuart Hotel Site.
6.
6.1

Summary Tables
Floor space analysis in East Kilbride between 2010 and 2015

East Kilbride floorspace 2013

15%
0%

1%
Use Class 1
Use Class 2
Use Class 3

16%

Use Class 11
Sui Generis

58%

Vacant
10%

East Kilbride floorspace 2007-2013
60000

50000

40000

Use Class 1

SqM

Use Class 2
Use Class 3

30000

Use Class 11
Sui Generis

20000

Vacant
10000

0
2007

2008

2011

2013

6.2

Strategic Applications in East Kilbride between 2007-2012

Planning applications determined in East Kilbride 2007-12 by type
East Kilbride
Development Type

New build

Extension

Applications
Approved

Refused

Class 1

0

0

Class 2

0

0

Class 9

0

0

Mixed/Other

0

0

Class 1

0

0

Class 2

0

0

Class 9

0

0

Mixed/Other

3

0

11

0

Subdivision

0

0

Demolition

0

0

Other

16

0

Change of use*
Other

*See table below

Over the whole of East Kilbride there has been high activity with retail in particular
supermarket proposals. Between 2010-2015 there were three supermarket proposals
for East Kilbride two out of centre and one edge of centre. Within the strategic
centre an application was approved for an extension and reconfiguration of part of
the East Kilbride Town Centre – shopping mall. 16 applications for change of use
within the town centre have kept units in use.

Applications for Change of use in East Kilbride 2010-2015
East Kilbride
Current use

New use

Class 1

Class 2

Other use Classes

Class 2
Class 3
Class 9
Hot Food
Other
Class 1
Class 3
Class 9
Hot Food
Other
Class 1
Class 2
Class 3
Class 9
Hot Food
Other

Applications
Approved
16
4

Applications
refused
1
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0

6
2
1

1
4
3
5
6

The main trends in East Kilbride Town Centre have saw retail units change to office,
restaurant/bar uses. Overall there has been minimal change of uses over this period.
Ratio of Retail to Non Retail in the East Kilbride at 2012

East Kilbride

Class 1 Units%
52

Non Retail Units %
26

Vacant Units%
22

Opportunities for Additional Comparison Retail Floorspace in Strategic Centres
Comparison Floor space 2012
East Kilbride
Scale of Floorspace (Sq.
Gross)
East Kilbride Town
Approximately 7,500 sqm
Centre
gross

Progress 2007-2012
Development site identified
in South Lanarkshire Local
Development Plan eastwards extension of
town centre to incorporate
Kittoch Field.

Retail/Commercial Development proposals in East Kilbride over the period 20072012
East

Description of

Location

Progress 2007-12

Kilbride

Opportunity

East
Kilbride
Town
Centre

New food
superstore
(9,290 sqm
gross) and 9
reconfigure
units 5,700 sqm
gross (6 Class 1
units and 3
units for leisure
uses)

Extension/redevelopment
to Olympia Mall, East
Kilbride Town Centre

Application granted for
redevelopment/extension
of Olympia Mall –
December 2011

Identification and implementation of action and masterplan sites in East Kilbride –
2010 -2015
East Kilbride
Site

Action Plan/Master plan

Progress 2010-15

requirements
East Kilbride

Town Centre











Eastwards extension
of town centre to
incorporate Kittoch
Field.
Additional retail
floorspace to be in
line with Structure
Plan capacity
identified for the
Plan period.
New civic, cultural
and health facilities
to be provided
within the new town
centre boundary,
including
greenspace and
other forms of open
space.
Redevelopment of
existing Civic and
Health Centre sites
(and possibly Police
and Fire & Rescue
Services sites) for
retail and town
centre uses
Phased upgrading
and redevelopment

Economic position
has delayed
progress of realising
this opportunity.




of existing town
centre commercial
floorspace.
Improved
pedestrian and
vehicular access
Additional car
parking.

Retail/Non Retail applications in Out of Centre locations relating to East Kilbride
between 2007-2012
Out of Centre

Development Type

Location
Dawn

Retail Class 1

Applications

Applications

Granted

Refused

0

2

Developments,

-

(Erection of

West Mains Road,

Class 1 retail

East Kilbride

(7,144sqm)

(EK/10/0110)

superstore with
associated

Ediston

access and car

opportunities, Atholl

parking and

House, East Kilbride

landscaping)

(EK/10/0267)

-

(Erection of
Food
Superstore
(Class 1) and
Associated
Access and
Car parking)

JHAG, Redwood
Cresecent, Peel
Park, East Kilbride

Other

0

0

Retail Class 1

2

0

-

Mixed Use
Development

comprising a Class
Sainsbury’s

1 superstore (9,250

Kingsgate Park, East

sqm gross), garden

Kilbride

centre, hotel, Class
3 uses,
petrol filling station,
allotments,
landscaping,
associated access
and car parking
(Permission in
Principle)
-

Erection of
front, side rear
extension and
roof alterations
to class 1 retail
stores and
alterations to
car parking
and assocaited
landscaping

Other

0

0

Convenience applications relating to East Kilbride – Operator, Floorspace, location
(strategic centre, edge of centre/out of centre)
Convenience applications
Operator

Floorspace

Location

Tesco

9,250 sqm gross

strategic
centre
edge of
centre
out of
centre)

Sainsbury’s

Extension of 1,768sqm,
increase to total area of

Location

X

10,887 sqm gross
strategic
centre
edge of
centre
out of centre

X (commercial
centre)

7.0

Role and function and future actions

The current elements outlined:
Strategic
Centre

Status

Role and Function

East

Town
Centre

Retail, business,
economic, civic, health,
community, leisure
uses, public transport
hub

Kilbride

Challenges









competition from
other retail
locations;
need for more
marketable
floorspace;
complicated layout
and connections
between the
variety of uses;
improve the
internal and
external fabric of
the shopping
centre;
accessing funding
opportunities;
raise the profile of
the town centre
and potential of
the visitor
economy for both
the day and
evening economy.

Future Actions









reconfiguration of retail
floorspace and rezone the
shopping centre to create
differentiated shopping
trips;
support investment to
maintain and grow the town
centre’s role and function;
progress funding
applications to support a
range of activities including
incubation units, business
support, training, major
refurbishments;
redevelopment of public
facilities.
renew/replace/refurbish
building fabric;
re-launch the shopping
centre to a wider catchment
with a new brand and
identity.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

East Kilbride
Indicators

Do you have this
information? (Y/N)

Details

pedestrian footfall

No

No longer gathered. Last
gathered in 2006.

space in use for the range
of town centre functions
and how it has changed;

Yes

Retail surveys – monitor
changes in occupiers
since 2006

physical structure of the
centre, including
opportunities, constraints,
and accessibility

In part

Description of physical
structure – no structural
survey.

attitudes and perceptions

No

No longer gathered. Last
gathered in 2006.

retailer representation and
intentions (multiples and
independents

Retail surveys – monitor
changes in occupiers
since 2006

commercial yield

Could be obtained from
Scottish Property Network

prime rental values

Could be obtained from
Scottish Property Network

vacancy rates, particularly
at street level in prime
retail areas

Yes

Retail surveys – monitor
changes in occupiers
since 2006

Employment

No

Could be obtained at
higher level i.e. for the
town not just the town

centre
cultural and social activity

Yes

Can provide details of
social and cultural
activities within the town
centre

community activity

Yes

Can provide details of
community activities
within the town centre

leisure facilities

Yes

Can provide details of
leisure facilities within the
town centre

resident population

No

Potential to obtain from
Housing

crime levels

No

Potential to obtain from
Community Police

Is the town centre strategy
prepared collaboratively
with community planning
partners, businesses and
the local community to
establish an agreed longterm vision for the town
centre?

No

Town Centre Review
currently being prepared
by Regeneration Services.

recognise the changing
roles of town centres and
networks, and the effect
of trends in consumer
activity;

No

Town Centre Strategy
components

indicate the potential for
Yes
change through
redevelopment, renewal,
alternative uses and
diversification based on an
analysis of the role and
function of the centre

Town Centre Review
currently being prepared
by Regeneration Services.

consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of retail
formats

Yes

Town Centre Review
currently being prepared
by Regeneration Services.

identify actions, tools and
delivery mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers

In part

Town Centre Review
currently being prepared
by Regeneration Services.

promote opportunities for
new development, using
master planning and
design, while seeking to
safeguard and enhance
built heritage

In part

Town Centre Review
currently being prepared
by Regeneration Services.

seek to maintain and
improve accessibility to
and within the town
centre

Yes

Town Centre Review
currently being prepared
by Regeneration Services.

seek to reduce the
centre’s environmental
footprint, through the
development or extension
of sustainable urban
drainage or district
heating networks, for
example

No

include monitoring against
the baseline provided by
the health check to assess
the extent to which it has
delivered improvements

No

Hamilton Strategic Centre Proforma
1.

Description of the location

Hamilton is located 12 miles south east of Glasgow City Centre within South
Lanarkshire and its town centre is situated approximately 5 miles from East
Kilbride Town Centre. Hamilton is a historical town and today serves as the
administrative centre for South Lanarkshire.
Hamilton is the second largest town is South Lanarkshire with a population of
approx 53,000. The Town Centre in Hamilton comprises retail, leisure,
restaurants/cafés, hotels, offices, residential, cultural and historic buildings,
bus station, train station which provides public transport within Hamilton and
the wider area. The Town Centre core retail location provides a range of
retailers and service providers which cover a large area incorporating the
traditional main street with covered mall and an extension which comprises a
supermarket, cinema, additional retail units and retail park.
There is wide range of uses within the town centre including comparison and
convenience goods retailing, financial and professional services, hairdressers,
restaurants, cafés and leisure, community and health facilities, and historic
and cultural attractions. There are large number of national multiple retailers
such as M&S, Adsa, BHS, WHSmith, New Look, Iceland, Next, Primark, Boots,
Homebase, Wilkinson, PC World and Maplin. As well as multiple retailers, there
are charity shops, local and independent retailers within the traditional areas
of the town centre which tend to occupy the smaller ground floor premises.
However it is evident that the economic downturn has had an impact on the
nature and level of retailers and service providers in the traditional areas of
the town centre where tenemental properties may not provide the required
floorspace for modern retailers to occupy which is reflected by the number of
vacant units.
There is competition from other retail locations such as Glasgow City Centre,
Silverburn (16.9miles away), Braehead (17.9 miles away) and Glasgow Fort
(10.1 miles away). There is currently a Business Improvement District (BID) for
part of Hamilton Town Centre and initiatives will come forward as part of the
BID.
The centre consists of three railway stations; Hamilton Central, Hamilton West
and Chatelherault, which make up the Argyle Line’s Hamilton Circle. Next to
Hamilton Central lies Hamilton bus station which provides links to surrounding

towns and cities. There are also cycle paths which run from Strathclyde Park
and follow the banks of the Clyde and Avon, which are being expanded.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Hamilton

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
(£Mn)
Change since 2008 position
in retained shopper

1,016,277/84,213

11141

+15%

£2,456,341,582
TBC
84,213/£203,543,546

30.33Mn

+17.5%

population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

AIRDRIE
8,464
0.8%
BRAEHEAD
22,355
2.2%
CLYDEBANK
4,635
0.5%
COATBRIDGE
24,610
2.4%
CUMBERNAULD
12,760
1.3%
DUMBARTON
585
0.1%
EAST KILBRIDE
95,679
9.4%
EASTERHOUSE
27,074
2.7%
GLASGOW CITY CENTRE 333,849
32.9%
GREENOCK
19,698
1.9%
HAMILTON (RETAINED) 84,213
8.3%
KIRKINTILLOCH
2,682
0.3%
LANARK
8,602
0.8%
MOTHERWELL
33,251
3.3%
NEWTON MEARNS 3,948 0.4%
PAISLEY
4,471
0.4%
PARKHEAD
18,402
1.8%
POLLOK
21,574
2.1%
SHAWLANDS
111
0.0%
WISHAW
8,658
0.9%
OTHER
735,621
72.4%

3.

Property information

Hamilton Town Centre is has grown from a traditional centre to well
established centre that provides a good retail offer and range of services
and facilities that attract and encourage people to the area. There are
opportunities to ensure its attractiveness and its retail offer is improved and
maintained for the future. There has been consent for supermarket out with
the town centre, in an area designated as a local neighbourhood centre.
There has been investment in Hamilton Bus Station which now provides
covered bus stops with electronic timetables, convenience retail unit and
ticket office. In February 2014 Bairds of Hamilton department store closed as
it went into liquidation. The store is on a prominent corner at Quarry Street
and Regents Way. The Bairds of Hamilton has occupied the building for more
than 30 years which currently lies vacant. There ongoing discussions with the
Council to find an appropriate town centre use for the building.
Hamilton has also been successful in creating a Hamilton Business
Improvement District (BID) which is an independent organisation set up by
retailers and business owners to promote the benefits of shopping and doing
business within Hamilton. The initiatives the BID is considering include
improving the external appearance of the town centre through external
improvement works to properties, floral enhancements and street furniture,
and promotion of the town as a retail centre through website marketing and
working with South Lanarkshire Council to revitalise the town centre and to
attract new businesses to Hamilton.
4.

Vitality and viability assessment

Hamilton is a traditional market town and its town centre has developed over
the years. Quarry Street forms the traditional shopping area with tenemental
properties and the area from the top cross to the bottom cross of Quarry
Street is pedestrianised. Many independent retailers are located within
Quarry Street together with national retailers such as First Choice, Specsavers,
Cheque Centre, Primark. Regents Way has been developed to form a
shopping mall, Regents Shopping Centre. The Regents Shopping Centre
includes Marks and Spencer, BhS, WhSmith, Boots, Wilkinsons, New Look. The
town centre extends south beyond Quarry Street to Gateside Street where
lower rental levels apply. The town centre expands to the north-east at the
Palace Grounds where modern retail units have been developed and
include Asda, VUE Cinema, Next, JD sports. Also developed and within the
town centre is Palace Grounds Retail Park which includes Homebase, Pets at
Home, Harry Corry, PC World, Argos, Halfrods, Maplin.
There is a diverse range of uses in the town centre; retail, community,
entertainment, food and drink, and offers a variety of goods and services.
The environmental quality of the shopping centre is of good standard and
the traditional Quarry Street is of reasonable standard though would benefit
from some investment. Hamilton Town Centre benefits from good access,

with Hamilton Bus Station and Central Train Station located within the town
centre. There is also accessible car parking facilities which are pay and
display. The vacancy levels have remained level over recent years though
occupiers have changed. The vacancy level was 10% of units in 2014.
5.

Future prospects

Hamilton Town Centre currently has a Business Improvement District (BID).
There are various ongoing initiatives within the town centre under the BID.
The BID will address key areas such as marketing of the town, crime
reduction, environmental and cleaning issues, accessibility and vibrancy.
Discussions are still ongoing in to the development of a range of initiatives by
improving the role/function of the city and transport links and accessibility. In
addition the Council are continuing to assist with opportunities for the vacant
building of the former Bairds of Hamilton department store.
6.

Summary Tables

6.1

Floor space analysis in Hamilton between 2007 and 2013

Hamilton Floorspace 2013
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Strategic Applications in Hamilton between 20010-2015

Planning applications determined in Strategic Centres 2010-15 by type
Hamilton
Development Type

New build

Extension

Change of use*

Applications
Approved

Refused

Class 1

0

0

Class 2

0

0

Class 9

0

0

Mixed/Other

1

0

Class 1

1

0

Class 2

0

0

Class 9

0

0

Mixed/Other

0

0

Other

Subdivision

0

0

Demolition

0

0

Other

88

0

*See table below

In terms of planning applications within strategic centre Hamilton between 2010 –
2015, there has been high activity in relation to change of use. There have been
minimal applications for new build and one application for extension to the existing
Asda store to create a mezzanine level for comparison goods together with
improving access and more car parking. There has also been activity in the change
of occupiers in the town centre with the demise of ‘Birthdays’ chain creating a
vacancy which gave ‘Next’ the opportunity to extend their unit and create a ‘Next
Home’ store in Hamilton. Other new occupiers include Nando’s and Frankie and
Bennie’s, Carphone Warehouse.
Applications for Change of use in Hamilton 2010-2015
Hamilton
Current use
Class 1

Class 2

Other use Classes

New use
Class 2
Class 3
Class 9
Hot Food
Other
Class 1
Class 3
Class 9
Hot Food
Other
Class 1
Class 2
Class 3
Class 9
Hot Food
Other

Applications
Approved
13
8
2
2
2
0
3
0
0
0
3
4
6
23
1
21

Applications
refused
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0
0

The main trends have been a number of units in Hamilton Town Centre changing
from Class 1 retailing to Class 2 office/ service use, with a few changing to Class 3
restaurant or cafes. There have also been changes from Class 1 to Hot Food. In
terms of the reverse, there has been no change of Class 2 to Class 1 and a few
changes from Class 2 to restaurants/café’s and for resident use. The ‘other use
class’ figures mainly relate to change of use of outdoor area to create extensions for
eating and drinking. There is also a high number of use classes changed to ‘other’
which the majority are for change of use of retail or office to flatted properties.

Ratio of Retail to Non Retail in Hamilton at 2014
Class 1 Units%
45

Hamilton

Non Retail Units %
41

Vacant Units%
14

Opportunities for Additional Comparison Retail Floorspace in Hamilton
Comparison Floor space 2014
Hamilton
Scale of Floorspace (Sq.
Gross)
Hamilton Town Centre
None

Progress 2010-2015

Retail/Commercial Development proposals in Hamilton over the period 2010-2015
Hamilton

Description of

Location

Progress 2010-15

Low Patrick Street,
Hamilton

No progress to

Opportunity
Hamilton Town
Centre

6,000 sqm gross
floorspace

date. Change of
use to office.

New Retail/Commercial proposals in Hamilton 2010-2015
Hamilton

Hamilton

Address

Location

Proposal

Floorspace

Status

Castle

Hamilton

Commercial

Class 1 –

Development

(10 units

retail

completed

Street

comprising
Class 1Retail, Class
2- Financial
and other
services,
Class 3 – food
and drink,
Class 4 –
business,
Class 10 –

nonresidential,
Class 11
Assembly
and Leisure
and
Residential
(12 units)
Hamilton

Keith

Hamilton

Street

Erection of

Class 1 –

Development

hotel,

retail

completed

conference
facilties and 2
retail units

Identification and implementation of action and masterplan sites in Hamilton – 2010 2015
Hamilton
Site

Action Plan/Master

Progress 2007-12

plan requirements
Hamilton

Hamilton Bus
Station



Re-modelling of
existing bus
station including
new operational
building, waiting
room, covered
walkways,
enclosed shelters,
bus stances and
reconfiguration of
existing car park
and formation of
new access to
health centre car
park

Completed 2013.

Retail/Non Retail applications in Out of Centre locations relating to Hamilton 20102015
Out of Centre

Development Type

Location
MacDonald

Retail Class 1

Applications

Applications

Granted

Refused

Erection of Food

0

Estates, Hillhouse

Superstore (Class 1),

Road, Hamilton

Petrol Filling Station,
Car Parking,
Landscaping and
Access and
Alterations and
Improvements to
Existing Shopping
Parade (Planning
Permission in
Principle)

Lidl store

Retail Class 1

Erection of Class 1

0

retail store (1,909
sqm gross)
Other

0

0

Convenience applications relating to Hamilton – Operator, Floorspace, location
(strategic centre, edge of centre/out of centre)
Convenience applications
Operator

Floorspace

Location

MacDonald Estates plc

4,366 sqm gross

strategic
centre
edge of
centre
out of
centre)
Location

X

Sainsbury’s

2,442 sqm extension

strategic
centre
edge of
centre
out of centre

X (commercial
centre)

Asda

1,393 sqm mezzanine

strategic

X

centre
edge of
centre
out of centre
Lidl

1,909 sqm gross

strategic
centre
edge of
centre
out of centre

7.0

X

Role and function and future actions

The current elements outlined:
Strategic
Centre

Status

Role and Function

Hamilton

Town
Centre

Retail, business, economic,
civic, education, health,
community, leisure uses,
public transport hub

Challenges







competition from
other retail locations;
underused floorspace
and key vacant
buildings in town
centre;
ongoing maintenance
and enhancement of
public realm and the
accessibility of the
town centre;
limited retail offer and
low footfall.

Future Actions








take forward
the Hamilton
Business
Improvement
District;
review options
to improve
public realm and
the accessibility
of the core
area.
improve the
diversity ,offer
and choice to
strengthen both
the day and the
evening
economy.
encourage a
range of uses
to increase
footfall.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Hamilton
Indicators

Do you have this
information? (Y/N)

Details

pedestrian footfall

No

No longer gathered. Last
gathered in 2006.

space in use for the range
of town centre functions
and how it has changed;

Yes

Retail surveys – monitor
changes in occupiers
since 2006

physical structure of the
centre, including
opportunities, constraints,
and accessibility

In part

Description of physical
structure – no structural
survey.

attitudes and perceptions

No

No longer gathered. Last
gathered in 2006.

retailer representation and
intentions (multiples and
independents

Retail surveys – monitor
changes in occupiers
since 2006

commercial yield

Could be obtained from
Scottish Property Network

prime rental values

Could be obtained from
Scottish Property Network

vacancy rates, particularly
at street level in prime
retail areas

Yes

Retail surveys – monitor
changes in occupiers
since 2006

Employment

No

Could be obtained at
higher level i.e. for the
town not just the town

centre
cultural and social activity

Yes

Can provide details of
social and cultural
activities within the town
centre

community activity

Yes

Can provide details of
community activities
within the town centre

leisure facilities

Yes

Can provide details of
leisure facilities within the
town centre

resident population

No

Potential to obtain from
Housing

crime levels

No

Potential to obtain from
Community Police

Is the town centre strategy
prepared collaboratively
with community planning
partners, businesses and
the local community to
establish an agreed longterm vision for the town
centre?

No

Town Centre Review
currently being prepared
by Regeneration Services.

recognise the changing
roles of town centres and
networks, and the effect
of trends in consumer
activity;

No

Town Centre Strategy
components

indicate the potential for
Yes
change through
redevelopment, renewal,
alternative uses and
diversification based on an
analysis of the role and
function of the centre

Town Centre Review
currently being prepared
by Regeneration Services.

consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of retail
formats

Yes

Town Centre Review
currently being prepared
by Regeneration Services.

identify actions, tools and
delivery mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers

In part

Town Centre Review
currently being prepared
by Regeneration Services.

promote opportunities for
new development, using
master planning and
design, while seeking to
safeguard and enhance
built heritage

In part

Town Centre Review
currently being prepared
by Regeneration Services.

seek to maintain and
improve accessibility to
and within the town
centre

Yes

Town Centre Review
currently being prepared
by Regeneration Services.

seek to reduce the
centre’s environmental
footprint, through the
development or extension
of sustainable urban
drainage or district
heating networks, for
example

No

include monitoring against
the baseline provided by
the health check to assess
the extent to which it has
delivered improvements

No

Lanark Strategic Centre Proforma
Lanark is located within the rural area of South Lanarkshire and the historic
market town and one of the oldest Royal Burghs in Scotland, serves a large
local agricultural community and surrounding villages. Hamilton Town Centre
is located approximately 18 miles from Lanark. Lanark is a historical market
and has a population of around 7,000. The Town Centre in Lanark comprises
retail, cafés, offices, residential, cultural and historic buildings, bus station and
train station which provides public transport within Lanark and the wider area.
The Town Centre provides a range of retailers and service providers. The
area covers Bloomgate, Broomgate, Market End, Main Street, Wellgate,
Bannantyre Street, Whitelees Road and includes Braidfute Retail Park on Old
Market Road. With the exception of Morrisons and the retail park, the town
centre mainly has traditional properties.
There is a range of uses within the town centre including comparison and
convenience goods retailing, financial and professional services, hairdressers,
and cafés. National multiple retailers are present such as Savers, Specsavers,
M&Co, Poundland, and WHSmith. As well as multiple retailers, there are many
local and independent retailers within the traditional areas of the town
centre. However it is evident that the economic downturn has had an
impact on the nature and level of retailers and service providers in the town
centre. Traditional properties may not provide the required floorspace for
modern retailers to occupy.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary

shopping destination questions and thus identify the relative attraction of
trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Lanark

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres
(£Mn)

345,110/8,777

1113 +15%

£878,995,043
TBC
8,777/£22,354,713
3.45Mn

+18.2%

AIRDRIE
1,516
0.4%
BRAEHEAD
1,354
0.4%
COATBRIDGE
5,390
1.6%
CUMBERNAULD
107
0.0%
EAST KILBRIDE
33,849
9.8%
EASTERHOUSE
5,978
1.7%
GLASGOW CITY CENTRE 77,965
22.6%
HAMILTON
63,804
18.5%
LANARK (RETAINED)
8,777 2.5%
MOTHERWELL
30,274
8.8%
PARKHEAD
852
0.2%
POLLOK
1,387
0.4%
WISHAW
8,658
2.5%
OTHER
239,911
69.5%

3.

Property information

Lanark Town Centre is a traditional and well established centre that provides
a good retail offer and range of services and facilities for a rural catchment
area. It is a town centre with civic, community, tourism and culture centre.
There are opportunities to ensure its attractiveness and its retail offer is
improved and maintained for the future. There is continued pressure from
developers for retail units to be built outwith the town centre and retail park.
The thoroughfare of the town centre is the High Street and it benefits from onstreet car parking. However the traditional nature of the town centre can
mean congestion can cause issues with the traffic. There is good public
transport links with the bus and train station being located within the town
centre.
4.
Vitality and viability assessment
Lanark is a traditional agricultural town and provides a range of services and
a good retail offer for the rural area.
The range of uses in the town centre include retail, food and drink, and offers
a variety of goods and services. The environmental quality of the town
centre is of good standard though would benefit from some investment.
Lanark Town Centre benefits from good access, with Lanark Bus Station and
Train Station located within the town centre. There is also accessible car
parking facilities which are pay and display. The vacancy levels have
remained level over recent years though occupiers have changed.
5.

Future prospects

Lanark Town Centre has a unique catchment area as it acts as a hub for the
rural area. Future prospects would develop Lanark’s role as a market town
and improve accessibility. There are no development opportunities but
improvement to transport hubs identified in the Local Development Plan for
Lanark Town Centre
6.
6.1

Summary Tables
Floor space analysis in Lanark between 2010 and 2015

Lanark floorspace 2013
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6.2

Strategic Applications in Lanark between 2010-2015

Planning applications determined in Strategic Centres 2010-15 by type
Lanark
Development Type

New build

Extension

Applications
Approved

Refused

Class 1

0

0

Class 2

0

0

Class 9

0

0

Mixed/Other

0

0

Class 1

0

0

Class 2

0

0

Class 9

0

0

Mixed/Other

2

0

Subdivision

1

0

Demolition

0

0

Other

40

0

Change of use*
Other

*See table below

In terms of planning applications within strategic centre Lanark between 2010 –
2015, there has been high activity in relation to change of use and alterations to
shop fronts and reconfiguration. There have been two applications for extensions to
buildings within the town centre. These were for an extension to a public house and
a nursing home. There has also been activity in the change of occupiers in the town
centre with the demise of ‘Woolworths’ creating a change of the occupier to
‘Poundland’.

Applications for Change of use in Lanark 20010-15
Lanark
Current use
Class 1

Class 2

Other use Classes

New use
Class 2
Class 3
Class 9
Hot Food
Other
Class 1
Class 3
Class 9
Hot Food
Other
Class 1
Class 2
Class 3
Class 9
Hot Food
Other

Applications
Approved
5
1
3
1
2
0
1
4
1
0
2
4
2
9
0
5

Applications
refused
0
0
0
0
0
0
0
0
0
0
0
0
0
0
1
0

The main trends have been a number of units in Lanark Town Centre changing from
Class 1 retailing to Class 2 office/ service use, with a few other units changing to
Class 2 also. In terms of the reverse, there has been no change of Class 2 to Class 1
and one change from Class 2 to restaurants/café’s and for resident use. The ‘other
use class’ figures mainly relate to change of use of outdoor area to create
extensions for eating and drinking.
Ratio of Retail to Non Retail in Lanark at 2015

Lanark

Class 1 Units%
45

Non Retail Units %
41

Vacant Units%
14

Opportunities for Additional Comparison Retail Floorspace in Lanark
Comparison Floor space 2012
Lanark
Scale of Floorspace (Sq.
Gross)
Lanark Town Centre
None

Progress 2010-2015

Retail/Commercial Development proposals in Lanark over the period 2007-2012

Lanark

Description of

Location

Progress 2010-15

Opportunity

New Retail/Commercial proposals in Lanark 2007-2012
Lanark
Address

Location

Proposal

Floorspace

Status

Z

Identification and implementation of action and masterplan sites in Lanark – 20102015
Lanark
Site

Action Plan/Master

Progress 2010-15

plan requirements


Retail/Non Retail applications in Out of Centre locations relating to Lanark 2010-2015
Out of Centre

Development Type

Location

Other

Applications

Applications

Granted

Refused

0

0

0

0

Convenience applications relating to Lanark – Operator, Floorspace, location
(strategic centre, edge of centre/out of centre)
Convenience applications
Operator

Floorspace

Location
strategic

centre
edge of
centre
out of centre)
Location
strategic
centre
edge of
centre
out of centre
strategic
centre
edge of
centre
out of centre

7.0

Role and function and future actions

The current elements outlined:
Strategic
Centre

Status

Role and Function

Lanark

Town
Centre

Tourism and cultural, heritage
assets, retail, civic and
community uses, public
transport hub

Challenges



limited population
catchment;
quality of retail offer
and vibrancy of the
town centre.

Future Actions




develop the
retail offer,
evening
economy and
the town
centre’s
administrative
role for the
wider rural area;
improve visitor
economy and
cultural and
historical
opportunities
and linkages
within the town
centre.

Annex A

overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Lanark
Indicators

Do you have this
information? (Y/N)

Details

pedestrian footfall

No

No longer gathered. Last
gathered in 2006.

space in use for the range
of town centre functions
and how it has changed;

Yes

Retail surveys – monitor
changes in occupiers
since 2006

physical structure of the
centre, including
opportunities, constraints,
and accessibility

In part

Description of physical
structure – no structural
survey.

attitudes and perceptions

No

No longer gathered. Last
gathered in 2006.

retailer representation and
intentions (multiples and
independents

Retail surveys – monitor
changes in occupiers
since 2006

commercial yield

Could be obtained from
Scottish Property Network

prime rental values

Could be obtained from
Scottish Property Network

vacancy rates, particularly
at street level in prime
retail areas

Yes

Retail surveys – monitor
changes in occupiers
since 2006

Employment

No

Could be obtained at
higher level i.e. for the
town not just the town

centre
cultural and social activity

Yes

Can provide details of
social and cultural
activities within the town
centre

community activity

Yes

Can provide details of
community activities
within the town centre

leisure facilities

Yes

Can provide details of
leisure facilities within the
town centre

resident population

No

Potential to obtain from
Housing

crime levels

No

Potential to obtain from
Community Police

Is the town centre strategy
prepared collaboratively
with community planning
partners, businesses and
the local community to
establish an agreed longterm vision for the town
centre?

No

Town Centre Review
currently being prepared
by Regeneration Services.

recognise the changing
roles of town centres and
networks, and the effect
of trends in consumer
activity;

No

Town Centre Strategy
components

indicate the potential for
Yes
change through
redevelopment, renewal,
alternative uses and
diversification based on an
analysis of the role and
function of the centre

Town Centre Review
currently being prepared
by Regeneration Services.

consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of retail
formats

Yes

Town Centre Review
currently being prepared
by Regeneration Services.

identify actions, tools and
delivery mechanisms to
overcome these
constraints, for example
improved management,
Business Improvement
Districts or the use of
compulsory purchase
powers

In part

Town Centre Review
currently being prepared
by Regeneration Services.

promote opportunities for
new development, using
master planning and
design, while seeking to
safeguard and enhance
built heritage

In part

Town Centre Review
currently being prepared
by Regeneration Services.

seek to maintain and
improve accessibility to
and within the town
centre

Yes

Town Centre Review
currently being prepared
by Regeneration Services.

seek to reduce the
centre’s environmental
footprint, through the
development or extension
of sustainable urban
drainage or district
heating networks, for
example

No

include monitoring against
the baseline provided by
the health check to assess
the extent to which it has
delivered improvements

No

Clydebank Strategic Centre Proforma
1.

Description of the location

Clydebank is the largest of the three town centres in West Dunbartonshire.
Central to the town centre is the Clyde Shopping Centre, the northern part of
which is a modernised enclosed mall, and the southern part an unenclosed,
but partially covered and fully pedestrianised, shopping area. The centre
provides a range of unit sizes and retailers, some of which are recognised at
national level. The northern mall is adjoined by some larger retail units
including a superstore, a cinema and restaurant uses, and car parking. Other
uses in the town include Council offices and a leisure centre. There are also
some more traditional streets with commercial uses on ground floor and flats
above. The Forth and Clyde Canal runs through the town centre and has
provision for events space on either side, with Three Queens Square regularly
used for markets and public events. Clydebank has good access links with a
rail station in the town centre and another adjoining, designated bus and taxi
areas and parking adjoining the shopping centre.
The town centre has a designated retail core area which currently covers
most of the enclosed mall and part of the southern unenclosed area.
Clydebank has two retail parks – Kilbowie Retail Park to the north and Clyde
Retail Park to the east. The retail parks are Commercial Centres located at
the edge of the town centre. South of the town centre is Clydebank College,
Titan Crane and the River Clyde.
2.

Catchment areas and patterns of expenditure

The National Survey of Local Shopping Patterns (NSLSP) provides catchment
information based on a sampled household survey and not based on any
modelling. The survey is undertaken annually and identifies how the market
shares achieved by individual shopping locations change over time. NSLSP
results are founded solely on where households actually report shopping.
Results are available separately for comparison, bulky and grocery goods.
This particular analysis looks solely at comparison goods.
Catchment areas are identified by allocating every zone (output area, postal
sector, postal district or whatever cell geography is adopted), where one or
more households report the named trading location as their primary
destination for comparison, convenience or bulky goods shopping purposes.
For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of

trading locations to local consumers for main shopping purposes. This allows
an estimate on the spending available to individual trading locations by
domestic shoppers on primary shopping trips to be derived by grossing up per
capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Clydebank

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

1,309,511/71,878

9104 +15%

£2,871,757,667
TBC
71,878/£157,628,432
18.89 MN

+13.6%

AIRDRIE
765
BRAEHEAD
137,585
CLYDEBANK (RETAINED) 71,878 5.5%
COATBRIDGE
5,091
CUMBERNAULD
12,620
DUMBARTON
5,933
EAST KILBRIDE
51,697
EASTERHOUSE
16,190
GLASGOW CITY CENTRE 491,175
GREENOCK
49,553
HAMILTON
29,842
KIRKINTILLOCH
3,428
LANARK
5,073
MOTHERWELL
13,992
NEWTON MEARNS
2,334
PAISLEY
29,126
PARKHEAD
18,177
PARTICK
964
POLLOK
44,159

0.1%
10.5%
0.4%
1.0%
0.5%
3.9%
1.2%
37.5%
3.8%
2.3%
0.3%
0.4%
1.1%
0.2%
2.2%
1.4%
0.1%
3.4%

WISHAW
OTHER

2,378
992,874

0.2%
75.8%

3.

Property information

Development of a new leisure facility to serve Clydebank (replacing the
Playdrome) is underway on the riverfront adjacent to Clydebank College,
south of the town centre. The proposed LDP identifies an opportunity east of
the shopping centre there is an opportunity for a superstore. In the past year
Pure Gym have occupied a large unit in the northern shopping mall. Some
independent retailers also occupied units in the town centre. The Co-op
department store condensed its retail offer and had an approval for subdivision including Class 1, 2, 4 and public house. The building has largely reoccupied a mix of retail on their ground floor.
The adjacent Retail Parks are fully occupied.
4.

Vitality and viability assessment

The retail floorspace vacancy level for the town centre in 2015 was
approximately 6%. Some of the main comparison national/multiples in
Clydebank include Primark, Dunnes, BHS, Watt Brothers, Wilkinsons, Argos,
Boots, Dorothy Perkins, New Look and Asda. There are a range of other uses
within the town centre including a multiplex cinema, Playdrome leisure
centre, council offices, outdoor market and canal bank civic/events area.
Clydebank has good access links with rail stations, designated bus/taxi areas
and parking available at the shopping centre and the retail parks.
The northern shopping centre is relatively vibrant with a good concentration
of Class 1 retailers. The southern end of the shopping centre has a more
dated environment with a more limited choice in shops than the northern
part of the centre. The owners have recently undertaken some cosmetic
refurbishments to the area. The town centre has a fairly limited evening and
leisure offer with only a cinema, sports centre and limited food and drink
venues open into the evening.
5.0

Future prospects

A Clydebank Charrette was undertaken earlier this year (2015) which
proposed projects including opportunities for food/leisure/residential within
the town centre; enhanced transport interchange; bringing vacant
floorspace in the Co-op building back into use; improving connectivity
between the town centre and queens quay; canal-side improvements and
possibility of retail/commercial units fronting onto Kilbowie Road.
If development of a superstore is implemented this will assist in clawing back
some leaked expenditure to the area. The Council is also keen to encourage
more events to the three queens square area to encourage interaction with
the canal and contribute to the economy and offer of the town centre. Also
increasing the leisure/evening offer of the town would help improve the
overall attractiveness of the town centre as a place to visit.

6.0

Summary Tables

6.1

Floor space analysis

Clydebank Floorspace 2015
0%
3% 2%

5%

7%

Vacant
Class 1
Class 2
Class 3
Sui Generis
Class 11

83%

Clydebank Floorspace 2008-2015
80000
70000
60000

Floorspace Sqm

Total
50000

Vacant
Class 1

40000

Class 2
Class 3

30000

Sui Generis
Class 11

20000
10000
0
2008

2009

2010

2011

2012

2013

2015

* There is no leisure floor space identified in the chart above. The leisure floor space for WDC is not complete as the
assessors don’t provide this information.

6.2

Strategic Applications in Clydebank between 2010 - 2015

Planning applications determined in Clydebank 2010 - 2015 by type
Clydebank
Development Type

Applications
Approved

New build

Class 1
Class 2
Class 9
Mixed/Other

Extension

Class 1
Class 2
Class 9

1

Refused

Mixed/Other
Change of use*
Other

Subdivision

1

Demolition
Other
*See table below
Opportunities for Additional Comparison Retail Floorspace in Clydebank
Comparison Floor space 2012
Clydebank
Scale of Floorspace (Sq.
Gross)
Playdrome Site,
Retail superstore
Clydebank
element of comparison
likely but unknown

Progress 2007-2012
Outline consent has
lapsed

Retail/Commercial Development proposals in Clydebank over the period
2007-2012
Clydebank

Description of

Location

Opportunity

Progress 200712

Retail superstore

Playdrome Site,

Outline consent

element of

Clydebank

has lapsed.

comparison likely
but unknown

Identification and implementation of action and masterplan sites in
Clydebank
Clydebank – Charrette/LDP opportunities
Site

Southern Mall

Action Plan/Master plan

Progress 2010-

requirements

2015

Refurbishment
opportunity

Playdrome Site

Superstore opportunity

Existing outline
has lapsed.

Playdrome Site

Food/leisure/residential
opportunity

Chalmers Street

Enhanced transport
interchange

Co-op building

Re-occupy vacant
floorspace

Kilbowie Road

Retail/commercial units
fronting Kilbowie Road

Retail/Non Retail applications in Out of Centre locations 2010 - 2015
Out of Centre

Development Type Applications

Location
Clyde Retail

Granted
Retail Class 1

Park
Queens Quay

Applications
Refused

1 (leisure to nonfood retail)

Residential and

PAN submitted

mixed use

and outline

(including retail

planning

element)

application has
been submitted
for consideration
(2015).

Queens Quay

Leisure Centre

Granted,
development
underway.

Convenience applications – Operator, Floorspace, location (strategic centre,
edge of centre/out of centre)

Convenience applications
Operator

Floorspace

Location

Tesco Stores

8,000

strategic

Clydebank

centre
Retail element of

edge of

larger proposal – 2,500

centre

Queens Quay

sqm. Undetermined
(Nov’15)
There has been interest in change of use from Class 1 to Class 2 uses,
particularly in the southern mall area. This area sits within the retail core where
the Council is keen to retain retail Class 1 uses.
There has been interest in edge of centre development with a new leisure
centre granted consent at Queens Quay (development now underway) and
a further permission in principle is currently being sought (Nov 2015) for
residential and mixed use development for the remainder of the Queens
Quay site. No detailed application has been received for development at
the Playdrome site.
Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
7.0

Role and function and future actions

The current elements outlined in SDP 2:
Strategic
Centre

Status

Role and Function

Clydebank

Town
Centre

Retail, leisure, civic

Challenges






quality of
retail offer
compared
to similar
sized/form
at town
centres;
quality of
environme
nt in parts;
quality of
evening/lei
sure offer;
public
transport
facilities.

Future Actions




development of key
sites and buildings to
enhance retail and
leisure offer; animate
the Forth and Clyde
Canal and increase
town centre
population and
enterprise;
Improve accessibility,
particularly through
an enhanced public
transport interchange,
and linkages to the
Queens Quay
‘Changing Place’;

Annex A

Overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Clydebank
Indicators
pedestrian footfall

Do you have this
information? (Y/N)
N

space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions
retailer representation
and intentions (multiples
and independents
commercial yield
prime rental values
vacancy rates,
particularly at street
level in prime retail
areas
employment
cultural and social
activity

Y

community activity
leisure facilities

N
Y

resident population

Y

crime levels

N

Y

Details
Limited data for
Clydebank only.
The Retail Outlet surveys
over past 5 years can
show this
We hold general
descriptions of these
issues.

N
Y

N
N
Y

?
Y

This can be accessed
from the Retail Outlet
Surveys

This can be accessed
from the Retail Outlet
Surveys

This can be accessed
from the Retail Outlet
Surveys
This can be accessed
from the Retail Outlet
Surveys
It is possible to attain
approximate TC
populations based on
datazones/postcode
sectors.
This may be attainable
from our Community

Planning Partners, Police
Scotland
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative
uses and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved
management, Business
Improvement Districts or
the use of compulsory
purchase powers
promote opportunities
for new development,
using master planning

The TC strategies are
widely consulted on
through masterplans
and LDP strategies

General overview

Yes

Yes

Where possible from the
existing strategies in
place

Yes

and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating
networks, for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Yes

At present, given the
range of indicators
being used it is not likely
that this will be possible

Dumbarton Strategic Centre Proforma
1.0

Description of the location

Dumbarton town centre is based around the historic High Street and the
more modern Artizan Centre. Beyond this area are a mix of residential and
civic uses such as the Sherriff Court, municipal buildings and library. Castle
Street is a continuation of High Street and has large areas of unused land
either side. It leads to the St James Retail Park (Commercial Centre adjacent
to the town centre) and the adjoining Morrisons supermarket. This is a modern
retail environment of large retail units, a number of smaller units in food use
and a significant amount of car parking.
Dumbarton town centre is bound to the north by a railway line, to the east by
St James Retail Park and to the south and west by the River Leven. The centre
is served by a railway station and regular bus services. There is also a taxi rank
in the town centre.
Dumbarton’s main supermarkets and therefore convenience shopping is
located at the adjacent commercial centre which holds a Morrisons, Asda
and M&S.
Other uses within Dumbarton town centre include a bingo hall, bowling
green, pubs/restaurants, denny tank museum, offices and residential. Nearby
to the town centre is also Dumbarton Castle and the Dumbarton Football
Club stadium.
2.0

Catchment areas and patterns of expenditure
The National Survey of Local Shopping Patterns (NSLSP) provides
catchment information based on a sampled household survey and not
based on any modelling. The survey is undertaken annually and identifies
how the market shares achieved by individual shopping locations change
over time. NSLSP results are founded solely on where households actually
report shopping. Results are available separately for comparison, bulky
and grocery goods. This particular analysis looks solely at comparison
goods.
Catchment areas are identified by allocating every zone (output area,
postal sector, postal district or whatever cell geography is adopted),
where one or more households report the named trading location as their
primary destination for comparison, convenience or bulky goods shopping
purposes. For this analysis, postal sectors were used
NSLSP catchments are self-forming and identify where a trading location’s
shoppers actually come from. The survey results are based on primary
shopping destination questions and thus identify the relative attraction of

trading locations to local consumers for main shopping purposes. This
allows an estimate on the spending available to individual trading
locations by domestic shoppers on primary shopping trips to be derived by
grossing up per capita averages.
The dataset evolves over time as identified shopping populations change.
That means that the dataset is not comparing like for like shopping
populations as these have altered to reflect changing shopping patterns.

Strategic centre

Dumbarton

(2012 NSLSP data unless stated
otherwise)

Full shopper
population/retained
shopper population
Change since 2008
retained shopper
population
Spend potential (£) (full)
Change since 2008 position
Retained shopper
population/spend potential
(£Mn)
Change since 2008 position
in retained shopper
population spend potential
(£Mn)
Leaked Full shopper
population/spend potential
to other strategic centres

211,636/5,933

-1676 -22%

£530,359,841
TBC
5,933/£14,866,845

-2.12Mn

-12.5%

BRAEHEAD
17,247
8.1%
CLYDEBANK
45,975
21.7%
CUMBERNAULD
80
0.0%
DUMBARTON (RETAINED) 5,933
2.8%
EASTERHOUSE
471
0.2%
GLASGOW CITY CENTRE 83,298
39.4%
GREENOCK
5,533
2.6%
KIRKINTILLOCH
1,629
0.8%
PAISLEY
65
0.0%
PARKHEAD
322
0.2%
PARTICK
832
0.4%
POLLOK
880
0.4%
OTHER
162,263
76.7%

3.0

Retail property information

The comparison retail provision is limited within the town centre area, this
could be due to retail rents and unit sizes in need of modernisation to meet
current demands. Vacancies in College Way are a hot spot here. College
Way has had planning permission for refurbishment works to be carried out to
the centre to help improve its attractiveness and attract retailers.
A large site at the southern end of the centre (south of Castle Street) is
available for development for residential, retail and/or public services, the
site has been vacant for a considerable time.
A site to the east of St James Retail Park has planning permission for 3 large
retail units.
Site preparation is now underway to develop a new Council office which will
relocate staff from the current Garshake Road office in Dumbarton.
4.0

Vitality and viability assessment

The vacancy level in 2015 was approximately 21%. Many of the vacancies in
Dumbarton are within the Artizan Centre.
Uses within the town extend beyond retail to include offices, residential and
leisure such as a bowling green and bingo hall.
Many of the shops within the town centre back on to the waterfront.
Development at sites in the south end of the town centre could help increase
town centre footfall and recreate links to the waterfront as well as
Dumbarton Castle. Development of the new Council offices will bring
additional footfall to the town centre (currently located outwith the town
centre).
Opportunities for physical change along the High Street are limited by its
traditional format and buildings under different ownerships.
Many visitors to the nearby Loch Lomond and Balloch divert past the town
centre on the main road network which supports Dumbarton
(A82/Dumbarton Road).
The town centre is accessible via bus and train, there are several car parks
located around the town centre also.
5.0

Future prospects

Several development opportunities exist within Dumbarton, mainly around
the Artizan Centre and south of Castle Street and to the east of the town

centre adjacent St James Retail Park. There is also the opportunity to improve
access into and out of the town centre and linkage with St James Retail Park.
The Dumbarton Town Centre and Waterfront Strategy was updated last year,
some of the key projects outlined include development of the new council
offices (currently underway), residential development at various sites
including south of Castle Street, reuse/reconfiguration of units within Artizan
Centre, repair of quay walls and redevelopment of sites at the waterfront
and a waterfront park/walkway.
A Dumbarton Charrette was undertaken this year (2015) and considers linking
the town centre with the Rock and Castle as a priority, as well as other
actions. It is considered that this potential will help to regenerate Dumbarton
town centre and waterfront.
6.0

Summary Tables

6.1

Floor space analysis

Dumbarton Floorspace 2015
1%
1%

2%

9%
16%

Vacant
Class 1
Class 2
22%

Class 3
Class 11
Class 10
Sui Generis

49%

Dumbarton Floorspace 2008-2015
30000
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20000

Class 1
Class 2

15000

Class 3
Class 11

10000

Class 10
Sui Generis

5000

0
2008

2009

2010

2011

2012

2013

2015

* There is no leisure floor space identified in the chart above. The leisure floor space for WDC is not complete as the
assessors don’t this information.

6.2

Strategic Applications in Dumbarton between 2010 - 2015

Planning applications determined in Strategic Centres 2010 - 2015 by type
Dumbarton
Development Type

Applications
Approved

New build

Class 1
Class 2
Class 9
Mixed/Other

Extension

Class 1
Class 2
Class 9
Mixed/Other

Change of use*
Other

Subdivision

1

Refused

Demolition
Other

1 (refurbishment Artizan)

*See table below

Ratio of Retail to Non Retail in Dumbarton at 2015
Dumbarton

Class 1 Units%

Non Retail Units %

Vacant Units%

Retail/Commercial Development proposals in Strategic Centres over the period 2010
- 2015
Dumbarton

Description of

Location

Opportunity
Dumbarton

Progress 20102015

Refurbishment of

College Way,

Application

Artizan Centre

Dumbarton

approved, no
progress.

Dumbarton

Erection of Class 1

Castle Street,

Application

retail units

Dumbarton

lapsed.

Identification and implementation of action and masterplan sites in Dumbarton –
2010 - 2015
Dumbarton Town Centre & Waterfront Strategy
Site

Action Plan/Master plan

Progress 2010 - 2015

requirements
Old Academy

Council Offices

Development
underway

South of Castle

Residential and mixed

Street

use

Artizan Centre

Re-use/reconfiguration
of units

Waterfront

Redevelopment of
waterfront sites

Retail/Non Retail applications in Dumbarton in relation to Out of Centre locations
2010 - 2015
Out of Centre

Development Type

Location
St James Retail

Retail Class 1

Park, Dumbarton

Other

Applications

Applications

Granted

Refused

1

(edge of centre)

There has been little in the way of significant retail applications in the town
centre. The period 2010 -2015 has seen interest in some change of use from
Class 1 within the town centre. More recently this has included change of use
to an estate agent, a coffee shop and a housing association office. Some of
which have been within the retail core, an area where the Council is keen to
retain Class 1 uses.
An application was approved for refurbishment of the Artizan Centre, an
area which is high in vacancies.
There has been retail interest on a vacant site in the adjacent retail park,
consent was granted for reconfiguration of the units, no development has
taken place.

Please see Annex A for an overview of all the current information held by the
respective Authority in relation to the indicators identified in Scottish Planning
Policy.
7.

Role and function and future actions

The current elements outlined in SDP 2:

Strategic
Centre

Status

Role and
Function

Dumbarton

Town
Centre

Retail, civic

Challenges







vacancy
issues;
competition
from other
retail
locations;
low
business/p
edestrian
activity;
connectivit
y issues.

Future Actions






delivery of development on key sites
within the town centre including new
Council offices and residential
development;
improve the quality of connections
within the town centre and along the
waterfront including to Dumbarton
Castle;
create/enhance green network.

Annex A

Overview of all the current information held by the respective
Authority in relation to the indicators identified in Scottish
Planning Policy

Dumbarton
Indicators
pedestrian footfall
space in use for the
range of town centre
functions and how it has
changed;
physical structure of the
centre, including
opportunities,
constraints, and
accessibility
attitudes and
perceptions
retailer representation
and intentions (multiples
and independents
commercial yield
prime rental values
vacancy rates,
particularly at street
level in prime retail
areas
employment
cultural and social
activity

Do you have this
information? (Y/N)
N
Y

Details

Y

This can be accessed
from the Retail Outlet
Surveys

This can be accessed
from the Retail Outlet
Surveys

N
Y

N
N
Y

?
Y

community activity
leisure facilities

N
Y

resident population

Y

crime levels

N/?

This can be accessed
from the Retail Outlet
Surveys

This can be accessed
from the Retail Outlet
Surveys

General description of
leisure/cultural elements
can be identified from
the Outlet survey
General description of
leisure/cultural elements
can be identified from
the Outlet survey
Could be obtained from
approximate TC
populations based on
datazones/postcode
sectors.
Potentially obtain

information from the
Police
Town Centre Strategy
components
Is the town centre
strategy prepared
collaboratively with
community planning
partners, businesses and
the local community to
establish an agreed
long-term vision for the
town centre?
recognise the changing
roles of town centres
and networks, and the
effect of trends in
consumer activity;
indicate the potential
for change through
redevelopment,
renewal, alternative
uses and diversification
based on an analysis of
the role and function of
the centre
consider constraints to
implementation, for
fragmented site
ownership, unit size and
funding availability, and
recognise the rapidly
changing nature of
retail formats
identify actions, tools
and delivery
mechanisms to
overcome these
constraints, for example
improved
management, Business
Improvement Districts or
the use of compulsory
purchase powers
promote opportunities
for new development,

The TC strategies are
widely consulted on
through masterplans
and LDP strategies

A general overview

Yes

Yes

Where possible from the
existing strategies in
place

Yes

using master planning
and design, while
seeking to safeguard
and enhance built
heritage
seek to maintain and
improve accessibility to
and within the town
centre
seek to reduce the
centre’s environmental
footprint, through the
development or
extension of sustainable
urban drainage or
district heating
networks, for example
include monitoring
against the baseline
provided by the health
check to assess the
extent to which it has
delivered improvements

Yes

At present, given the
range of indicators
being used it is not likely
that this will be possible
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